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NOVEMBER 2020Editor’s Note

I’ve always had a fascination with the stock market. When I was young, I remember my dad would 

ask my brother and me what products we liked – with the logic being that good companies make 

good products. My brother’s Apple iPod came to mind. And as it turned out, Apple would go on to 

make a few more good products and become one of the best stocks to buy in the 21st century (so far).

Here in China, more and more individual investors are buying into domestic equity markets as 

the country makes strides in its economic recovery efforts. With increased access to online trading 

platforms due to a mobile-focused economy, young professionals are also increasingly trading to build 

wealth without having to buy a home or start their own company. In this month’s cover story, we take 

a look at the young Chinese individual investor mentality, and how China’s stock market landscape is 

changing. Check out the story on pages 36-45.

Elsewhere in the magazine, our Travel Editor Sophie Steiner ranks the best and worst fruits grown 

in Asia (pages 22-23). You can also find some truly epic photos of Shanghai in Ned Kelly’s feature on a 

photographer’s interesting career change (pages 12-15). In the Lifestyle & Arts Section, Phoebe Kut chats 

with Shenzhen-based Insta360 TV Host Hannah Wilson about a crazy near-death experience on the job 

(page 17). 

There’s plenty more to read, but I’ll leave that for you to discover in the following pages.

Ryan Gandolfo
Editor-in-Chief 
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CHINA  CURRENTS

JUST STOP, JISSBON
Chinese Condom Maker Called Out for Sexist Ad
By Joshua Cawthorpe

Chinese domestic condom brand 
Jissbon has been caught with its 
pants down over a sexist and de-

grading ad campaign.
The advertisement, posted on Taobao 

last month illustrated six progressively 
widening vaginas. The ad suggested that 
a woman’s happiness in a marriage could 
be correlated to the illustrations.

The implication that a vagina loosens 
over time as a result of sexual activity was 
immediately met with a barrage of bewil-
dered criticism, and the post was removed 
after just 70 minutes, according to Sixth 
Tone.

Nonetheless, the ad had been cap-
tured and continued to garner insults 
and frustration from Chinese netizens on 
social media. 

Firstly, people called out the physi-
ological inaccuracy of the ad. Health-
focused anti-misinformation platform 
Dr. Dingxiang refuted the implication in a 
Weibo post.

In addition, Chinese netizens ex-
pressed revulsion at the notion that this 
was the only standard for a woman’s 
happiness, and that Jissbon should be 
ashamed of allowing such a misguided 
advertisement to go public. One user sug-

gested that the “greasy hate[ful] pseudo-
scientific advertisement” was designed 
by a lonely male with a negative view 
towards women.

The company released an apology 
online promising to tighten oversight on 
content review. Ironically, the apology also 
encouraged the public to continue “moni-
toring and reminding them in real-time.” 
Whether this was a genuine oversight by 
Jissbon or an elaborate low-brow publicity 
stunt will remain to be seen.

Admittedly, this is not the first incident 
with contraception advertising in China. 

Despite sexuality becoming a much 
more approachable subject among 
China’s younger generations, some 
brands have crossed the line with inap-
propriate marketing campaigns.

In April 2019, Durex and cheese-foam 
tea brand Heytea engaged in a sexually 
explicit discourse on Weibo which in-
volved an innuendo about ‘not wasting a 
drop of Heytea’s cheese topping’ and the 
audible interpretation that 4/19 sounds 
like ‘for one night’ when said aloud in 
English. According to the Global Times, 
Chinese netizens dubbed the exchange 
vulgar and pornographic.

On the other hand, Chinese netizens 
were quick to denounce the removal of 
a series of murals by Japanese condom 
brand Okamoto from a Shenzhen subway 
in 2019. The murals did not feature any 
sexually explicit imagery or language with 
perhaps the exception of a train speed-
ing into the center of the number zero. 
Progressive netizens commended the 
campaign for being tasteful, SUPChina 
reported.

Durex, which holds triple the market 
share of condoms than Jissbon domesti-
cally, is well-known in and out of China 
for clever advertising campaigns that use 
social media and play on current events. 

In June 2011, Durex took advantage 
of the torrential downpours in Beijing and 
began a campaign on Weibo of reposting 
pictures of people wearing condoms on 
their sneakers to keep them dry. The cam-
paign went viral and garnered 500 million 
hits over the next two years, according to 
Vox.

For more China news scan the 
QR code below:
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 QUOTE OF THE MONTH 

Said one commenter under a That’s WeChat post about a former teacher who plead-
ed guilty to sexually exploiting a student from his previous school in China. Curtis 
J. Baldwin, a 47-year-old American who previously worked as an English language 
teacher in China for EF Education First, pleaded guilty to “one count of the sexual ex-
ploitation of a minor and one count of receiving and distributing child pornography.” 
Baldwin left EF in November 2019, and returned to Springfield, Missouri where he 
threatened the 12-year-old former student into sending him sexually explicit images 
via WeChat. Baldwin faces a mandatory minimum sentence of 15 years in federal 
prison without parole and is subject to a sentence up to 50 years without parole.

President Xi Jinping
 DON’T YOU KNOW WHO I AM? 

For the 40th 
Special Economic 
Zone (SEZ) an-
niversary celebra-
tion of Shenzhen, 
President Xi Jinping 
visited the south-
ern city to attend 
conferences and 
deliver speeches. 
Prior to arriving at 
the coastal metrop-
olis, Xi stopped by 
the ancient city of 
Chaozhou, consid-
ered an important 
part of Cantonese 
culture. This marked the president’s third trip to Guangdong since the 18th National 
Congress of the Communist Party of China (CPC).

96 
… is how many seconds it took 
Alibaba’s Singles’ Day event to hit 
its first gross merchandise volume 
(GMV) benchmark of RMB10 billion 
last year. Taking place on November 
11, the world’s biggest online shop-
ping event is expected to be bigger 
and better than ever, as e-commerce 
in China has grown rapidly in the 
year of COVID. China-based consum-
ers can expect major sales and enter-
tainment. Last year, Taylor Swift and 
a number of high-profile artists per-
formed at the Mercedes-Benz Arena 
in Shanghai. So, get your shopping 
list in order before the clock strikes 
midnight!

THE BUZZ
RANDOM NUMBER

“He is so freaking disgusting”
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Mamahuhu No Más
Three alternatives to the tacky, laowai phrase

E D I T O R @ T H A T S M A G S . C O M

yìbān（bān）

一般（般）

hái kěyǐ

还可以

hái hǎo

还好

còu he

凑合

We get it, not everyone is at the top of their game 
day in and day out. But next time your colleague 
asks you how you’re doing, please do not reply 

with mamahuhu. Although it reflects that you’re doing ‘aver-
age,’ it’s a Chinese phrase that has been beaten to death by 
Mandarin learners. Here are some phrases that will help you 
sound more like a native speaker, and not a bookworm who 
still says ‘Ni hao ma?’

 MANDARIN MUMBLES 

To learn more about aoe Chinease, scan the 
QR code:

W W W . T H A T S M A G S . C O M  |  N O V E M B E R  2 0 2 0  |  1 1



T H E  N A T I O N  |  F E A T U R E

NED feature

CHANGING 

THE GAME
Photograp

her N
athan

 Ack
ley o

n an
 

Unexp
ecte

d Care
er M

ove

By N
ed Kelly

1 2  |  N O V E M B E R  2 0 2 0  |  W W W . T H A T S M A G S . C O M



 F E A T U R E  |  T H E  N A T I O N

Originally from Lebanon, 

American Nathan Ackley 

spent a decade living in 

Shanghai working in the 

gaming industry.
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“I always loved video games 
and the worlds within them,” 
Ackley enthuses. “I’ve been 

an avid gamer since I was a kid 
and it was always a dream to be in 
the industry. I worked in a variety 
of roles such as game design, art 
director and producer on mobile 
game titles including Crossy Roads, 
OMG:TD and Hank Hazard.”

He eventually transitioned to 
the VR industry as the technology 
was developing. Then, three years 
ago, Ackley started his own compa-
ny helping developers in the West 
get their games published in the 
China video game market. It was 
this – in a roundabout way – that 
got him into photography.

“I realized I needed some ‘pro-
fessional’ looking headshots done, 
and hired a local photographer to 
take some pictures of me for my 
website,” he explains. “During the 
time we shot together he took me 
to places that I had never seen 
before, even with all the time I had 
spent living in the city. 

“It opened my eyes to the world around me and all 
there is to see. I was just blown away by the incredible 
views and sense of adventure during the experience. The 
next day I bought a camera. It was love at first sight.”

Fast forward a couple of years, and Ackley has an 
Instagram following of more than 80,000 and growing and 
is pursuing his passion for photography as a full-time ca-
reer. He credits much of his success to his background in 
the gaming industry.

“When I was a game designer, I had to constantly think 
of new concepts and illustrate designs. It’s one thing to 
have an idea, and another thing entirely to convince oth-
ers of your vision.
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 F E A T U R E  |  T H E  N A T I O N

“So much in being a photographer is the preparation and plan-
ning for shoots – planning outfits, finding the right model and get-
ting the right feeling in the compositions.

“It’s an entire process of creating used in every aspect of de-
sign. Not only is the prep work important but you also have to 
draw forth from prior experiences in lighting and color when set-
ting a scene.”

For Ackley, the three most important things in a photo are 
lighting, composition and color. He also likes to add as much infor-
mation as possible to the frame when composing a photo, eschew-
ing dead space. 

Like so many China-based photographers, his favorite place to 
shoot is Chongqing. “It has such a futuristic yet traditional feeling 
that it creates a nice aesthetic and contrast,” Ackley explains. “I 
love the urban decay and high-rise skyscrapers with the occasional 
temple mixed in between. The city has an infinite amount of loca-
tions to shoot and I could go back 100 times.”

In terms of new destinations, Sertar County on the 
border of Sichuan and Qinghai provinces, and the larg-
est Buddhist monastery in the world, intrigues him. 
“Unfortunately, the Chinese government has banned for-
eigners from entering this area,” he says. “It’s definitely on 
the top of my bucket list, so if anyone reading this has the 
guanxi to get me in then I’d be forever in your debt.”

As for those trying to follow in his footsteps, Ackley 
shares his advice: 

“I’d recommend investing in yourself at first – build 
a collection of nice photographs in your portfolio, then 
slowly start reaching out to brands for sponsorships as 
you get better at your craft. You have to become a sales-
person and reach out to people, convincing them to work 
with you.

“Never be afraid to fail and always keep trying to im-
prove yourself and your art. It will take a lot of patience 
and time, but that’s what makes it so rewarding. To be a 
good photographer the most important quality you can 
have is patience.”

For Ackley, the patience has paid off; he has landed a 
job as a full-time photographer in Hong Kong. “I’ve always 
loved Hong Kong and this was the perfect opportunity for 
me to continue building content in an amazing city.”

Visit www.nathanackley.com for more 
and follow Nathan Ackley on Instagram            
@Nathan_Ackley or scan the QR code：

W W W . T H A T S M A G S . C O M  |  N O V E M B E R  2 0 2 0  |  1 5



1 6  |  N O V E M B E R  2 0 2 0  |  W W W . T H A T S M A G S . C O M

ARTS
LIFE

Under the Lens
P18

City Snapshot
P19

&

1 6  |  N O V E M B E R  2 0 2 0  |  W W W . T H A T S M A G S . C O M

Fruity Takes
A Look at Asia’s Best (and Worst) Fruits p22 



W W W . T H A T S M A G S . C O M  |  N O V E M B E R  2 0 2 0  |  1 7

SPOTLIGHT

Where does your creative inspiration 
come for filming? 

I first start off and think about how to de-
liver value to our audience. I watch other 
big creators or professional videographers 
versus hobbyists for the technical inspira-
tion. And then I think, is that a good con-
cept we can deliver?

The company’s motto is actually ‘Chase 
Adventure.’ We like to recreate amazing 
experiences that maybe the average per-
son couldn’t just go out and do. These are 
action cameras at the end of the day, so 
we want to do things like skydiving and 
show you how you can use it in those sce-
narios.

Coffee, bananas and a can-do 
attitude keep Hannah Wilson 
fueled for her epic adventures with 
Shenzhen-headquartered action 
camera maker, Insta360. Born in 
Scotland, Hannah has always craved 
new experiences. She worked for 
an animal charity in Malaysia, spent 
a year abroad in Budapest and 
eventually took a gamble as the 
first TV host/personality in China for 
Insta360. The leap of faith paid off 
as she’s led the company’s YouTube 
following from 18,000 to over 
170,000 in just a year and a half. We 
sat down with Hannah to talk about 
her creative inspiration, the best 
camera for novices and her craziest 
adventure. 

HANNAH 
WILSON
Insta360 TV Host 
Interview by Phoebe Kut

We also just conduct stupid experi-
ments. The whole point of action cameras 
is for them to be rugged. So, maybe we’ll 
put the camera on a fishing rod and 
launch into a murky river in Shanghai, or 
drop it off a building.

For short form content I’ll look to 
TikTok, Douyin and Instagram and the vid-
eographer I work with Sky Gidge is amaz-
ing as well. He’ll often say, “I have this 
vision, let’s make it happen.” 

What’s your production schedule like?

I produce one Insta360 TV episode per 
week, and one Insta360 TV Shot Lab video, 
which are 90-second bite-sized tutorials 
teaching people creative camera tricks. I 
also started a project called ‘Viral Videos’ 
which I’ll make three per month. We have 
worked with a lot of creators who have 
amplified their following by using our 
cameras, so we study how videos go viral 
and try to do the same. There’s one video 
where I swing a camera over my head 
and it’s a perfect 360 degree loop and it 
received millions of views.  

What’s the craziest adventure you’ve 
been on?

At the start of this year, I woke up at 
4am to go skydiving with famous Red 
Bull skydiver Jeff Provenzano in Arizona. 
I’m thinking I’m with Jeff, what could go 
wrong?  I’ve never been skydiving before, 
but we jump out the plane and the cam-
eras were rolling and I remember think-
ing, “I’m in a lot pain. I don’t feel very 
well.” Of course, you get ear pressure, 
but this felt like a dagger was going into 
my ear. When we land, every one looked 
very shifty – then they told me that the 

“There’s one video where I swing a camera over 
my head and it’s a perfect 360 degree loop and 

it received millions of views”
parachute didn’t open. So I check the 
360 footage afterwards, and you can 
see Jeff yanking and yanking but the 
parachute wouldn’t release, so the emer-
gency parachute comes out. But when 
the emergency chute came out, the 
main one also opened and they started 
tangling! Thank god I didn’t know at the 
time, but they said if you want the bet-
ter footage, we’ll have to do it again. So I 
had a banana and coffee and said “Right! 
let’s do this.” And I jumped out the plane 
again. It was an amazing experience. 

Which camera is the best entry-level 
camera for vloggers or adventurers?   

The ONE R Twin Edition, which was just 
launched this January. It has an inter-
changeable lens: a 360-degree and a 4K 
wide angle mod. My tip would be to buy 
an external mic to get the best audio 
quality though.

Where do you think the future of videos 
will go? Short form vs. long form?

I think there’s space for both. With short-
form content like TikTok or Douyin, your 
attention span is trained to digest small 
blips. There is a thirst for it as you can 
see with Instagram Reels and YouTube 
Shorts. With long-form content, I think 
that’s where people can truly build rela-
tionships. For example, with huge crea-
tors on YouTube, there is an emotional 
attachment, relationship and friendship 
built over years.

> This interview has been edited for clarity 
and brevity. Follow Hannah on Instagram at @
ihannahwilson or get inspired on Insta360’s official 
YouTube channel.



 UNDER THE LENS 

STYLE RADAR
OVERHEARD

“They are faking their 
appearances, but 
actually they are just 
faking themselves”
Commented one user on a WeChat article 
which exposed Shanghai’s fake socialites. 
The female socialite WeChat group ‘上海名
媛群’ was put under the spotlight in mid-
October when their penny pinching ways 
went viral. Chinese blogger Li Zhonger (李
中二) paid a RMB500 membership fee to 
enter the exclusive WeChat group, which 
was meant as “a place to share informa-
tion about (Hermes, Dior, etc) luxury prod-
ucts, to have afternoon tea together, to 
get to know social media influencers and 
to share updates on wealthy and eligible 
bachelors,” as described by Manya Koetse, 
editor-in-chief of What’s on Weibo. 

But it turns out that the members of 
the group would split the costs of buying 
designer bags, share Gucci pantyhose, 
hotel rooms and afternoon tea sessions. 
While we have nothing against a good 
deal or sharing costs, people would split 
the price of a room at the Bulgari Hotel 
Shanghai with up to 40 people. Each per-
son would then pay around RMB125 to 
go upstairs, take a picture and geotag the 
location. Fake it till you make it, right?

 COVET 

Single’s Day Splurge 
For a made-up holiday by e-commerce giant 
Alibaba, Single’s Day is becoming a permanent 
fixture in the retail world. In mid-October, Dior 
announced a limited capsule collection in honor 
of ‘Shuangshiyi’ （双十一）, to celebrate women’s 
independence and confidence. In the collection, 
there are gold accessories and bags featuring 
exquisite sheepskin embossed with the classic 
Christian Dior logo in black and red. 

> Small DiorTravel Bag RMB23,500. Available on m.dior.cn and 

other official Dior shopping platforms. 

Carcinogenic Cosmetics
During a routine quality control test carried out by the Shanghai Municipal Food and 
Drug Supervision Administration (SFDA), nail polish line Color Blast, which is sold at 
popular Chinese retailer Miniso, was found to contain excessive amounts of chloro-
form. Chloroform is classified as carcinogenic from the World Health Organization 
and under Chinese regulations, “cosmetics are only allowed to contain up to 0.40 
micrograms of 
the chemical per 
gram of product,” 
reports Sixth 
Tone. This is not 
the first time 
Miniso’s products 
have failed qual-
ity control tests. 
The products are 
largely produced 
by external manu-
facturers, which 
often end up tak-
ing the blame. 
Punishment for 
Miniso over this 
case has yet to be 
announced, as of 
press time.
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 CITY SNAPSHOT 

@endnote1896
Travel to western Sichuan on 
the G318 and you’ll find pictur-
esque pastoral scenery at every 
turn. You’ll be greeted by rolling 
hills, flowing rivers and beauti-
ful snow-capped mountains. In 
Daocheng County, you’ll find one 
of the best-preserved and natu-
ral scenic spots in China named 
Yading Nature Reserve. Promsil 
Phoongjit (@endnote1896) trave-
led all the way from Thailand, 
and was very excited to photo-
graph Pearl Lake at the foot of 
Chenrezig, the highest peak in 
Daocheng. He tells us that China 
is his favorite country to visit for 
its nature and scenery. The first 
time he saw Pearl Lake was in the 
autumn of October 2018. 

> For more of his work follow @end-

note1896 on Instagram. 



Zara

RMB229 
Scan the QR code to purchase. 

Massimo Dutti

RMB2,790
Scan the QR code to purchase. 

Zara 

RMB399
Scan the QR code to purchase. 

Zara 

RMB599
Scan the QR code to purchase. 

A R T S  &  L I F E  |  F A S H I O N

LIVIN’ FOR LEATHER
Finally, the chilly weather 

we’ve all been waiting for 
(sorry Beijingers, we’re writ-

ing from south China). Get out 
your faux-leather apparel, layers 
and denim jackets because it’s 
time to cozy up and grab a mug 
of Pu’er or peppermint hot choco-
late.

10 Chic Transitional Leather Pieces 
Compiled by Rakini Bergundy
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Adidas

RMB1,084
Scan the QR code to purchase. 

Massimo Dutti 

RMB2,290
Scan the QR code to purchase. 

Furla

RMB3,340
Scan the QR code to purchase. 

Uniqlo 

RMB199
Scan the QR code to purchase. 

Furla 

RMB1,790
Scan the QR code to purchase. 

LIVIN’ FOR LEATHER
Stradivarius

RMB79
Scan the QR code to purchase. 
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FRUITY TAKES
A Look at Asia’s Best (and Worst) Fruits
By Sophie Steiner

We have made it our personal quest to try as many unique fruits in Asia as possible. Like European explorers, hundreds of 
years ago, trekking across the ‘undiscovered’ South American jungles, slashing through thick ropes of vines and maneu-
vering around quicksand just to reach those exotic fruit morsels, we embarked on an equally epic journey, navigating the 

many categories and hidden sections of the Meituan and Hema apps to find the wackiest fruits available. Here are some of the best 
(and worst) fruits we have discovered across China and greater Asia.

Egg fruit is small and heart-
shaped, growing mainly in 
hot and humid climates like 
Taiwan and Southeast Asian 
countries like the Philippines, 
Vietnam and Cambodia. 
Its name comes from the 
texture of the fruit, which 
is similar to a hard-boiled 
egg yolk or, in our opinion, 
cheesecake. The flavor is 
like a much sweeter, fruitier 
pumpkin, and it can be eaten 
raw or used in jams, baking 
or smoothies. Blend it with 
some milk for an eggfruit 
nog! 

Jackfruit has gained popularity 
in the West in the last five years 
for its ability to work in a wide 
range of dishes, both sweet and 
savory. Although at first glance 
the skin looks like a durian, 
the smaller bumps on the skin 
give it away as jackfruit. Peeled 
apart from large sections, each 
jiaozi-sized pod tastes like a 
cross between a banana, mango 
and pineapple with the texture 
of a yellow bell pepper. It’s 
fruity and tropical, an on-the-go 
snack that’s not messy to eat, 
like mango. Young jackfruit is 
less fruity, lending itself better 
to savory dishes like curry, chili 
and as a grilled meat alternative 
across Asia, India and, more re-
cently, in the West.

Soursop is everything we want out of a tropical fruit – a sweet pineapple aro-
ma, a tangy flavor of strawberry mixed with melon, tied together with a hint 
of lemon citrus and the thick, creamy texture reminiscent of a ripe banana. 
Wow, that was a mouthful to say and made us just wish that we had a mouth-
ful of soursop! It’s no surprise that this fruit’s popularity extends from Asia to 
South America and Mexico. 

Lychee 

Lychees are everywhere in warm-weath-
ered parts of Asia, and truly deserve to 
be for their juicy, addicting sweet flavor. 
With a texture similar to the inside of a 
grape, and a smooth, pebble-like inner 
seed that just peels away easily from the 
fruit’s flesh comparable to an apricot, 
lychees are too easy for mass consump-
tion. To top it off, lychee is high in the 
antioxidant oligonol and low in calories, 
so snacking away on these yummy fruits 
is both delicious and healthy!

Soursop

Egg Fruit

Jackfruit
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Mangosteen is known as the ‘Queen of Fruit,’ 
and is most famous for its cooling effect, ac-
cording to TCM. The thick outer layer gives 
way to a pure white, slippery soft inside that 
is divided into four to six sections. As you plop 
them into your mouth, the velvety fruit texture 
melts instantly. It’s sweet, a bit tart, tangy and 
unbelievably refreshing. Fun fact: you can tell 
how many sections will be inside your man-
gosteen by looking at the flower shape on the 
bottom of the mangosteen shell; each ‘petal’ 
represents one section. 

Although similar in flavor to lychee, the rambu-
tan’s outside appearance and consistency of 
the pit are the major distinguishing factors be-
tween the cousins. A rambutan’s peel is thicker 
with a woodier texture, so it doesn’t peel away 
from the fruit as easily as a lychee does, drop-
ping it further down on our list of favorites. 
The actual semi-translucent rambutan flesh 
is also thicker, due to its higher fiber content, 
and the flavor is less sugary and tastes more 
like a melon.

Don’t be fooled by dragon fruit’s exotic dragon-egg look, 
flashy hot pink color or wacky spikey shell, this garbage fruit is 
tasteless compared to so many others on the list. The mealy 
texture is akin to a less juicy kiwi, and only when it’s in season 
in spring does it have minimal sweetness. If you bite into a 
dragon fruit expecting it to have as bold of a flavor as its ap-
pearance, you will be sorely disappointed.

Durian, the ‘King of Fruits,’ gets a bad 
rep for smelling funky, and we mean 
super funky, like rotting hot gar-
bage. In many airports in Malaysia 
and China, it’s common to see signs 
saying ‘no guns and no durian.’ Like 
blue cheese or smelly tofu, the polar-
izing nature of durian is real. While 
the scent is unique, similarly the 
texture is unlike any other fruit, like 
wet bread dough. It’s slightly sweet, 
custardy and tangy, yet the many va-
rieties available (especially through-
out Malaysia and Thailand), make 
it more palatable to different con-
sumers. Pro tip: if you’re not much 
of a durian fan like us, put it in the 
freezer and enjoy it like ice cream for 
a more muted durian flavor.

Usually overlooked for other more colorful 
options, these marble-sized, vine-connected, 
brownish-gray balls are sweet and light. 
Longans are in season mainly in winter, but 
you can easily find them throughout the major-
ity of the year, both dried and fresh. Longans 
are part of the soapberry family, along with ly-
chees and rambutans; however, longans tend 
to be less aromatic in taste. 

LonganMangosteen

Snake Fruit

Looking at a snake fruit, it’s 
obvious where the name 
comes from – the scaly, 
leathery python-like texture 
of the fruit’s shell that peels 
away like a snake shedding 
its outer skin layer. Weird? 
Yes. Gross association with 
snakes? Kind of. But deli-
cious? You bet your snake 
butt it is! Once the peel is 
removed, you’re left with 
two to four pieces that 
look similar to huge cloves 
of garlic. There is a large 
smooth seed in the middle 
of each piece, but the rest 
is consumable, with a crisp 
and crunchy texture like a 
fresh fall apple. The flavor 
of salak, as it’s known most 
commonly in Malaysia and 
Indonesia, ranges from 
mildly tart and sweet to 
slightly sour.

Rambutan

Durian Other Noteworthy 
Mentions

Custard apple, tamarind, 
milk fruit, yangmei, guava, 
marang, Chinese winter 
dates, hawthorn, loquat, 
persimmon, Asian pear, 
wood apple, gooseberry, 
duka, goji berry, wax ap-
ple, kumquat, breadfruit, 
longsat, sapodilla, tamarillo, 
noni. 
For our complete Asian fruit rank-

ings, scan the QR code below: 

Dragon Fruit
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Why is the Shaxi Old Theatre Inn differ-
ent from others in the area? 

The Shaxi Old Theatre Inn is not only 
a fabulous-listed building, but a much 
needed retreat from China’s breakneck 
development and, at mealtimes it be-
comes a foodies’ paradise. The converted 
schoolhouse building has just five guest 
rooms, each with a cozy western en suite, 
slate tile rain shower and large clerestory 
windows to soak up the warm winter sun. 
Alongside there is a main dining area, 
where guests can sample the best in Bai 
cuisine and yummy western comfort 
food.

WANDERLUST

In 2011, longtime American 
entrepreneur Chris Barclay 
came to Shaxi, a beautifully 
preserved town nestled deep in 
the Himalayan foothills halfway 
between Dali and Lijiang, Yunnan. 
The quiet cobblestone streets date 
back to the Tea and Horse Caravan 
Trail, a trade route connecting 
the Chinese mainland to its Tibet 
Autonomous Region and beyond 
for over a thousand years. 

Following the death of their 
only child (and unsuccessfully 
conceiving another), Barclay and 
his wife, a devout Buddhist, prayed 
to the Guan Yin fertility goddess in 
Shaxi’s Sheltered Mercy Nunnery 
and, soon after, she became 
pregnant. The Barclays committed 
then and there to restore the 
temple, along with the Old Theatre 
Inn, strengthening their deep-
rooted personal connection with 
this already sacred place. 

CHRIS 
BARCLAY
Founder of Shaxi Old 
Theatre Inn
Interview by Sophie Steiner

The centerpiece is the temple theater 
building, an opera stage and shrine to 
the God of Culture built in the early Qing 
Dynasty, fully restored as part of the 
Shaxi Rehabilitation Project (SRP). The 
ground floor is storage space for moun-
tain bikes, so that visitors can head off 
and explore the valley. This leads out to 
the stage area, where the traditions of 
Bai music are being revived, and local el-
ders perform for visiting dinner guests.

With its expansive views across the 
rice fields, this is the ideal location to 
relax on the front terrace with a freshly 
brewed Yunnan coffee and watch the 
sun sink slowly behind the Hengduan 
Mountains. 

What are you most excited for guests to 
experience at Shaxi Old Theatre Inn? 

Despite the intricately carved construc-
tion, the hefty sandstone flagstones and 
the bucolic rural location, Old Theatre 
Inn has all the modern comforts needed 
to keep city folk happy. Twenty four-
hour broadband wireless internet, lovely 
English-speaking local village Bai staff, 
complimentary western breakfasts and 
private car pick-ups all mean that guest 
comfort is in no way compromised by the 
tranquil, rural setting. Travelers from all 
over the world repeatedly confirm that a 
visit to the Old Theatre Inn is a once-in-a-
lifetime experience. 

How has travel in Yunnan developed 
over the last few years?

Yunnan developed around mass tourism 
– more highways, more trains, more peo-

ple – and not a lot of regard for historical 
preservation or cultural conservation. 
Instead, it’s a ‘Disney-ification’ of certain 
minority group areas. We have seen the 
local government give a Chinese inter-
pretation of what that minority culture is, 
so you are left with a ‘sanitized’ version 
of the culture instead of the real thing. 
People dress up in the local clothes and 
pose for pictures in front of temples, and 
that isn’t what tourism should be about. 

What is ‘cultural heritage tourism,’ and 
how does Shaxi Old Theatre Inn fit with-
in that category?

Cultural heritage tourism is traveling to 
experience a place, artifacts and activities 
that authentically represent the people, 
both past and present, that live there. It 
is a form of traveling that focuses less on 
indulgence and more on authenticity and 
honoring cultural, historical and natural 
resources. The Shaxi Old Theatre Inn res-
toration started as a side project while we 
worked on the three year-long restoration 
process of the nunnery. As we refurbished 
both of these places (less than two kilom-
eters apart), we wanted to ensure that we 
were still promoting Shaxi village culture. 
Both places now serve as models for cul-
tural heritage conservation in the promo-
tion of sustainable development. 

This interview has been edited for clarity and 
brevity.

“Travelers from all over the world repeatedly confirm 
that a visit to the Old Theatre Inn is a once-in-a-lifetime 

experience”
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There’s been a major focus on Hainan this year as the local government looks to turn 
the sunshine province (not an official nickname) into an international tourist hub. 
While we’ve witnessed attempts to create a more inviting environment for foreign 
travelers, the province’s major two cities Haikou and Sanya still have a long way to go 
before beachgoers start packing their bags. But according to one official with the pro-
vincial tourism board, Hainan is looking into ways to give those in the province greater 
internet freedom, possibly bypassing the country’s Great Firewall. While nothing of-
ficial has been announced, we’re excited at the prospect and agree that it could poten-
tially boost the international business climate in the island province. 

ITCHY FEET
ROLLER COASTER 

Creepy Coronavirus
In late October, mass testing of Kashgar 
residents has revealed a rise in new 
asymptomatic cases, bringing the total 
to 164, according to CGTN. Experts sug-
gest that the patients have not developed 
symptoms due to young age or early 
detection – and could show symptoms 
while quarantining. All 831 factory work-
ers where the outbreak occurred have 
been tested, and 4.47 million swabs have 
been collected as of 4pm on Monday. So 
far, 2.13 million results have come back 
negative for COVID-19. All 26 of the new 
asymptomatic cases are linked to close 
contacts.

 MILE HIGH 

No Great Firewall in Hainan?

 HOSPITALITY HIGHLIGHT 

Jia Fang
Yuanyang, located less than 50 kilo-
meters from the Vietnamese border, 
is home to 1,300 year-old sprawling 
rice terraces spanning across 17,000 
hectares. Located in the Douyishu 
scenic area sits Jia Fang (甲方), a 
guesthouse run by Lao Ma and his 
daughter, with investment by Greg 
Chen, a Hainan resident. This guest-
house may seem like others in the 
area, but their tailored itineraries, 
created for each individual traveler, 
takes guests away from the pay-to-
visit tourist sites and off the beaten 
path to hidden spots, authentic Hani 
villages and through trails that only locals know about. 

The rustic food is cooked by Lao Ma’s daughter, a soft-spoken local, but the star 
is the nutty, chewy red rice they grow and cultivate themselves and serve to guests. 
Relax in extravagant rooms with plush king-size beds and floor-to-ceiling windows 
overlooking the terraces, or sip on aromatic tea in their sun room while sifting through 
the books available in numerous languages.  
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 HOT SPOT 

Penang, Malaysia

Located off the northwestern coast of peninsular Malaysia sits the island-state of 
Penang, with its capital, Georgetown. A UNESCO World Heritage site itself, this 
walkable city is clean, safe and beyond picturesque. Renowned for its creative 

and unique street art, the faded murals, especially along Armenian Street, that dot the 
old town were actually painted just in 2012 by artist Ernest Zacharevic. The street art 
in Georgetown represents the energy of the city and has transformed what used to be 
normal streets into more lively and engaging ones. 

History buffs and pop culture fanatics alike shouldn’t miss Cheong Fatt Tze, also 
known as the Blue Mansion, a living example of the perfectly symmetrical early Chinese 
courtyard houses that has a history involving the opium trade and, more recently, be-
came famous for being featured in Crazy Rich Asians. 

Beachgoers can soak up the sun along the secluded beaches on the northwestern 
coast of the island that make up the Penang National Park, like Monkey Beach and 
Muka Head, or spring for one of the luxurious hotels located in Batu Ferringhi, where 
water sports activities are all the rage.

Beyond sightseeing and beaches, Penang is truly a culinary adventure, from bus-
tling hawker centers filled with fresh seafood to drool-worthy assam laksa and hokkien 
mee noodle shops on every corner. Travelers can enjoy a rich variety of cuisines from 
authentic Indian to top-notch Canto, and wash it down with a sweet, cold Chendol. it’s 
nearly impossible to stick to just three meals a day in this culinary capital of Malaysia. 

Whether you’re looking for history, culture, food, art or beaches, Penang is a one-
stop destination that includes something for everyone. 

AD AD

W W W . T H A T S M A G S . C O M  |  N O V E M B E R  2 0 2 0  |  2 7



Looking for more expert 
guides to China’s biggest 

cities and hottest destina-
tions? Then pick up our 

new Explore China travel 
guide, which offers insider 
tips, detailed city guides to 
all the best travel destina-
tions. You can purchase 
your copy today by mes-

saging ‘Explore China’ 
to our official WeChat 

account (QR code on the 
cover of this magazine).

 DALI

Blessed with picturesque mountains, 
gorgeous lakes and subtropical 
weather, Dali has been one of 

China’s most popular destinations for 
centuries. 

Located in Northwest Yunnan, Dali is 
steeped in thousands of years of local Bai 
culture – one of China’s 56 officially rec-
ognized ethnic groups. It was the capital 
of the medieval Kingdom of Dali, which 
ruled the area around the Erhai Lake val-
ley from 937 to 1253 CE, when it was con-
quered by the Mongols. 

Its importance as a trading hub on 
the ancient Tea and Horse Caravan Trail 
has made Dali historically open to outsid-
ers. Its proximity to Myanmar, Laos and 
Vietnam has made it an important cultur-
al bridge for China and Southeast Asia. 

These distinct traits have made Dali 
a haven for hippies, backpackers and 
other free spirits. While Xianguan (Dali 
New Town) is its modern city center, the 
region’s charms live on in nearby Dali Old 
Town. 

Rebuilt in the early 1400s by the 
Ming Dynasty following the historic city’s 
destruction by the Mongols, walking 
through Dali Old Town is like stepping 
back in time. Attractions like its Three 
Pagodas, Wuhua Tower and Chongshen 
Pagoda are testaments to the city’s rich 
history. Its distinct vibe has been pre-
served by government efforts: Any new 

developments must fit within the town’s 
centuries-old traditional architecture 
scheme. 

With the dramatic Cangshan range 
running north-south next to the city and 
Erhai Lake to the east, Dali boasts one 
of China’s most stunning natural land-
scapes. Hiking is an essential activity, pro-
viding visitors an up-close view of Dali’s 
gorgeous flora such as wild camellias, 
orchids, rhododendrons and azaleas. 

The traditional villages spread across 
the western shore of Erhai Lake provide 
plenty of incentives to explore Dali’s 
countryside. Its abundance of rare mush-
rooms and herbs, as well as its famed 
cheese-making traditions, have made 
the city one of China’s best places to eat. 
Traditional handcrafts like marble, tie-
dye, embroidery and antiques live on and 
make for great souvenirs. 

However, Dali is also a place for mod-
ern delights with a vibrant nightlife scene. 
Its reputation is so renowned that the hit 
2014 comedy Breakup Buddies followed 
the misadventures of two middle-aged 
men trying to get their groove back by go-
ing on a road trip from Beijing to Dali. 

With its mix of ancient traditions, 
gorgeous geography and modern con-
veniences, it’s easy to see why Dali is 
regarded as the perfect place to relax in 
Southwest China. 

Dream Destination
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Xizhou 
With its history dating back over 1,000 years to the Nanzhao 
Kingdom, a trip to Xizhou is like traveling back in time. The area is 
home to almost 200 national heritage private houses and this vil-
lage is one of the finest extant examples of traditional Qing archi-
tecture. These homes were built by ancient craftsmen who worked 
across Southeast Asia but decided to execute their dream projects in 
Xizhou, using the area’s abundant supply of local marble. Known for 
its Bai characteristics, Xizhou has, in recent years, become a budding 
tourist hub for urbanites looking to decompress. 

Three Pagodas of Chongsheng 
Temple 
Initially built nearly 1,200 years ago during Dali’s Buddhist kingdom 
phase, the Three Pagodas offer a fascinating journey through the 
city’s rich history. Influences from both India and China can be seen 
in this stunning example of Tang Dynasty architecture. Along with 
the Big Wild Goose Pagoda in Xi’an and Hebei’s Zhaozhou Bridge, 
the complex is regarded as one of the three curiosities of ancient 
Chinese architecture. Chongsheng Temple, sitting behind them, has 
been rebuilt and reopened, offering a vast complex to explore that 
ends with a mountain view overlooking the city.

Butterfly Spring 
Resting at the foot of Mount Shenmo, this popular spot 
is renowned locally for romance. Its shallow pool and 
ancient tree attract thousands of multi-colored butter-
flies every year during the brief transition from spring 
to summer. The result is a beautiful natural rainbow of 
butterflies blending seamlessly with the area’s vibrant 
flowers. The sight is honored every April 15 with the 
‘Butterfly Meet,’ as locals from the Bai tribe converge to 
add their own traditional antiphonal courtship songs to 
the spectacle. During other times of the year, there’s a 
nice park and a small butterfly breeding center to ex-
plore.

Marble 

Dali is famous for marble, or 
‘Dali shi’ as it’s called in Chinese. 

Cang Mountain has been an 
important source for extracting 
marble since the Tang Dynasty. 

Dali’s marble masterpieces make 
a unique gift for anyone, as there 
are a variety of crafts to choose 

from, such as vases and tea sets. 
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Crossing the Bridge Noodles 
This type of rice noodle (mixian) is a Yunnan specialty – comparable to neigh-
boring Vietnamese pho, but distinct in its flavors. Raw vegetables and lightly 
cooked meats are served alongside a boiling broth flavored with local chry-
santhemum flowers, inviting diners to deliver the goodies across an imagined 
bridge between the bowls. The same noodles can also be found stir-fried at 
roadside BBQ stands across the region. 

Rushan Cheese 
A Bai culinary tradition, this cow’s milk cheese has been dubbed the ‘mozzarella of the East.’ 
Its Mandarin name, rushan, comes from its resemblance to a folding fan, and it is served ei-
ther fried or rolled up on a stick and grilled. The grilled version is typically spread with sweet 
condiments like rose-petal-infused honey and fruit preserves, while the deep-fried version 
gives the cheese a flaky texture.

Fried Erkuai 
Erkuai is a type of rice cake unique 
to Yunnan. One popular street food 
version, kao erkuai, sees the cake 
rolled around a strip of fried dough 
(youtiao) with sweet or savory con-
diments to make a kind of Chinese 
burrito. A popular fried version 
(dajiujia) adds ham, eggs and vegeta-
bles. Legend says when the Yongli 
Emperor of the Ming Dynasty fled 
to Yunnan, a farmer served him the 
dish and elicited a grateful imperial 
utterance of “It rescued me!” The 
name, meaning ‘great rescue for the 
emperor,’ has stuck ever since. 
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“Better to see something once 
than to hear about it a thou-
sand times. Only by experienc-

ing the natural and cultural environment 
in Hainan can you understand the cultur-
al differences, and furthermore enhance 
mutual understanding and respect in 
exchanges,” said Sam, a young man from 
Syria, when chatting with his friends.

Sam is a participant of a recent tour-
ism event in Hainan province. Themed 
‘Be Together in A Better Hainan,’ the 
event organizer invited foreigners from 
across the world on a tour around the 
island.

The first group of 25 international at-
tendees from 16 countries set off from 
Haikou, capital of Hainan province, late 
September. Participants included influ-
encers, officials from foreign embassies, 
media, foreign tourism representatives, 

High on Hainan
Tourism Event Boosts International Cooperation in Hainan

cultural scholars and executives from for-
eign enterprises.

Organized by the Hainan provincial 
department of tourism, culture, radio, 
television and sports, the event aims to 
promote local culture and tourism online, 
improve cultural exchanges of youths 
across the world, create a better image 
of the Hainan Free Trade Port, and make 
Hainan into one of the nation's best tour-
ist destinations.

During the tour, local tourist spots 
such as Haikou’s historical Qilou old 
street, Yanoda Rainforest Cultural 
Tourism Zone and the beautiful beaches 
along the Sanya coastline impressed the 
international visitors. The event utilized 
both online and offline resources to 
enhance the communication between 
participants and optimize its effect – par-
ticipants were encouraged to follow and 

interact with their online communities.
Zina, an online influencer from the 

Czech Republic and a member of the 
event, livestreamed every activity during 
her journey starting from the launch cer-
emony. Whether it was tasting coconut 
chicken soup, a Hainan specialty, sailing 
on a yacht, or making ciba, a glutinous 
rice cake, with women of the Li ethnic 
groups, Zina shared tourism activities in 
Hainan directly with her followers.

The event not only allowed partici-
pants to see the beauty of Hainan and 
taste its delicacy, but also deepen inter-
national cultural cooperation and com-
munication to a large extent.

It’s time you make Hainan one of your 
next destinations to see for yourself what 
the province has to offer.
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RICH 
BISHOP
CEO of AppInChina 
Interview by Ryan Gandolfo

How did you get started working in 
China?

I moved to China straight after gradu-
ating from university in 2007 with 
the goal of setting up my own com-
pany here. I studied Chinese at Peking 
University for a few months and then 
established my first company, a grocery 
delivery business, in early 2008. I then 
founded a real estate company and 
later, in 2013, cofounded AppInChina. 

What are some of the challenges for-
eign app publishers have in succeed-
ing in the Chinese marketplace?

The largest challenge is legal com-
pliance. China has a lot of laws and 
regulations that each publisher needs 
to comply with, and many of the nec-
essary licenses are not possible for a 
foreign-owned company to obtain. 

Another key challenge is localiza-
tion, which is the process of adjusting 

GAME  THEORY

Living in China requires an arsenal 
of apps to make it through the day. 
If you’ve ever lost your phone for 
more than 24 hours, you probably 
realized just how reliant you are on 
WeChat, Meituan and DiDi, among 
countless other apps. In the PRC, 
there were 1.56 billion active mobile 
phones last year with, on average, 
Chinese mobile users spending 6.2 
hours each day on their devices. 
(That’s almost two days a week glued 
to your phone.) And with mobile 
app usage on the rise in China, 
companies from around the world 
are looking to enter the market. As 
CEO of AppInChina, Rich Bishop 
leads a team that helps global 
brands launch in China with several 
services including distribution 
and compliance. Bishop shares 
with That’s some of the challenges 
facing foreign app publishers and 
developments in the industry.

“China has a lot of laws and regulations that each 
publisher needs to comply with, and many of the 
necessary licenses are not possible for a foreign-

owned company to obtain”

the app so that it is not only usable in 
China but provides a great user experi-
ence for Chinese users.

How has China’s app marketplace 
changed since you started AppInChina?

We started AppInChina in 2013 and the 
biggest change we’ve seen is the growth 
in laws and regulations that our clients 
need to comply with in order to publish 
their software in China. 

The Cybersecurity Law of the 
People’s Republic of China is the most 
important of these, but there are many 
others specific to each category of soft-
ware and industry in which it operates.

What services does AppInChina pro-
vide to clients?

AppInChina provides the full range of 
services that app publishers need in 
order to maximize the success of their 
app in China. This includes testing, 
localization, legal compliance, hosting, 

distribution, user acquisition and mon-
etization.

What are some of your go-to apps while 
living in China?

WeChat is of course the most com-
monly used app, since it’s the primary 
form of communication (both business 
and personal) as well as being a ‘super 
app’ that enables one to order food, 
make payments, book movie tickets and 
much more. 

My second most commonly used 
app is probably DiDi (the Chinese equiv-
alent of Uber). It’s pretty much impos-
sible to flag down a taxi nowadays so 
DiDi is essential.

> Scan the QR code below to visit AppinChina’s 
official website:
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 CHART ATTACK 

Silly Spending

TAKE STOCK
TAP THAT APP 

Taobao Special 
Value
With Singles’ Day coming up, we chan-
neled the spirit of shopping with Taobao’s 
‘Special Value’ app. Taobao Special Value 
(淘宝特价板) focuses on ultra competitive 
product pricing and is considered a rival 
of e-commerce platform Pinduoduo. 

According to Yicai Global, the app 
utilizes a new e-commerce model where 
products move directly from factories to 
customers’ front doors. Last month the 
app was one of the most popular down-
loads on Apple’s App Store in China as a 
separate shopping festival called ‘Geng 
Xiang’ began promoting selected prod-
ucts for only RMB1. (We just bought an 
iPhone charger…) Geng Xiang is said to 
continue until after Singles’ Day. 

The app reached 55 million monthly 
active users (MAU) in August and will 
likely have millions of more users signing 
up to take advantage of stupidly cheap 
products. 

Are the products on Taobao Special 
Value super high-quality? We highly 
doubt it. (Avoid the soda water.) But, if 
you like shopping and want to spend as 
little money as possible, then this is argu-
ably the best app to ac-
complish that. 

> You can download Taobao 

Special Value on iOS and Android 

devices.

In October, Alibaba’s Tmall announced 
that the larger-than-life Single’s Day 
shopping festival would be broken up 
into two sections this year, with the 
first ‘wave’ starting November 1-3 and 
the second occurring on November 
11 (the original festival day). Sina Tech 
conducted a survey asking Weibo 
users what they thought of the ad-
ditional three shopping days, with the 
majority of respondents saying the 
change would help relieve some of the 
pressure for express delivery. Over a 
quarter of respondents said they need 
to prepare their shopping lists even 
earlier now, while 6% of respondents 
simply don’t care. Source: Weibo

Midea Heater
For those unable to ride out 
the winter months by layer-
ing up (see page 48), you’ll 
need a handy heater to 
keep you warm through the 
colder months. Depending 
on your city (and living situ-
ation), you may or may not 
have a heating source at 
home – which makes for 
miserable mornings. 

Midea’s HFY20Y Heater 
is a clutch appliance to have 
from the end of fall to the 
start of spring, as we view it 
as a step up to other heat-
ers on the market. A couple 
features we enjoy are its mounting ability – a great fit for your towel rack – and heating 
range. 

The appliance has three settings: cold wind, low heat and high heat. Weighing just 
over two kilograms and 34 centimeters long, this heater is a great fit in any home or of-
fice. Our workplace tends to get pretty chilly this time of year, and nothing beats a well 
positioned heater on the knees and toes!  

> The Midea HFY20Y Heater can be purchased on Tmall.com for RMB219 (promotional price).

INSPECT-A-GADGET 
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 HIGHS AND LOWS 

Highs
•With the coronavirus largely in the rearview mir-
ror around China, its gross domestic product (GDP) 
expanded 4.9% year-on-year in the third quarter of 
2020, according to data from the National Bureau 
of Statistics. The economy expanded faster than the 
second quarter, but fell short of expected growth of 
5.2% in the third quarter, according to an average of 
estimates compiled by Wind Information, as cited by 
CNBC. In the first three quarters, the PRC’s economy 
has grown 0.7% year-on-year, and shown a solid re-
covery since its 6.8% contraction in the first quarter.

• Chinese Electric car maker Nio has seen its stock 
rise more than 1,000% since March 2020. Analysts 
attribute the insane rise to a stronger backlog of or-
ders over the Golden Week holiday at the beginning 
of October. In addition, the company has made great 
efforts to cut battery costs. Nio is backed by Tencent 
and Baidu, and considered one of the top competi-
tors to Tesla in the Chinese electric car market.

Lows
• Shares of HSBC, a multinational investment bank 
and financial services holding company founded in 
Hong Kong, saw shares fall to a 25-year low in the 
SAR amid concerns over its business on the Chinese 
mainland and accusations of failing to stop criminals 
from moving dirty money around the globe, CNN 
reports. In 2020, the bank has dealt with a global re-
cession, falling profits and ongoing political tensions 
in Hong Kong. But perhaps worst of all, Chinese 
state media suggested last month that the company 
may face restrictions on doing business on the main-
land.

• Chances are that you, a friend, or a friend of a 
friend work at a WeWork in China. The company 
gave up its majority stake in its China business in 
mid-October four years after setting up shop in 
the world’s second largest economy. Trustbridge 
Partners, already an existing investor in WeWork’s 
China subsidiary, invested an additional USD200 mil-
lion and now owns more than 50% of the business, 
according to WeWork, as cited by Bloomberg.

E D I T O R @ T H A T S M A G S . C O M
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Individual Investors Take on China’s Stock Market

By Ryan Gandolfo, additional reporting by Wang Ziyan
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Individual Investors Take on China’s Stock Market

Chances are that you know 
someone investing in China’s 
stock market. The PRC had 167 

million retail investors, also known 
as individual investors, in June of 
this year. The figure is likely to have 
increased in the following months 
due to strong performance of China’s 
main stock exchanges. On October 14, 
the total value of all company shares 
listed in both Shanghai and Shenzhen 
markets reached USD10.08 trillion – 
surpassing the previous record high in 
market capitalization in 2015. (A peak 
that led to drastic sell-offs in 2016.)

Despite the global economic 
slowdown due to COVID-19, China’s 
stock market has recovered with more 
and more investors joining the fray 
as the Chinese economy gets back 
on track. Fiscal stimulus has played a 
deciding factor in which direction the 
stock market – and the economy at 
large – is trending.

While understanding the risk of 
investing in China’s historically volatile 
market, individual investors in the PRC 
are buying in, especially millennials 
who have easy access to online 
trading platforms. With the PRC’s ever-
changing stock market landscape, 
here’s how domestic traders view their 
home market as an opportunity to 
build wealth.

TRADING AHEAD



TIME 
TO 
TRADE

Justin Lu used to work in advertising. But now, he 
spends his days buying and selling stocks. Living 
in the southern city of Guangzhou, Lu made a big 

career change in the spring of 2020 during the midst 
of a pandemic. “I’ve invested in the stock market for 
years, but felt like it was time to fully commit and 
really learn how to trade,” Lu tells us over drinks 
at a neighborhood bar across the road from his 
apartment on a warm September night. 

Married with young children, Lu now has more 
time on his hands as he mainly works from home. 
He’s able to stay up-to-date not just on the markets 
in China but also around the world, which he says 
helps indicate how the trading hours may pan out in 
the PRC.

“Since I work from home, I can keep a close eye 
on the markets. I have a group of friends that also 
invest, but they have full-time jobs so I give them 
updates,” Lu says.

He doesn’t beat around the bush, acknowledging 
that there’s plenty more for him to learn about 
investing. “I went out and bought several books to 
build a bigger foundation of knowledge on investing 
and go from there,” says Lu. One book he ended up 
purchasing was The Intelligent Investor by Benjamin 
Graham.
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Widely regarded as a playbook for value 
investing (an investment strategy focused on picking 
stocks believed to be undervalued by the market), 
Lu tells us that he likes this long-term investment 
approach. However, he’s a bit skeptical on whether 
China’s stock market is mature enough for him to 
adopt this type of strategy.

In the beginning of April 2020, Nasdaq, a US-
based stock exchange, issued an embarrassing 
high-profile delisting notice to Chinese coffee 
chain Luckin Coffee following a fraud scandal that 
revealed the company’s sales in 2019 were inflated 
by RMB2.1 billion. Luckin shares plummeted 80% 
in premarket trading following the regulatory filing. 
Chinese authorities also opened an investigation 
after the notice, with the incident leaving a negative 
impression in global markets.

While Luckin shares aren’t easily accessible to 
Chinese investors (unless they trade in overseas 
markets), it is a reminder here in China for 
increased transparency (availability and reliability of 
information). 

In June of this year, Zhou Xiaochuan, China’s 
former central bank governor, called for greater 
transparency, accounting standards and governance 
of listed companies and financial markets, according 
to Caixin Global. Zhou said the country was capable 
of becoming an alternative listing destination 
outside the US, but uncertainties remained. 

A Global Times article by Li Xuanmin back in 
August 2018 echoed similar sentiments on the need 

to protect shareholders’ interests. 
The article cited Liu Xiaoxue, an associate 

research fellow at the Chinese Academy of Social 
Sciences’ National Institute of International Strategy, 
who urged regulators to learn from mature stock 
market systems. It also noted that some Chinese 
firms have fabricated their financial records to cash 
out after listing in the market.

However, Chinese retail investors have taken 
a favorable stance on what regulators have been 
doing to improve the market environment.

“The history of China’s capital markets is 
relatively short, and market regulations and 
supervision standards are constantly changing,” 
says Wang, a Shanghai-based investor who 
requested that we only use his surname. Wang 
adds, “Generally speaking, it is moving towards 
marketization, with regulators recently pushing 
for policies that better protect the interests of 
investors.”

Back in Guangzhou, Lu agrees with Wang, 
saying that more is being done to hold companies 
to higher accounting standards that won’t deceive 
investors.

This comes at a time when Chinese millennial 
investors have a rising interest in the market.
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FUTURE 
EARNINGS

China’s technology companies have 
played a key role in influencing 
the investing habits of young 
professionals in recent years. CNBC’s 

Evelyn Cheng reported in March 2019 that 
“young people are increasingly turning to new 
smartphone apps to trade stocks,” largely 
focusing on Chinese tech giants like Alibaba 
and others listed overseas. Beijing-based 
Tiger Brokers said more than 70% of its users 
– or individual brokers – were under the age 
of 35 at the end of 2019, according to its 
prospectus.

Young China Group Founder and CEO 
Zak Dychtwald notes this has only been 
exacerbated by a global pandemic. “Idle 
hands, idle times and impinged job prospects 

have made for eager retail investors in 2020, 
especially among young people who are 
newly cash conscious since the pandemic hit,” 
Dychtwald tells us via WeChat from New York.

Author of Young China: How the Restless 
Generation Will Change Their Country and 
the World, Dychtwald provides insight into 
Chinese millennials’ mentality and their rising 
role in consumption. 

US-based Robinhood made waves on the 
Chinese mainland back in 2016 after the stock 
trading app partnered with tech giant Baidu to 
allow Chinese citizens the opportunity to buy 
and sell US stocks with zero fees. Since then, 
there’s been a proliferation of apps to give 
young Chinese individual investors access to 
equities.
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FUTURE 
EARNINGS

But what makes the Chinese stock 
market attractive for traders relatively new 
to this investment vehicle?

“First, you have an average wage 
that has not kept up with the average 
expectations around a ‘good life.’ It costs 
the average full-time employee in New 
York roughly six days of full-time work to 
buy an iPhone; in Beijing, it takes 39 days, 
according to a UBS study,” Dychtwald tells 
us. He adds, “We often overstate how 
wealthy China is currently because we 
focus on the top 10% who are redefining 
global luxury sales. That’s not the majority 
of people’s reality in China.” Dychtwald 
views the stock market as the “newest 
tool” for Chinese millennials to add to their 
wealth without purchasing real estate or 
starting a company.

Some point out that China’s 
investment vehicles are limited and 
rather complicated for laobaixing (a 
term referring to common people) to 
understand. “Relatively speaking, these 
are complex financial products designed 
with intricate transaction structures,” 
says Chi Yipin, a Shanghai-based market 
watcher in his 40s. “The stock market 
is comparatively easy to navigate 
and, for the most part, has favorable 
transaction fee rates,” he adds, noting 
that other investment vehicles will ‘pluck 
your feathers’ by tacking on excessive 
commission fees.

Another reason China’s younger 
generations are flocking to the stock 
market to invest is the low requirements 
to join. “There is no limit of capital, no 
age limit and doesn’t necessarily require 
a high level of expertise, so it’s the largest 
market,” says Xu. As an employee at a 
securities firm in Shanghai, Xu asks us to 
only use her surname for the purpose of 
this story. 

But despite the lower barriers to 
entry, she says it’s not a suitable market 
for individual investors. “The future trend 
may be for people to let the professionals 
invest for them, and we’ll see the 
proportion of retail investors shrink,” Xu 
comments. 

But for now, China’s individual 
investors appear optimistic about their 
prospects.
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“We often overstate how 
wealthy China is currently 
because we focus on the 

top 10% who are redefining 
global luxury sales. That’s 

not the majority of people’s 
reality in China”



WINNERS 
AND 
LOSERS

Kong Guosheng, a 34-year-old stock trader living in 
Nanjing, tells That’s that China’s stock market per-
formance gives him confidence and excitement. “In 
recent years, the world has taken notice of China’s 

economic development, transitioning from a manufactur-
ing economy to an innovation powerhouse,” Kong says. He 
points to a growing number of registered patents by Chinese 
companies and other developments that signal future eco-
nomic success in the Middle Kingdom.

In addition, ongoing tensions between China and the 
US have led to more Chinese companies considering listing 
shares on domestic stock exchanges. Wall Street Journal 
reported that exchanges in Shanghai and Shenzhen have 
hosted nearly USD50 billion of initial public offerings (IPO) 
and listings from firms with shares trading overseas. 
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The Shanghai STAR market, an equities market 
focused on Chinese science and technology, has garnered 
international recognition since launching in July 2019. Most 
recently, all eyes have been on Alibaba-backed Ant Group’s 
upcoming dual-listing in Shanghai and Hong Kong, which will 
be the first simultaneous listing in the special administrative 
region and STAR market. Reuters reports that Ant’s IPO could 
be the world’s largest in history.

High-profile offerings in China can add credibility to 
Shanghai’s STAR market and can help Chinese exchanges 
become more attractive.

And for China’s individual investors, the intrigue is there. 
Dychtwald tells us, “The culture of luck and ‘social gaming,’ 
like Mahjong or Dou dizhu, create a fluency in odds making 
and risk tolerance that translates easily into retail investing.”

From those we interviewed for this story, most defined 
themselves as being more risk-seeking compared to risk-
averse. And given the volatile nature of China’s stock market 
since it reopened in 1990, expect there to be winners and 
losers.
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“The culture of luck and ‘social 
gaming,’ like Mahjong or Dou 
dizhu, create a fluency in odds 
making and risk tolerance that 

translates easily into retail 
investing”



STOCKING UP

Main Board

Listed in both mainland exchanges, it has the highest re-
quirements for the issuer in terms of profitability, market 
cap, etc. – which is why most of the listed companies are 
large mature enterprises, with a large capital scale and 
stable profitability.

STAR Market

Seen as the Chinese version of Nasdaq, the STAR Market 
was established to meet the listing of scientific and tech-
nological innovation enterprises in China.

Shanghai Stock Exchange
The Shanghai Stock Exchange (SSE) is the Chinese main-
land’s largest exchange. It’s run by the China Securities 
Regulatory Commission (CSRC) and focuses on trad-
ing stocks, funds and bonds. The SSE currently ranks 
fifth globally in market capitalization, behind the NYSE, 
Nasdaq, Tokyo Stock Exchange and London Stock 
Exchange. Most of its market cap consists of formerly 
state-run companies, such as major banks and insur-
ance companies. The requirements to be listed on the 
exchange are that the company must gain approval from 
the CSRC, total share capital must be more than RMB50 
million, at least 25% of total issued shares must be pub-
licly offered (unless total share capital is more than 400 
million RMB, then it is 10%), and lastly, the company 
must have made profits over the last three consecu-
tive years. The Shanghai Exchange consists of the Main 
Board and STAR Market.

Shenzhen Stock 
Exchange 
Opened only 30 years ago, the world’s eighth larg-
est stock exchange focuses primarily on overseeing 
securities trading, developing operational rules 
and providing the facilities for securities trading. 
While self-regulated, it is still overseen by the CSRC. 
Individual investors make up the majority of inves-
tors, and the exchange is home to mostly smaller 
and emerging-sector companies, many being sub-
sidiaries of firms in which the Chinese government 
maintains a high level of control. A-Shares, B-Shares, 
mutual funds, indices, fixed income products and 
derivatives are all traded on the exchange. It con-
sists of the three boards, including the Main Board, 
SME Board and ChiNext.

SME Board

The Small and Medium Enterprises (SME) Board, 
typically hosts companies that have high growth 
and high profitability, but don’t meet the require-
ments of the main board.

ChiNext Market

Concentrated on Sci-Tech Innovation SMEs that 
aren’t listed on the main board yet; allows them 
to gain access to financing channels and growing 
space.  

SH

SZ

C
O

VE
R 

ST
O

R
Y 44



STOCKING UP
Understanding China’s Major Stock Exchanges

By Thomas Greb

How to 
Access the 
Exchanges
For investors looking to 
trade through these ex-
changes, there are a few 
overseas brokerages that 
allow access. Foreign inves-
tors can open accounts 
with Interactive Brokers 
and Saxo, among others. 
Through the Stock Connect 
program, investors can 
buy and sell some (but not 
all) of the stocks on these 
exchanges. It is important 
to conduct due diligence 
when investing in stocks in 
a foreign market, as report-
ing standards vary across 
countries.

Please feel free to reach out to 

thomas.greb@olivar-greb.com if 

you are interested in learning more 

about how to access these ex-

changes while living abroad.

Special thanks to Samuel Hovey for 

due diligence and fact-finding in 

this article.
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The Stock Exchange of Hong Kong 
Limited
Strategically placed within Hong Kong and London, this exchange focuses on 
three main markets: The Stock Exchange of Hong Kong, the Hong Kong Futures 
Exchange and the London Metal Exchange. The Hong Kong SAR Government 
is the largest shareholder in HKEX, and has the right to appoint six of the 13 
directors of the board. While the mainland exchanges are mostly dominated by 
retail investors, the HKEX leans heavily in the favor of institutions. Stocks, bonds, 
warrants, REITs, mutual funds, ETFs and equity-linked instruments are traded 
on the exchange. In 2014, the ‘Stock Connect’ was introduced, allowing Chinese 
mainland investors to buy Hong Kong-listed companies and for foreigners to 
purchase A-Shares listed on the mainland.

Indices 

The Shanghai Stock Exchange Composite Index (SHCOMP) tracks the Shanghai 
exchange, the Shenzhen Index (SZCOMP) tracks the stock prices of all A and 
B shares on the Shenzhen exchange and the Hang Seng Index (HIS) tracks the 
Hong Kong stock exchange.

HK

China’s major stock exchanges can be found in Shanghai, Shenzhen and Hong Kong. Here is 
a brief background and explanation on what gets traded in each exchange as well as advice 

on how to access them.
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When did you start Inward? 

I started working on Inward around 
January last year. Mental Health struggles 
have always been something that have 
had a significant presence in my life. When 
I was younger I dealt with trauma by 
blocking out difficult emotions and memo-
ries; I felt that things that had happened 
were too shameful and that they made 
me less worthy of a person. It wasn’t until 
mid last year that I realized the full impact 
of this avoidance, and I ended up having 
somewhat of a mental health crisis.

Luckily as an Australian citizen, and 
with the help of some amazing people 
and therapists, I was able to go back to 
Australia for trauma focused therapy to 
deal with things that happened 11 years 
prior. The experience was difficult but 
liberating, and I’ve since been able to heal 
and accept myself for all my experiences.

It also made me realize how many of 
us find it difficult to reach out or talk to 
others when we are struggling and the 
limited resources we have living abroad, 
particularly here in Shanghai. Mental 
health is something that affects each and 
every one of us; it’s really such an impor-
tant thing we need to address.

How would you describe Inward?

Inward is a platform and safe space to ac-
knowledge the full spectrum of emotions, 
particularly those that are difficult, that 

Originally from Australia, Lorraine 
Lee grew up in Melbourne and 
has been in Shanghai for the past 
six years. Coming from a career 
background in luxury hospitality, 
for the past five years her interests 
have gradually shifted towards 
health, nutrition and wellness, 
recently launching a mental health 
and wellness platform Inward Living, 
with events happening throughout 
October to support Domestic 
Violence Awareness and Community 
Center Shanghai.

LORRAINE 
LEE
Founder of Inward 
Living
Interview by Ned Kelly

are a natural and healthy part of being 
human. It is a space for events, articles, 
sharing and community to promote and 
address mental health topics that affect 
us all.

What should someone do if they are a 
victim of domestic violence?

Talk to someone. Let someone you trust 
know you do not feel safe. Whether you 
choose to confide in a friend, a family 
member or a professional, do reach out to 
someone. It also can be helpful to create a 
safety plan that outlines what you will do 
when you sense you are in danger.

If you can’t leave the home or stay 
in a separate place from the perpetra-
tor, consider physical arrangements and 
precautions you can take at home to 
protect yourself. If possible, keep a phone, 
charger and important documents readily 
available.

Here in Shanghai, at least for expats, 
we unfortunately do not have special-
ized domestic violence resources like you 
might find in other countries (specific 
hotlines, shelters and other services), but 

you can find help and support by calling 
Lifeline (400 821 1215) for free, confiden-
tial, anonymous support or by arranging 
to see a professional counselor through 
CCS or other organizations.  

If you are in immediate danger or an 
emergency, call the police or go to a hospi-
tal emergency room. If you are experienc-
ing domestic abuse, don’t suffer in silence 
and isolation; reach out for help.

Are there any other projects you are 
involved in?

I am a proud and active volunteer for 
Lifeline Across China. They provide a cru-
cial resource to the community, and I am 
thankful for the work they do everyday.

This article has been edited for brevity. For more on 
Inward scan the QR code below:

“In August 2019, our team traveled to Tokyo 
to represent China, and it brought us the 
greatest pride and joy we have ever felt”

FULL HOUSE



LIVING ROOM
DAD’S BOOK LIST
Book recommendations from That’s 
editor and ‘girl dad’ Ned Kelly. 

Ages 1-8

Richard Scarry 
Collection
By Richard Scarry
Who doesn’t love the ‘busy, busy world’ of 
Richard Scarry, with his anthropomorphic 
animals off on all sorts of adventures 
and finding out how the world works. 
Well great news, because you can find a 
collection of 10 of his books on Taobao 
for just RMB135. From counting and first 
words, right up to 
mysteries and ‘planes 
and rockets and 
things that fly,’ this 
set is a beautifully 
illustrated bedtime 
companion good for 
years and years.

Ages 13+

To Kill a 
Mockingbird
By Harper Lee
With protests going on around the world, 
what better time to introduce your teen 
to this Pulitzer Prize-winning classic, that 
deals with the serious issue of racial in-
equality and the loss of 
innocence with warmth 
and humor. Lee also 
addresses issues of 
class, courage, compas-
sion and gender roles 
in the Deep South, in a 
book all young adults 
should read.

 CLASS CLOWN 

Constructing a Future 
Most people are familiar with the adage: 
“Hard work pays off.” Sun Chuan is a liv-
ing example, having worked his way from 
construction site to China’s top university, 
Tsinghua University. According to a report 
by CGTN, Sun was born in southwest China’s 
Liangshan Yi Autonomous Prefecture, and 
is the first member of his family to attend 
college. After taking the gaokao, Sun started 
work at a construction site to help his fam-
ily’s finances and save for college. The 
young student started trending on Weibo in 
October after finding out he was accepted 
into Beijing’s Tsinghua University. Sun is one 
of many first-generation college students 
from rural households making their mark on 
a system that largely benefits his wealthier 
urban peers. Research by East China Normal 
University indicates that first-gen college students perform similar to their counterparts. 
We wish Sun all the best in his first year at Tsinghua. Jiayou!

Layer Up
ECO HOME 

You don’t need to 
read too much into 
this one. As winter 
approaches, you’ll 
find yourself want-
ing to dial up the 
thermostat to 30 
degrees. And we get 
it, cold times call for 
cold measures, espe-
cially when your kids 
are outside playing 
and come inside the 
house soaked with 
sweat. But instead 
of cranking every 
heater from the 
kitchen to the master 
bedroom, warm showers and layering plays a big role in saving the fam on electricity and 
also a positive impact on the environment. Now, if you have company over, by all means 
put that heater on… After all, you’ve got to be a good host, right?
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 VEGGIE MAMA 

Vegan Kale, Pumpkin & Tofu Ricotta Roll Ups  
Sometimes you just want to feel fancy. But feeling fancy means different things to different people, especially 
vegans. In China, I have come to find that eating out at a fancy restaurant as a vegan usually means you will 
be dining on the finest bread or broccoli the city has to offer. Ambiance is nice and everything, but I will take 
a hearty meal over white tablecloths any day.

Luckily, you can feel like a fancy chef and fancy dining patron all in one day with this recipe. If you’re look-
ing to impress, this is a good way to do it. Most of the steps in this recipe are pretty easy, they just take a bit 
of time. There are a few things you’ll want to make ahead of time. For example, I suggest making the roasted 
kale and pumpkin and the tofu ricotta mixture the day before. If you do that, everything will be a breeze on 
the night of your fancy dinner. 

Scan the QR code for the full recipe.
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Jiahui International Hospital, 
Shanghai's first international 

tertiary hospital, officially opened 
in late October 2017. After three 
years of development, and thanks 
to a series of innovative measures 
taken by Shanghai to turn the city 
into a center of medical innovation, 
Jiahui International Hospital has 
accelerated the upgrade and 
optimization of its medical team, 
service standards and clinical 
research under strong guidance to 
create a medical service brand with 
outstanding features and complete 
services.

A history of leadership

For more than three years, Jiahui 
International Hospital has worked with 
universities and regional medical institu-
tions to build teaching bases and medical 
consortiums and introduce renowned 
academic journals to the Shanghai medical 
community.

This past May, the world's top medi-
cal journal, the New England Journal of 
Medicine published the research results 
of an advanced hepatocellular carcinoma 
treatment research called “IMbrave150,” 
establishing the first successful com-
bined treatment plan for liver cancer. 
This study was highly recognized by the 
academic community and was praised as 
”a milestone in liver cancer treatment.“ 
One of the main authors of this paper 
is Dr. Andrew Zhu, director of the Jiahui 
International Cancer Center and professor 
at Harvard Medical School.

In August 2020, after a strict selection 
process, Jiahui International Hospital was 
selected by the Shanghai Municipal Health 
Commission to be among the first batch of 
10 medical tourism pilot institutions. This 
year will also mark the third consecutive 
year that Jiahui Health has served as a des-
ignated medical institution for the China 
International Import Expo in Shanghai.

Serving patients from all over the world

As of August 2020, people from abroad, 
as well as from Hong Kong, Macao and 
Taiwan, accounted for 33.5% of those 
served by Jiahui, and the average annual 

growth rate of service visits reached 
104%. Since the establishment of the 
hospital, Jiahui has begun offering direct 
payment service for those with high-
end commercial insurance. Convenient 
payment methods have become an im-
portant foundation for serving overseas 
visitors and international families in 
Shanghai. At present, Jiahui has signed 
about 50 insurance companies and 
insurance medical networks, covering 
more than 200,000 Chinese and foreign 
high-end insurance users in the Yangtze 
River Delta region.

One-fifth of full-time doctors in 
Jiahui International Hospital come from 
all over the world and can provide ser-
vices in languages including Mandarin, 
Cantonese, Hokkien, English, Korean, 
Japanese, German, French, Turkish and 
Malay, among others. While introduc-
ing a large number of excellent foreign 
doctors, Jiahui also puts forward strict 
requirements on the foreign language 
level of Chinese medical staff, and con-
tinues to provide various opportunities 
for improvement and training. 

“Only by ensuring the professional-
ism and standardization of the entire 
process can Jiahui’s international advan-
tages be truly utilized to provide resi-
dents in Shanghai and the Yangtze River 
Delta with a richer selection of medical 
and health services,” said Ge Feng, CEO 
of Jiahui Health.

An international team to fight the epi-
demic

After learning of the first confirmed case 
of a novel coronavirus in Shanghai, Jiahui 
immediately formed an expert group 
of more than 20 doctors (15 of whom 
were foreign doctors) for Jiahui’s Novel 
Coronavirus Prevention and Control 
Task Force. The team leader, Dr. David 
Krason, is a joint practicing doctor of 
Massachusetts General Hospital and 
Jiahui International Hospital, and an 
expert in infectious diseases; the other 
leader, Dr. Young Ahn, is an expert in 
critical care medicine. The working group 
also included doctors from other coun-
tries who have personally worked in 
the fight against SARS, H1N1 and MERS. 
Now, they have joined hands again, and 
under the guidance of the Shanghai 
Municipal Health Commission, Jiahui be-
came a strong fortress against the virus.

Dr. John Hsiang Chief Medical 
Officer at Jiahui Health, told Jiahui 
employees at the beginning of the 
epidemic that Jiahui was not one 
of the 110 designated fever clinics 
in Shanghai, so they couldn’t par-
ticipate in the front-line treatment of 
COVID-19 patients. However, as an in-
ternational medical institution, Jiahui 
played a role in reducing the pressure 
on these fever clinics and working 
with Shanghai to fight the epidemic. 

As part of those efforts, Jiahui re-
sponded to blood shortages brought 
on by the epidemic by organizing 
blood donation activities. In one day, 
Jiahui recruited 122 volunteers. On 
March 1, the Xuhui District Blood 
Management Office came to Jiahui 
International Hospital and were met 
with a stream of medical staff who 
wanted to participate in the blood 
drive, along with some enthusiastic 
citizens. Although they could fight at 
the frontlines of the epidemic like the 
medical staff rushing to Wuhan, they 
still wanted to use their own blood to 
save lives.

Promoting charity efforts across 
industries

Throughout its three years of devel-
opment, Jiahui International Hospital 
has committed not only to bringing 
health to the public through medical 
services, but also actively exploring 
ways to more actively contribute to 
the Shanghai community.

In October 2020, Jiahui 
International Hospital launched the 
“Pink Ribbon-We Care More” charity 
activity month, which featured cross-
industry cooperation with institutions 
and enterprises from different fields 
to explore ways to provide charity 
care with both an ‘international’ and 
‘Shanghai’ style

Jiahui will also perform free breast 
reconstruction surgery for select breast 
cancer patients, and conduct free 
consultations. Jiahui has united with 
multiple partners, including high-end 
lifestyle brands, catering companies, 
travel service providers, etc. to jointly 
promote breast cancer prevention 
and treatment knowledge.

Jiahui, Jiayou!
Jiahui International Hospital Celebrates Third 
Anniversary
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According to Dr. Yiping Dong of Xi’an Jiaotong-Liverpool University’s Department of 
Architecture and Design, the gardens imitate classic Chinese landscape paintings: Rocks rep-
resent mountains; ponds represent lakes. XJTLU researchers share tips on how to appreciate 
Suzhou’s gardens like the literati did hundreds of years ago.

1)   Stop and smell the flowers
“The Distant Fragrance Hall of the Humble Administrator’s 

Garden concentrates the fragrance of the lotus flowers that 
grow in the summer in the pond in front of the hall.”  - Dr. Dong

2) Get a new perspective 
“Door frames bring garden scenery to your eyes, and every 

window provides unique views. A pagoda that seems part of 
the garden’s scenery may actually be outside the garden, which 
makes the garden appear larger than it is.” - Dr Dong

The historic city of 
Suzhou in Jiangsu 
province is famed 

for its classical garden 
residences built centuries 
ago so that scholar-officials, 
or literati, could enjoy 
nature without leaving 
home.

Like a Literati: How to Enjoy 
Suzhou’s Gardens

3) Step into a traditional Chinese landscape painting
“Outside a building, you may find special steps made from 

lake rock. When you stand on the steps, you can imagine you 
are on a mountain looking out at the water and mountain scen-
ery.” - Dr Dong

4) Enjoy gardens in different seasons
“Every season provides a different experience. In the 

spring, you can see blossoms; in the summer, lotus flowers; 
in the autumn, colorful leaves; in the winter, you might see a 
little snow.” - Yaqin Zuo, PhD student, XJTLU Department of 
Architecture and Design

5) Go with the flow 
“The gardens’ designs represent a concept in Chinese phi-

losophy that everything in the universe is constantly in motion 
– the design leads you from view to view. A veranda opens to 
a full view of a pond, then a pavilion on the other side attracts 
you to visit it. From the pavilion you see a bridge that leads you 
to scenery on the other side.”- Zuo

To learn more about XJTLU, scan the QR code below or visit 
www.xjtlu.edu.cn
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For more than eight months, I have 
been patiently waiting for one special 
moment to arrive.

Around the beginning of October, 
when people across China celebrate the 
Mid-Autumn Festival, they slowly begin to 
approach, first in small numbers, later in 
hundreds or even thousands, following a 
smooth, cool ocean breeze. Winter is com-
ing and with it, the great migration of birds.

The south coastal line of China, includ-
ing the Greater Bay Area of Shenzhen, 
hosts one of the most amazing phenomena 
in nature, where dozens of species of birds 
come to spend the winter in warmer spots 
that will provide them a desirable environ-
ment that can accommodate all their needs 
for a nice and cozy holiday.

It’s around five in the morning when I 
prepare to go to the Shenzhen Bay Park 
area to catch the very first rays of light and 
see if I can spot some of these fantastic 
animals feeding on the abundant fish and 
crustaceans that the low tides bring to the 
shore. Even from a distance, I can see that 
there is already a lot of movement about.

My first reaction is excitement, I have 
been waiting for so long to be able to spot 
some of the amazing species that usually 
visit our shores, like the great cormorant 
(Phalacrocorax carbo), the Eurasian wigeon 
(Anas penelope), and the black-tailed god-
wit (Limosa limosa).

I hurry up toward the path that sur-
rounds the bay and start my search. To my 
great surprise, not too far from the shore, 
I see something so astonishing it made 
my jaw drop: a couple of black-faced 
spoonbills (Platalea minor), with 
their characteristic zigzag move-
ment, looking for some fish 
to eat.

This particular spoon-
bill species is very 
special for birders and 
naturalists in general 
not only due to their 
striking beauty but also 
due to their sadly special status 
as an endangered species. Only a couple 
thousand are left in the world, and they 
are not breeding enough offspring to even 
think about a chance to change their cur-
rent situation.

The Importance of Migratory Birds and 
How We Can Protect Them
By Isaac Cohen 

The Great Migration
F A M I L Y  |  E N V I R O N M E N T
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The Great Migration
E N V I R O N M E N T  |  F A M I L Y

Migratory birds play a very important 
role in the dynamics of ecosystems by 
controlling other animals’ populations, 
like the mudskippers in the case of 
Shenzhen’s bay area, and by preventing 
some pests from overpopulating. Some 
migratory birds also help in the process 
of pollination, spreading the seeds of 
certain plants over kilometers from their 
places of origin. They can even provide 
new nutrients for the soil where they ar-
rive. For example, some of these species 
of birds will act as a bridge between land 
and water for the transference of nutri-
ents that can easily assist the survival 
of hundreds of species among bacteria, 
fungi, plants, or animals.

The number of these essential ani-
mals is being affected dramatically by hu-
man presence; the fast development of 
cities, the reduction of their preferred ar-
rival locations, pollution, and many other 
types of human activities, are directly 
impacting the abundance and diversity 
of migratory birds in such a dramatic way 
that in most of the cases, this process is 
almost impossible to reverse.

Therefore, we must do our part to 
protect migratory species. As citizens, it 
is our responsibility to raise awareness 
about the existence of the species and 
the need to generate nationwide inter-
est in their protection. Small acts coming 
from us can make a huge difference on 
the ability of these animals to survive. 

Not leaving trash or traces of food 
along the bay areas, avoiding big gather-
ings in places frequented by birds, never 
feeding the birds, and generally trying not 
to disturb them while they are visiting us, 
are just some examples of things we can 
do to help protect these wondrous spe-
cies that visit once a year.

Locally and nationally there is a lot 
more people can do, by promoting laws 
that will protect and preserve certain 
areas in cities and by lowering the levels 
of pollution. Fortunately, China is going 
in the right direction on this issue, show-
ing great interest in the conservation and 
preservation of native and foreign spe-
cies.

So, always remember these amazing 
creatures are our guests for only a couple 
of months, and they will only visit us once 
a year. Let’s do everything within our 
power to protect them and to contrib-
ute to their preservation, so that future 
generations can enjoy their presence as 
much as I do right now and hopefully 
save them from total extinction.

Isaac Cohen holds a BS in Biology, Ed.S Pedagogy 
and M.S Continental Hydrobiological Resources 
and is based in Shenzhen. Follow him on 
Instagram at @cohenwildlife.
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LISTINGS

Jiahui Health's an international health-
care provider operating in several down-
town locations. Our integrated network 
includes an international hospital with 
24/7 emergency services and a Rabies 
Prevention Clinic, two medical clinics, a 
wellness center, and a team of interna-
tionally trained physicians. Our services 
include: emergency care, OB/GYN, family 
medicine, surgery, pediatrics, dermatol-
ogy, dentistry, rehabilitation, clinical psy-
chology, and CT/MRI imaging 
diagnostics, among others. 1) Mon-Sun, 
24 h, Jiahui International Hospital, 689 
Guiping Lu, by Qinjiang Lu 2) Mon-Sat, 
9am-6pm, Jiahui Health (Yangpu), 1F/2F, 
Suite 3, 99 Jiangwancheng Lu, by Yingao 
Dong Lu 3) Mon-Sat, 9am - 6pm, Jiahui 
Health (Jing’an), Suite101, 88 Changshu 
Lu, by Changle Lu (400 868 3000) 1) 桂平
路689 号，近钦江路 2)江湾城路99 号3 号楼1-2 
层, 近殷高东路 3) 常熟路88 号，近长乐路 (400 
868 3000) www.jiahui.com/en

Jiahui Health' s experienced dentists pro-
vide dental health services for adults and 
children, including dental check-ups, fill-
ings, prevention of tooth decay, painless 
dental pulp treatment, and treatment and 
protection against periodontal disease. 
The Dentistry Department also carries 
out multi-disciplinary collaboration in the 
hospital, such as working with derma-
tologists to offer invisalign orthodontics 
and solutions to skin problems for beauty 
seekers; working with E.N.T. specialists 
to help adolescents with problems such 
as mouth breathing, adenoidal hyper-
trophy and allergic rhinitis; working with 
MSK to provide sports lovers a compre-
hensive range of preventive strategies 
on sports injury. 1) Jiahui International 
Hospital, 689 Guiping Lu, by Qinjiang Lu 
2) Jiahui Health (Yangpu), 1F/2F, Suite 3, 
99 Jiangwancheng Lu, by Yingao Dong 
Lu 3) Jiahui Health (Jing’an), Suite101, 88 
Changshu Lu, by Changle Lu 1) 桂平路689 
号，近钦江路 2) 江湾城路99 号3 号楼1-2 层, 近殷
高东路 3) 常熟路88 号，近长乐路 (400 868 3000)

DeltaHealth is a foreign-funded health-
care provider based in Shanghai. 
Operating in Qingpu and Changning, 
DeltaHealth provides a range of com-
prehensive healthcare services includ-
ing 24/7 ER services, preventive health, 
general practice, emergency, internal 
medicine, surgery, orthopedics, thoracic, 
gynecology, pediatrics, ophthalmology, 
rehabilitation, medical imaging, tradi-
tional Chinese medicine and more, to 
people living in East China and beyond. 
DeltaHealth hospital has also maintained 
a strategic collaboration with Columbia 
Heart Source, with a focus on cardio-
vascular care. 1) DeltaHealth Clinic: 5th 
Floor, Building B, 2558 West Yan'An Road 
(Next to Grand Millennium Shanghai 
HongQiao, in Shanghai Workers' Sanato-
rium) Open Mon-Sat, 8.30am-6.00pm 2) 
DeltaHealth Hospital: Xule Road, Xujing 
Town, Qingpu District, Open 24/7 1） 上
海市青浦区徐乐路109号 2）上海市延安西路2558
号B座5层 (上海虹桥千禧海鸥大酒店旁，工人疗养
院内) www.deltahealth.com.cn (400 821 0277)

Middle 8 Restaurant 中8楼  An oasis at the 
top of Taikoo Li, Middle 8 is the go-to 
destination for fresh authentic Yunnan 
cuisine. The restaurant, stylish yet un-
derstated, has plenty of flavorsome well- 
priced dishes and a killer view to boot.
> Raffles: Daily 11:00am-10:00pm, 5 Floor 
Of Raffles shopping center Dongzhimen 
Dongcheng District. 来福士店 : 东城区东直门来福
士购物中心 5 层 8409 8199/8409 8234
> Indigo: Daily 11:00am-10:00pm, Jiuxianqiao 
Road No.20 Indigo F2 , Chaoyang 朝阳区酒仙桥
路 20 号颐堤港 2 层 8420 0883
> Sanlitun: Daily 11:00am- 10:00pm, 60 Meters 
Of No. 6 Building Sanlitun South Road Chaoyang 
District. 三里屯店 : 朝阳区三里屯南路 6 号楼南侧
60 米 6595 9872/6593 8970 

BEIJINGSHANGHAI

Beijing Lianbao > Unite 1C, Building 7, Xingfu 
Yicun Xili, Chaoyang District 朝阳区幸福一村
西里7号楼1C (6415 8001, 138 1093 6118, 
hanxingyue1127@126.com) 

SinoUnited Health is a leading medical 
service provider based in Shanghai. Their 
team of medical specialists are selected 
from both abroad and China, and renowned 
for their excellence and rich experience in 
their respective fields of medical expertise. 
Shanghai-wide appointment center (400 
186 2116, sinounitedhealth.com.cn, contact@ 
sinounitedhealth) 1) Shanghai Center 
Clinic, Suite 301, 601 West Tower, Shanghai 
Center, 1376 Nanjing Xi Lu, by Xikang Lu 
Open Mon-Sat, 9am-6pm, Sun, 9am-12pm 
2) Gefei Center Clinic, Medical, Dental and 
Endoscopy Center, 3/F, Gopher Center, 
757 Mengzi Lu, Open Mon-Sun, 9am-6pm 
3) New Bund Clinic, Medical and Surgical 
Center, 255 Dongyu Lu, by Qirong Lu 
Open, Mon-Sun, 9am-6pm 4) Zhangjiang 
Clinic, Medical and Dental Center, 1/F, 
268 Xiangke Lu, by Baiye Lu Open Mon-
Tue, 9am-6pm, Thu－Sat, 9am-6pm 5) 
Century Park Clinic, Sports Medicine and 
Rehabilitation Center, 1717 Huamu Lu, by 
Fangdian Lu Open Mon-Sat, 9am-6pm;     
1) 南京西路1376号上 海商城西峰办公楼301室601
室, 近西康路 2) 黄浦区蒙自路 757号歌斐中心 3层
304-307室 3) 浦东东育路255号 S7号1-3层，近
企荣路  4) 浦东祥科路268号佑越国际 1层 5) 浦东
花木路1717号御翠园内，近芳甸路

5 4  |  N O V E M B E R  2 0 2 0  |  W W W . T H A T S M A G S . C O M



AD



HOTEL NEWS 
BEIJING

Get Your Turkey To-Go at 
InterContinental Beijing Sanlitun 

With the holiday season in 
full swing, there’s so much to 
prepare before the festive cel-
ebrations. Let InterContinental 
Beijing Sanlitun pamper you from 
Thanksgiving until the New Year. 
Choose from a 6-7-kilogram bird 
to feed a party of eight to 10 
(RMB1,280) or go big with a 9-10 
kilogram (RMB1,580) turkey for 
11-14 people. The centerpiece 
of your delicious holiday meal 
is exquisitely prepared. A whole 
turkey package is fully paired with 
gravy, cranberry sauce, mashed 
potato, maple and orange glazed 
baby carrots, green bean cas-
serole and pumpkin pie with cin-
namon crumble. Please preorder 
48 hours in advance, and those 
within 5 kilometers can enjoy free 
delivery. Available from Nov 1 to 
Jan 11, 2021. Call 138 1132 7390 
for a worry-free holiday season 
treat.

Welcome the Weekend with a Fine 
Brunch at George’s Restaurant

George’s Restaurant at Éclat Beijing 
is pleased to offer Weekend Brunch. 
Spend your much-desired quality 
time on the weekend in a stylish art 
deco setting where top quality in-
gredients are selected and creatively 
prepared by Chef Ray, combining 
the traditions of fine dining with an 
urban trendy taste.

5 6  |  N O V E M B E R  2 0 2 0  |  W W W . T H A T S M A G S . C O M



HOTEL NEWS 

Sophisticated Thanksgiving Day Dinner Buffet

This Thanksgiving Day, come to stylish all-day dining restaurant Xili Kitchen 
at Sheraton Shenzhen Nanshan for a sumptuous dinner experience with your 
loved one to present your sincere gratitude. The chef has carefully crafted sig-
nature festive dishes, such as roast turkey, potato pie, etc. as well as premium 
seafood and delightful sweets – a memorable dining experience awaits. Call 
755 8139 7856 to book a reservation.

All About Italy at Grand Hyatt Shenzhen’s La Terrazza

Grand Hyatt Shenzhen is partnering with the Italian luxury car manufacturer 
Ferrari to promote its new car: The Roma. A specially curated four-course 
Italian set menu will also be presented at La Terrazza mezzanine, which will be 
transformed into a Ferrari gallery from October 25 to November 22. Call 755 
2218 7338 to take advantage of their set menu.

SHENZHEN

Crowne Plaza Foshan Nanhai Celebrates Hotel Opening

Foshan Sansan New Town welcomes a bright new era in hospitality with 
their official opening of Crowne Plaza Foshan Nanhai, the second Crowne 
Plaza brand hotels in Foshan area. The hotel is situated in the Guangdong-
Hong Kong-Macao Greater Bay Area and at the heart of Sanlong Bay Hi-tech 
Innovation Zone with convenient transportation accessibility. It is only 5 
kilometers from the Guangzhou South Railway Station, and 2 kilometers from 
the Guangzhou-Zhuhai Expressway. The hotel has 308 elegant rooms and 
suites ranging from 40 to 164 square meters in size. Rooms offer exquisite 
design and style that combines elements of the local well-known cultural of 
Lingnan and Kungfu. The finishing touch is each room’s landscape window 
view, which allows the guests to look warmly upon the picturesque beauty of 
Wenhan Lake Park. Call 757 6681 8888 for reservations.

Marriott International Expands Sheraton Brand Presence in southern China 
with Opening of Sheraton Guangzhou Panyu

Sheraton Guangzhou Panyu is the first international hotel to open in the city’s 
vibrant Panyu district. This latest addition to the extensive Sheraton brand port-
folio in Greater China is set to welcome guests with beautiful jewel-inspired 
spaces that warmly invite conversations and connections, as well as amenities 
equally dedicated to work and relaxation. The aesthetics of the hotel are in-
spired by the luminosity of jewels and gemstones. Shimmering stones cascade 
from the high ceiling, reflecting and capturing the light to create a warm 
welcome as guests step into the hotel lobby. The dining outlets at Sheraton 
Guangzhou Panyu will delight guests with an outstanding array of local and in-
ternational culinary offerings. Contact Sheraton Guangzhou Panyu at 020 3930 
8099 for more info.

GUANGZHOU/
FOSHAN
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SCHOOL NEWS
SHANGHAI
Dulwich College Shanghai 
Pudong Student Achieves Full 
Marks of 45 in the IB

Congratulations to Olivia, who 
achieved 45 points in her IB – a 
perfect score. After eight years 
at Dulwich Pudong, and com-
pleting an internship in sustain-
ability in Shanghai, she will be 
heading to the US to attend 
Brown, an Ivy League university, 
in January majoring in English 
and Environmental Studies. Help 
make the world a better place, 
Olivia!

Wellington College International Shanghai Celebrates Kindness Week

Wellington College International Shanghai recently celebrated Kindness Week. 
This annual observance is an opportunity for teachers and pupils to give spe-
cial attention to this core Wellington Value and find ways to practice it with 
mindfulness and intentionality. Wellington’s Pre-Prep pupils constructed ‘kind-
ness chains’ from paper. Likewise, Upper Prep pupils came together to create 
‘kindness rocks’ – stones painted with bright colors and inspiring messages 
that can be given as gifts to friends and family. 

Canadian Thanksgiving – a Worldwide Celebration for Dulwich

At Dulwich College Shanghai Puxi, celebrating the traditions and cultures of 
their diverse community is an important element of College life. In October, 
they celebrated Canadian Thanksgiving with a traditional lunch attended by 
those students of Canadian origin. They were thankful to be joined for this 
special occasion by Mr. Whately, Executive Director of the Canadian Chamber 
of Commerce in Shanghai, and Mr. Giordano, Director of International 
Outreach and Alumni Engagement from Dulwich College International.

BEIJING

The 4th Annual BIBA Celebration 

On September 30, Beijing International Bilingual Academy (BIBA) held 
its 4th annual BIBA Day celebration. The event is to celebrate the whole 
BIBA community, the Chinese National Day and the Mid-Autumn Festival. 
Meanwhile, BIBA Day plays a meaningful role in raising awareness about vol-
unteering in the community and increasing engagement in charitable activi-
ties. After a relentless day of celebrating culture, fostering a giving heart and 
acting in behalf of charity, BIBA Day 2020 came to a fulfilling end. 

AISB-Hope International new campus is open!

AISB is excited to welcome you to their new home located in east Chaoyang 
district. Their 4,500 square meter building includes a state-of-the-art library 
and media center, as well as science labs and arts, music and dance rooms. 
AISB’s new sports complex includes a soccer pitch and badminton, volleyball, 
basketball and tennis courts. Come join their family and help your student 
to learn, grow and thrive. For more information, visit their website at www.
hopeintlschool.org or contact admissions@hopeintlschool.org. 
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SCHOOL NEWS

A Return to Normalcy for the QSI Community

With each passing month, QSI International School of Shenzhen enjoys more 
and more normalcy. The school welcomed the remaining group of foreign 
teachers back to China, and they joined their colleagues in what effectively 
ended the need for distance learning. Parents have enjoyed many sessions 
with school leaders, gaining a better understanding of QSI’s efforts to pro-
vide their children with the same dependable, rigorous education through 
mastery learning despite the challenges of the pandemic. Nearly 1,000 
students from 33 countries are proud to call QSI Shenzhen their school this 
year!

Online Art Auction Brings Out the 
Best in BCIS Students

From September 28 to October 11, 
BCIS launched an online art auc-
tion for student works. With the 
support of parents in the commu-
nity, the school raised RMB4,000. 
All the bidding funds will be di-
rectly used for art projects and ma-
terials, making the BCIS art classes 
more complete and enriched for 
students.

ZIS Teachers Building Rapport with 
Students

In ZIS classrooms, teachers like to 
have open and positive communica-
tion, which develops a rapport with 
students. This communication creates 
a harmonious and engaging classroom 
environment. Students feel that it is 
okay to share their thoughts and feel-
ings because teachers practice non-
judgmental listening (even if it means 
them telling them they don’t like the 
class!) ZIS teachers feel that this creates 
an element of trust and openness. This transfers to behavior management. If a 
student does something wrong, they discuss and reflect. Then they let the stu-
dent decide an appropriate consequence. The teacher’s role is to ensure that 
the students follow through. However, this is rarely an issue as ZIS has regular 
and open conversations and a positive and joyful classroom. 

GUANGZHOU

BSG STEAM Week 2020

MIT challenged students to think about living in space and design the home 
comforts we’d need to have a quality life up amongst the stars.

From gravity-defying kettles and Fitbit crumb catchers, to space ski ma-
chines and ‘Moondonalds’ – there were some fascinating creations!

United Nations Day at AISG 

UN Day on October 24 has a strong tradition at AISG. UN Day represents the 
founding of the organization and is a day to reaffirm its ideals, such as world 
peace and protection of human rights. AISG students beautifully exemplify 
UN’s focus with their representation of over 50 nationalities. As such, UN Day 
was celebrated this year with a parade of our Elementary School students 
dressed according to their nationality or a country that they identify with ac-
cording to their experiences. This important event is a powerful and visual 
reminder of our values to embrace multiculturism, inclusiveness, and global 
mindedness.

UISG to Host Much-Anticipated 
Open House on November 14

UISG is hosting an Open House 
for prospective families that are 
interested in joining a vibrant 
international school. This Open 
House is the perfect opportu-
nity to discover how inquiry-
driven learning is achieved at 
UISG through its International 
Baccalaureate (IB) Programmes, 
learn about the diverse interna-
tionally minded learning com-
munity, and tour the amazing 
campus facilities. 

All parents who are interested in learning more about UISG are welcome 
to attend. If you are interested, please RSVP by contacting admissions@uisgz.
org and the Admissions Team will provide further details.

SHENZHEN

ZHUHAI
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NOVEMBER

Cancer
6.22~7.22

The blender you bought 
f r o m  t h e  s e c o n d - h a n d 
WeChat group broke after 
the  th i rd  t ime  us ing  i t . 
While you’re considering 
contacting the seller to ask 
for your money back, just 
chalk it up as a business 
loss and purchase your next 
appliance on Singles’ Day.

Gemini
5.22~6.21

You’re entering into a new 
online relationship and you’re 
super excited, but just be 
sure to do your due diligence 
and properly stalk this person 
on the internet so you know 
you aren’t being ‘catfished’. 
Google reverse image search 
is an excellent tool if you’re 
meeting some shady people 
on Tinder. Stay positive, with 
Venus entering your sign, 
your love life could be looking 
up. 

Taurus
4.21~5.21

Y o u ’ v e  b e e n  h a v i n g  a 
reoccurring nightmare that 
Mitch McConnell became 
t h e  K i n g  o f  t h e  U n i t e d 
States and did away with 
democracy entirely.  You 
need to stop reading the 
n e w s  b e f o r e  b e d .  A l s o , 
you’re not even American.

The odds of you getting out 
of November without gaining 
five pounds due to massive 
over eating brought on by 
slightly colder weather and 
Thanksgiving are less than 
Joanne Marie Jorgensen’s 
odds of becoming the next 
president  of  the US.  Do 
yourself a favor and trade in 
carbs for crunches.

Leo
7.23~8.23

Aries
3.21~4.20

November is going to be a 
trying time for you in the 
pet department. Your cat 
or dog will have a few ‘non 
accidents’ which you know 
a r e  y o u r  b a b y ’ s  w a y  o f 
expressing their displeasure 
and not actual accidents. 
(It’s not that all Aries are 
animal lovers, it’s just that 
Aries tend to pick pets with 
weirdo personalities).

Horoscopes
Finally, a horoscope that understands your life in China.

By Larold Davidson

After a Halloween fiasco 
where you maybe drank too 
much and definitely gossiped 
to someone who can’t keep 
their mouth shut, you plan 
on laying low for the next 
couple weeks Anchorman-
style. Maybe do some online 
s h o p p i n g ,  d r e s s e s  w i t h 
pockets and plaid shirts 
never go out of fashion, or so 
we’re told.

Virgo
8.24~9.23

N o - s h a v e  N o v e m b e r 
i s  s t a r t i n g ,  a n d  s i n c e 
your beard can give any 
lumberjack a run for his 
money maybe you should 
shave it off before another 
year of not shaving. Also, as 
your hipster vibe is off the 
charts, it might be time to 
start a podcast.

Libra
9.24~10.23

The bao’an in your building 
gossips to you about your 
neighbors .  You have no 
idea why, but it’s helped you 
realize that you should try 
to go out and make some 
more friends. Standing with 
the bao’an is a weird way to 
spend a Saturday night no 
matter where you live.

Scorpio 
10.24~11.22

Pisces
2.20~3.20

Your sport of choice is darts 
– too bad you struggle even 
hitting the board. Fortunately, 
it ’s often played at a bar 
where most people are well 
on their way to being bad 
at darts as well. The bar is 
also the only place you can 
find people to listen to your 
random QAnon conspiracy 
theories. Most of your friends 
have decided they’ll leave if 
you say, “But just listen...” one 
more time.

Aquarius
1.21~2.19

Why not get paid for your 
voyeurism and get a job 
watching the live feed in a 
quarantine hotel for runners. 
(We hear there are even 
cameras inside the rooms.)

Capricorn
12.22~1.20

Instead of going home after 
work every day and putting 
o n  N e t f l i x ,  m a y b e  y o u 
should take your coworker 
up on that offer of an after 
work bite or drink. Go out. 
Make some friends. We’re 
not experts, but work plus 
TV streaming isn’t a recipe 
for a happy life… Or is it?

Your memory is a bit foggy 
as of late and could either 
be attr ibuted to gett ing 
older  or  heavy boozing. 
You should probably start 
tak ing more p ictures  to 
better remember everything 
that’s going on. Then again, 
it’s 2020 so maybe this is a 
blessing in disguise.

Sagittarius 
11.23~12.21

That’s 
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