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MAY  2019Editor’s Note
‘Are we alone in the universe?’ It’s a question that’s arguably as old as human civilization and, as of press time, 

it remains unanswered. For this month’s cover story, I take a look at China’s role in the global quest to discover 

extraterrestrial life and transport you to rural Guizhou to visit the world’s largest filled-aperture radio telescope, 

FAST, a facility that lists detecting interstellar communication signals among its numerous missions (pages 38-

47).

Before I move on, though, there are a number of people I need to thank for their assistance in assembling 

this month’s cover story: former That’s Beijing editor-in-chief Noelle Mateer for her constructive feedback on 

numerous aspects of the story; Guo Xun for the fantastic cover art; Jill Barron for allowing me to use her photos of 

FAST (give her a follow on Instagram @guiyang.bites); Naomi Lounsbury for her research assistance; and my wife, 

Wang Kaiqi, for helping to translate several of the interviews included in the story. 

The arrival of spring comes with a number of changes at the That’s offices. Dominic Ngai, editor-in-chief of 

That’s Shanghai, is departing for new opportunities in Hong Kong. His honest and diligent approach to writing and 

reporting will be greatly missed. Good luck, Dom!

Also, Shenzhen editor Bryan ‘The Groganator’ Grogan is heading up to our Shanghai office to assume the 

national arts editor role. On behalf of the whole That’s PRD team, we wish you all the best in your new position. 

I’ll wrap this up by letting all our readers know that our third annual That’s PRD Writing Contest is currently 

underway. Visit thatsmags.com to learn how you can submit your work for consideration. 

Catch you all next month, 

Matthew Bossons
 Editor-in-Chief 

Hourly updates on news, 
current affairs and general 
weirdness from around the 

PRD and China.

FOLLOW US ON SOCIAL MEDIA

facebook.com/ThatsShenzhen 

twitter.com/ThatsShenzhen

youtube.com/thatsonline

#THATSSHENZHEN
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TALES OF THE CITY

HUKOU OVERHAUL 
Who Will Benefit the Most from the New Household 
Registration Rules?
By Bryan Grogan 

In a push to increase waning urbanization around China, the 
National Development and Reform Commission (NDRC) an-
nounced last month that rules surrounding household registra-

tion, referred to as hukou, in second- and third-tier cities in China 
will be eased to benefit migrant workers. 

As of 2018, 59.6 percent of people in China were living in urban 
areas. According to the report, the NDRC wants to increase China’s 
urbanization rate by 1 percent by the end of 2019. 

Restrictions on household registration in cities with a popula-
tion of 1-3 million people will be scrapped, and rules in cities with 
a population of 3-5 million will be relaxed. Moreover, restrictions 
on the settlement of key groups will also be abolished, while meg-
acities are encouraged to adjust and improve their settlement poli-
cies. 

Reform in social coverage will revolve around providing basic 
public services for residents under the household registration sys-
tem, in areas such as education, medical insurance, pension insur-
ance, vocational skills training, childcare services and more. 

Over the past few decades, many Chinese families have been af-

fected by the hukou system in different ways. According to a 2017 
UNICEF report, an estimated 69 million children were ‘left behind’ 
due to migration issues. These ‘left-behind’ children usually reside 
in rural areas, while their parents migrate to large cities in search of 
work. They have been known to live in extreme poverty and some-
times experience psychological trauma as a result of their living 
conditions. 

In order to accommodate new urban residents, the release also 
sets out plans to improve infrastructure and urban layout within cit-
ies, with calls to cultivate and develop a ‘modern metropolitan area’ 
and promote ‘high quality development.’ 

This latest effort to increase urbanization in the country comes 
just months after the government released plans surrounding their 
Greater Bay Area project in South China, which is a popular destina-
tion for migrant workers. 

It also comes as China continues to expand urban centers, with 
large-scale development plans for more than 60 cities around the 
nation despite a supposed ‘shrinking city’ phenomenon, according 
to South China Morning Post. 
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THE BUZZ See the QR codes on this page? Scan them with the That's App when you see it on an article to 
find more multimedia, photos and videos related to the feature you are reading. Genius, eh? 
Download the That's App at www.thatsmags.com/app

QUOTE OF THE MONTH

“At least they still have the opportunity to repair 
the damage... the Old Summer Palace will forever 
be history”
… so wrote one Weibo user last month in response to the tragic blaze at Paris’ 
famed Notre Dame Cathedral. While many Chinese netizens reacted to the destruc-
tive fire by sharing memories and travel photos from prior visits 
to the centuries-old landmark, other comments referred to the 
fire as retribution for the ravaging of the Old Summer Palace by 
French and British troops. However, many were quick to challenge 
those cynical remarks. “War is guilty, art is innocent. The guilty 
are the aggressors, not buildings,” argued one Weibo user.  

 RANDOM NUMBER

 12 Hours
… that’s how long Alibaba boss Jack Ma 
thinks his employees should work each 
day. During a speech to his employees 
and colleagues on April 11, Ma discussed 
the term ‘996,’ a trending topic in the 
tech industry describing how some 
people are expected to work from 9am 
to 9pm, six days a week. While we can 
imagine Ma is no stranger to the ‘996’ 
workweek, netizens on Weibo responded 
in a multitude of ways to his remarks. 
Some agreed with Ma’s philosophy, 
with one woman posting, “What Father 
Ma said makes a lot of sense because 
happiness is brought about by exerting 
oneself, but if you take his comment 
out of context, you may not fully agree. 
He is the representative of Alibaba, 
and after all, the material wealth that 
his company has gained can’t even be 
compared with others.” Considering that 
Ma will be stepping down as Alibaba’s 
CEO in September, 
we can’t help but 
wonder how many 
‘996’ weeks will he 
put in during the 
last months of his 
tenure? 

DO YOU KNOW WHO I AM?

‘Vagrant Master’ Shen Wei, a homeless scavenger in Shanghai 
known for his scruffy beard and long hair, found 
himself in the limelight recently. According to a 
report by Sina, Shen started living as a scavenger 
about 10 years ago after quitting his job as a 
government employee at an auditing bureau in 
Shanghai. 

As of March 25, Shen was living in a deserted 
building and was often seen reading books at the 
Yanggao Nan Lu Metro Station, according to the 
report. In videos that have gone viral on TikTok, 
Shen talks eloquently about what he has learned 
from Chinese classical books, including History 
as a Mirror and Strategies of the Warring States. 
After the story came out, many people visited 
Shen’s dwelling to hear him speak and to take 
selfies with the vagabond. One woman who start-
ed livestreaming Shen’s daily routine on TikTok 
quickly gained over 300,000 
followers. The firestorm of in-
terest in Shen died down after 
he left his temporary home, and 
he hasn’t been seen in public 
since. 
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Imagine you are playing an MMORPG 
(Massively Multiplayer Online Role-playing 
Game) and your teammate just made a 
beautiful kill that saved your life. Your man-
ners demand that you say thank you to your 
teammate. Can you type out ‘well done’? 
No! That’d take more seconds than you have 
right now because you are still in battle! 
Instead you press the number 6 for a couple 
of seconds and send out a “666.”

Phonetically the same as the character 
溜 (liū) that means ‘proficient’ or ‘smooth,’ 
666 is the universal online compliment for a 
task well done in games, an argument well-
articulated on online forums, or a sentiment 
accurately described in the comment sec-
tion. No need to choose input language or 
even use more than one key on the keyboard 
– you’ve commended your comrade and 
behaved like a community-minded and well-
mannered online person. How efficient!

The more 6s there are, the higher the 
compliment is. A long string of them means 

the deed commands such high praise that 
someone pressed the ‘6’ key for many pre-
cious seconds. 

Unlike in the Christian world, where the 
number 6 is associated with the devil, 6 has a 
positive connotation in the Chinese language 
and culture due to its pronunciation being 
the same as liū. Things associated with the 
number 6 are said to always go smoothly. 
Phone numbers with 6s in them even cost 
extra at the telecom shops. 

The expression can also be used in a self-
deprecating way. You type “666” when you 
clearly screw up, similar to the self-deprecat-
ing and sarcastic saying of “nailed it.” 

Remember, the internet is just like a 
society, in that you get what you put in. We 
should all give each other a compliment once 
in a while and give credit where it’s due, so 
that we can all have a good time in the wide 
cyber world! Mia Li

666 adv., very proficient in a skill; a task done 
extremely well; well said.

Little Zhang just asked out the 
prettiest girl in the office and she said yes. 

More like 666666.

Wow. 666.

URBAN DICTIONARY
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How a New Feminine Care Brand Is Changing the Way We Look at Periods
Interview by Cristina Ng

What inspired you to start Luuna 
Naturals?

The initial idea for Luuna came when I was 
living in Hong Kong where I became increas-
ingly unsettled that my friends and I had to 
rely on bringing tampons and other products 
from abroad because they were so hard to 
come by. It hit me that this shouldn’t be the 
status quo for a modern woman – in a city 
like Hong Kong – not to have access to basic 
feminine care products. 

After I got a job in Shanghai, access to 
tampons was significantly worse. What re-
ally motivated me to do something about 
this was when I asked a male friend from the 
UK to bring some tampons back for me, and 
I ran over to his house one night because I 
really, really needed them. He looked at me 
blankly and said, “I thought you were joking. 
I didn’t bring any back.” I distinctly remem-
ber walking home thinking that I could order 
Starbucks on my phone and it would be wait-
ing for me by the time I got home, but I’m 
without my period care products. I knew that 
I couldn’t be the only one feeling that way, so 
something had to change.

Since it’s easier to buy tampons these 
days, how has the idea of the brand 
evolved beyond that original impetus? 

That incident happened three years ago. It’s 
different now, but that got me thinking about 
the feminine care industry. I started with the 
desire to solve the practical inconvenience 
of getting tampons. As I worked in branding 
and marketing for six years, I considered 
reaching out to one of the brands that I use 

C I T Y  |  F E A T U R E

BLEEDING LOVE
Nearly half the world’s population menstruates. While this is a normal part of life for women, period symptoms such 
as pain and heavy bleeding are rarely discussed openly. When they couldn’t find a women’s hygiene brand – available 
in Shanghai – that provided transparency about the ingredients in their product as well as positive education about 
menstruation, Olivia Cotes-James and Jing Huang decided to create one. We spoke with Cotes-James about the 
process of developing Luuna Naturals, its products and the future of “purposeful period care.”
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to help them grow their presence on the ground in China. I asked 
myself whose branding I liked and whose purpose I aligned with, but 
I came to the conclusion that there isn’t anyone I could comfortably 
represent. At the time, I didn’t even know how the products were 
made that I was putting inside of my body every single month. 

Then Fu Yuanhui spoke out [during the 2016 Olympics] about 
her period and how it affected her race time. Questioning how she 
could swim was such a big part of the conversation. I realized I 
wanted to ensure that questions like “How can a woman swim while 
on her period?” were answered for all women. 

What other misconceptions about periods have you come 
across in your market research?

There’s a balance to strike here because, in my experience in the UK, 
we have this very harsh relationship with our periods where we just 
grit our teeth and bear it. I see more respect for the pain here, which 
I like, but you should never have to restrict your life for your period. 
In the West, however, you deal with the discomfort because you are 
too embarrassed to say you are on your period. Here in China, it is 
more prevalent to believe you are incapable of doing things because 
of it. You can work out, go to work and be social when on your pe-
riod. 

What advice would you give to women with painful periods?

We should be building a narrative that it is not normal for women to 
experience pain so severe that you are unable to leave the house, and 
you need to seek help when that happens. Many women overlook 
the symptoms of health issues like endometriosis, premenstrual dys-
phoric disorder and polycystic ovary syndrome, believing their pain 
to be an unavoidable result of menstruation. Often, these symptoms 
go untreated and can develop into chronic health issues. 

Can you share some of the questions that 
you get from your regular events? 

We had a Luuna Period Party to celebrate the re-
lease of our products and didn’t end up following 

the structure that we had planned because people 
had so much to talk about during the introductions. 

Questions ranged from “Is it normal that my periods 
have gotten a lot shorter recently?” to “Is spotting nor-

mal?” These were asked by women from many different 
nationalities, so it goes to show that many are lacking infor-

mation from trusted resources. We are working to fill that void 
with regular events and helpful content on our WeChat channel. 

 
Do men attend these events?

We wanted to include men early on in the conversation because you 
cannot create change if you leave half the population out. The men 
who attend are curious and value the women in their lives. We also 
get some new fathers, and even the most reluctant attendees leave 
with a new respect for women’s health issues.

How would you describe the current conversation on menstrual 
health in China?

When we talk about the silence around this issue, it’s a global prob-
lem that is culturally nuanced. While there is a strong association 
here in China between tampons and sex, which leads women and 
young girls to believe that virgins can’t use them, the misunderstand-
ing of the female anatomy is something that women of all cultures 
and backgrounds have. We are united in that, sadly, and it is some-
thing that we saw very early in our education workshops. It has a 
really strong impact on you as a woman when you experience this 
solidarity of shame, fear and confusion. 

I spend my life talking about periods, and people will say, “I 
know you are launching a feminine care company, but do you have to 
talk about periods so much?” The simple answer is that I do. What I 
would say to all women who are lucky enough to be empowered is 
that we have an obligation to talk more about this. 

How do you see your company’s role in changing the conversa-
tion?

We can redefine the standards of the industry not just in China, but 
for Asia and beyond. There are other companies worldwide doing 
the same thing too, but we see our mission revolving around a con-
cept we call “purposeful period care.” This means we are a female-
led, education-driven company that genuinely supports women 
and girls in need of better period management, while changing the 
perception of how we should treat our bodies and how society views 
womanhood. 
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What are the benefits of tampons? 

It’s all about choice, and there are some real issues for 
women who don’t know about alternatives to pads. I 
recently used pads again for the first time in 10 years 
and was reminded that my flow is too heavy to use 
them, which is a nightmare. Lots of women love pads, 
and that’s why we have them in our range. Some might 
dislike the stickiness when they have to sit at their 
desks all day, or when holidays are ruined because they 
can’t swim or dive. They might not want to wear yoga 
pants, because you can see them through your clothes, 
so they will skip workouts. There’s also embarrass-
ment around smells, especially in the summer months. 
This all feeds into the belief that periods are frustrating 
and inconvenient, which affects how we feel about be-
ing women. 

Why did you decide to make your products or-
ganic?

Many tampons are made of a combination of cotton 
and rayon. The cotton used is conventionally grown 
with pesticides and bleached with chlorine that is 
linked to health problems such as endometriosis and 
cervical cancer. In an independent study by Women’s 
Voices for the Earth, carbon disulfide was found in all 
four brands of tampons containing rayon. Exposure to 
the chemical has been associated with increased risk of 
menstrual disorders, early menopause and hormonal 
imbalances. There isn’t enough research on the dan-
gers or safety thresholds because of the global silence 
around menstruation. Without transparency on how 
period care products are made and what is safe, wom-
en and girls around the world are left in the dark.
Whether we use pads, tampons or cups, we should con-
sider the materials to which our vaginas are exposed. 

If there’s even a chance that these products could be 
harmful, women deserve organic options and innova-
tions that go beyond conventional pads and tampons.

Does that include menstrual cups?

Yes, we are launching a cup (a reusable product that 
collects rather than absorbs blood) and have another 
silicon product in development that we are really excit-
ed about. In the existing feminine care industry, there 
is a slow response to consumer demand. At Luuna, we 
want to use our close relationship with women to stay 
a step ahead and act as a guide. 
 
How eco-friendly are your products?

The organic tampons are fully biodegradable because 
there’s no applicator. We have encountered women 
who have had an unpleasant first-time experience with 
non-applicator tampons because there isn’t enough 
guidance on how to insert. We have seen that with the 
right guidance and education, a non-applicator tampon 
is a convenient, comfortable and more environmental-
ly-friendly way to experience menstruation.

Our pads are not fully biodegradable – yet. They 
contain a high-performance absorbency core and or-
ganic cotton topsheet which we developed to ensure 
maximum protection without including nasty chemi-
cals and synthetics. It’s our goal to create more sustain-
able products. When it comes to shifting the attitudes 
towards menstrual health, the first concern is generally 
improving personal health before moving on to con-
sider the impact our periods have on the environment.

Scan the Luuna Naturals QR code for more information and to 
buy products.

C I T Y  |  F E A T U R E
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SPOTLIGHT

DEA KUDIBAL
Fashion Designer and 
Entrepreneur
Interview by Dominic Ngai

“I was deeply inspired by Hans Christian 
Andersen’s fairy tales and wanted to visualize 

them in my designs”

Since founding her eponymous womenswear 
label in 2003, Danish designer Dea Kudibal 
has been designing and producing unique 
items featuring her signature bright colors 
and floral prints. After a four-year stint in 
China, Kudibal has repatriated to her home 
country, but she still visits several times a 
year to check in on her business in the Middle 
Kingdom. We caught up with her to discuss 
her favorite spring and summer colors and how 
a famous Danish author inspired her work.

How has your design and brand evolved 
since 2003? 

The brand started 16 years ago with only 
a small collection of exclusive scarves and 
shawls. Then in spring 2008, we launched the 
first Dea Kudibal clothing line with feminine 
prints, playful colors and flattering silhou-
ettes. As the brand developed, the stretch silk 
quality has become our signature. Thanks to 
its high quality and durability, the material 
has now become an essential part of every 
collection. 

Can you tell us what the phrase “A poetic 
tale” stands for? Why did you choose it as 
your brand slogan?

I have always been fascinated by different 
cultures. I chose “A poetic tale” as our brand 
slogan to pay homage to famous Danish au-
thor Hans Christian Andersen, who is a big 
part of Danish culture. I was deeply inspired 
by his beautiful fairy tales and wanted to 
visualize them in my designs through playful 
prints and colors. 

When and why did you decide to bring 
your brand to China? How much time do 
you spend here each year?

In 2013, my family and I packed up our be-
longings and moved to Shanghai. The main 
purpose was for me to become part of the 
growing retail industry in China. We lived 
in Shanghai for four years but have since re-
patriated. Nowadays, I visit China six times a 
year to check in on our business here.

Are the demographics of your clientele 
in China similar or different than in 
Denmark and elsewhere?  How has the 
feedback been?

The feedback that we have received from our 
Chinese clients is that they really appreci-
ate the quality in the materials we use and 
the high level of craftsmanship in each Dea 
Kudibal item. Our unique prints are all de-
signed by our team in Copenhagen. In terms 
of our bestselling items, they are actually the 
same across China and Europe.

What’s the inspiration behind your SS19 
collection, Bohemian Rhapsody?

Our SS19 collection is inspired by the power-
ful, independent and brave women all over 
the world – both in the way they dress and 
express themselves. The collection celebrates 
every facet of femininity, and the name 
Bohemian Rhapsody is a poetic reference for 
this spirit. 

What are some of your favorite colors and 
patterns to wear this spring?

I love to combine colors with different pat-
terns and designs. My favorite this spring is 
our Hortensia Yellow print, which reminds 
me of a beautiful summer day in the garden. 
Our floral designs are one of our signature 
prints and are absolutely amazing to wear at 
this time of year.

What are your plans for the rest of 2019?

In addition to continuing to make quality 
clothing for beautiful, independent women, 
I’d like to travel more in order to find inspira-
tion for my upcoming designs. I also have a 
plan to continue my volunteering work to 
help children and young people in need, and 
of course, to spend time with my family and 
friends. 

Visit deakudibal.com to find out more.



STYLE RADAR

OVERHEARD

“Defined face cut with 
lovely charm. Ideal 
proportions in Asian look”
… said one of the judges about the facial 
features of actress Ni Ni, who took home 
the top spot in the ‘Asian Female’ category 
in I-Magazine’s Fashion Face Award. The 
30-year-old Nanjing-born star edged out 
competitors from South Korea, Japan, 
Thailand and elsewhere in this annual 
list that ranks the appearance and style 
of celebrities across the continent. Others 
who made the cut in the category include 
Angelababy, Liu Wen, Yang Mi and Dilraba 
Dilmurat. Over in the ‘Asian Male’ category, 
little fresh meats such as Xiao Zhan, Kris 
Wu, Jing Boran and Yang Yang all received 
a mention.

> i-magazine.tv

UNDER THE LENS

Nicole Miller’s Epic 
Dim Sum Fail
American fashion designer Nicole 
Miller wrote about her failed quest for 
dim sum in Shanghai in Newsweek last 
month. Landing somewhere between 
a serious thinkpiece from the perspec-
tive of a Shanghai newbie and self-
trolling, Miller’s article detailed her 
three-day-long trip during Shanghai 
Fashion Week, and all the fancy places 
she went to (oh, that divine ham and 
cheese sandwich at Baker & Spice), as 
well as the culture shock (small res-
taurants didn’t take her credit card or 
speak English to her) she experienced 
along the way. What disappointed 
Miller the most, however, was the fact 
that she couldn’t find “authentic dim 
sum” here. Hmm… may we suggest a 
trip to Hong Kong instead next time? 
Read the full article at the link below.

> newsweek.com/dim-sum-
shanghai-1393606

COVET

BAPE Hong Kong 13th Anniversary Collection
Celebrating the 13th anniversary of its Hong Kong flagship, BAPE rolled out a limited series of 
products last month. Highlights include a T-shirt featuring the streetwear label’s signature ape 
head logo, combined with the iconic Hong Kong skyline in the background, as well as a black 
hoodie with the letters ‘HKG’ and the cartoony head of a shark. This collection also features a 
range of accessories that BAPE created in conjunction with Japanese brand Porter. 

> bape.com
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How to get there:
From Shenzhen: 
Take a fast train from 
Shenzhen North Station 
to Nanning East Station 
(RMB243, second class; 
RMB368, first class). From 
there, transfer to Beihai 
Station (RMB52, second class; 
RMB82, first class). 

From Guangzhou: 
Take a fast train from 
Guangzhou South Railway 
Station to Beihai Station 
(RMB226, second class; 
RMB362, first class). 

Tucked away in the south-
ernmost part of Guangxi, 
Beihai began as a fishing 

village built by the Tanka people. 
Formerly part of neighboring 
Guangdong, the city is home to a 
population of roughly 2 million, 
most of whom speak Cantonese 
and Lianzhouhua (local dialect), 
as well as Hakka. 

As a coastal city facing the 
Gulf of Tonkin, the air here is 
exceptional when compared to 
many other cities in the PRC. 
In 2016, Beihai became one of 
the 127 ‘characteristic towns’ 
of China, joining a list of places 
with ‘unique appeal’ that the 
Ministry of Housing and Urban-
Rural Development agreed to 
further develop. While Beihai, 
also known as ‘the city north 
of the sea’ has its undeniable 
charms, we’re far more enamo-
red with its neighboring island of 
Weizhou. Here, we give you the 
sights and tastes of this lesser-
known island (for Guangdongren, 
anyway).

See
To the south of Beihai and east 
of Vietnam lies the volcanic 
island of Weizhou. Reputedly 
the youngest island of its type 
in China, it boasts a unique 

Taste
If you don’t like seafood, Weizhou 
probably isn’t your dream desti-
nation. Here, seafood items, most 
notably sea cucumbers and giant 
prawns, are available throughout 
the year and are a mainstay at 
restaurants and hotels across the 
island. 

To get in on the action, we 
recommend checking out the 
South Bay seafood market, were 
you can peruse the daily catch and 
purchase fish or crustaceans to 
cook up yourself. Prices vary, and 
are dependent on the ‘rarity’ of the 
aquatic item that catches your eye.

If cooking while on vacation 
isn’t your thing, cheap seafood 
barbecue joints can be found after 
dark near the seafood market, or 
at Shiluokou.

Stay
For those looking to fully embrace 
the island vibes, we recommend 
setting up shop at one of the 
island’s few hostels. Otherwise, 
chill out on the mainland at 
Beihai Aegean Sea Resort Hotel. 

As with elsewhere in China, 
be sure that you book in advance 
if you're planning on coming 
during the holidays, as the island 
is a popular tourist destination 
during the high season. GB

OUT OF TOWNER

Weizhou Island

volcanic landscape and is home 
to a diverse collection of bird 
species. On the island you can 
visit Eryushan National Geopark, 
which showcases a beautiful 
array of volcanic rock, coral 
and sea creatures, among other 
exhibits. 

Another popular spot, for 
amateur and professional pho-
tographers alike, is ‘five color’ 
beach, which beckons tourists 
with its aesthetically pleasing 
rock formations that hug the 
shoreline. On the west of the 
island, visitors can catch one of 
China’s most sublime sunsets. 
Before leaving, be sure to pay a 
visit to one of Weizhou’s historic 
landmarks: Shengtang Catholic 
Church, which was built by 
French worshippers in the mid-
1800s. 

Riding the ferry to the island 
costs between RMB120-180, 
while entrance tickets are priced 
at RMB110. 

Do 
On Weizhou, biking or riding an 
electric scooter (RMB60-80 per 
day) appeals to many tourists, us 
included. It’s a practical, fun and 
convenient way to get around on 
the island. 
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READY FOR
TAKEOFF SHOES 
for the perfect running weather

READY FOR
TAKEOFF

Shoes for the Perfect Running Weather
Compiled by Dominic Ngai

One of the best times of the 
year for outdoor running in 
Guangdong is spring; right 
before the oppressive summer 
heat arrives. To get you ready, 
check out these stylish 
footwear options. 

Nike
RMB549
nike.com

New Balance
RMB799
newbalance.com.cn 

Under Armour
RMB899
underarmour.cn

Puma
RMB769
cn.puma.com
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adidas
RMB1,099
adidas.com.cn

READY FOR
TAKEOFF

Nike
RMB619
nike.com

New Balance
RMB759
newbalance.com.cn

Under Armour
RMB899
underarmour.cn

Puma
RMB799
cn.puma.com

adidas
RMB1,099
adidas.com.cn

Under Armour
RMB899
underarmour.cn
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RENEWED IDENTITY
Designing a Mixed-Use Complex that Matches the Ethos of Cultural Hangzhou
words by Dominic Ngai, photos by Xue Juetao

Project name: BO Space
Location: Hangzhou, Zhejiang province
Area: 3,000 square meters
Design company: WJ Design
The brief: Located near Xixi Wetland Park, 
BO Space is a mixed-use complex converted 
from an old industrial space. Complete with 
a spacious courtyard, dining options, a fash-
ion boutique and art exhibition space, WJ 
Design envisioned the space as a reflection 
of today’s Hangzhou – a rapidly developing 
city in search of ways in which smart design 
can help preserve and reinvent its cultural 
identity. 

> wanjingdesign.com

After walking through the main entrance, a long corridor 
leads visitors into a courtyard.

L I F E  &  S T Y L E  |  A R C H I T E C T U R A L  D E S I G N
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RENEWED IDENTITY
Designing a Mixed-Use Complex that Matches the Ethos of Cultural Hangzhou
words by Dominic Ngai, photos by Xue Juetao

Part of the facade of the original industrial building was 
retained as the entrance of BO Space.

The restaurant on the ground floor of BO Space flows 
naturally into the courtyard, which is perfect for alfresco 
dining. 

Fashion boutiques and exhibition spaces are 
located on the second floor of the complex. 

Designers added plenty of greenery to soften 
the industrial undertones of the space. 

A R C H I T E C T U R A L  D E S I G N  |  L I F E  &  S T Y L E
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Today, it’s common to see construction 
sites all across China fully covered 
with a red-white-and-blue-colored 

woven plastic fabric to protect the site and 
to prevent dust from spilling out. Besides 
being used as protection for scaffolding and 
windows during typhoon season, residents of 
Hong Kong and Guangdong also consider this 
highly durable material an important cultural 
symbol. Since the 1950s and ’60s, red-white-
blue carrier bags have been regularly used 
to transport goods between the two regions. 
More recently, artists and designers have also 
used the tricolored bag as an inspiration for 
their creations to pay tribute to the resilient 
nature of the people from the region, making 
the red-white-blue material an unofficial em-
blem for South China.

For British designer Luke Cardew, who’s 
been living and working in Shanghai for 13 
years, one of his first memories of the mate-
rial is from the 2008 Sichuan earthquake, 
which claimed the lives of tens of thousands 
and left millions homeless. After witness-
ing the tragedy on TV, Cardew started a 
grassroots immediate aid and relief initia-
tive titled ‘I Bought a Shelter,’ which raised 
RMB150,000 for the cause. Using split bam-
boo poles and red-white-blue waterproof 
tarpaulin purchased from local companies, 
volunteers were able to travel to different 
communities to help displaced survivors 
build hundreds of temporary shelters for 
people to protect themselves against the ele-
ments at the cost of around RMB700 each.

“It was just really amazing; people did 
everything to help. ‘I Bought a Shelter’ was 
certainly one of the most gratifying projects 
I’ve ever done,” says Cardew from his studio 
in Shanghai, recalling the outpouring of sup-
port his initiative and others received in the 
days and weeks after the quake 11 years ago. 

Nowadays, when Cardew’s not busy with 

product design, content creation or photog-
raphy projects for his clients, he spends his 
downtime coming up with ideas for quirky 
but practical products in his workshop – a 
habit that he attributes to being born into a 
family of makers and creatives. Although he 
doesn’t want it to be marketed as a tribute 
to ‘I Bought a Shelter,’ Cardew has recently 
launched a waterproof unisex raincoat 
‘Market Trench,’ which is made from the red-
white-blue polyethylene that served as the 
main ingredient of the 2008 project.

 “I don’t generally sit in front of a com-
puter to design. For Market Trench, I just 
drew it out on paper and made a prototype,” 
Cardew elaborates on the design process, 
which began in January 2018. After making 
several rounds of adjustments to the cut over 
the following months, and once he was happy 
with the functional prototype, Cardew took 
it to a Shanghai-based factory and produced 
150 pieces for the launch parties at SiDo and 
Pawnstar in December 2018. “That’s usually 
the best way of getting things made in China 
– taking something that’s as close to the final 
product as you can to the factory so there’s 
less room for error,” the designer adds.

 According to Cardew, what really gave 
Market Trench a major push was the cover-
age on the digital arts and design publication 
Designboom, which eventually caused the 
first batch of products to sell out by mid-
January. While the eccentric raincoat was a 
hit, some of his friends and customers did 
complain about the material, and tried to per-
suade Cardew to switch to a softer and more 
comfortable fabric, which he refused to do.

“Look, I’m not trying to make a fancy 
raincoat. It’s supposed to be something a 
little quirky, and doesn’t take itself too seri-
ously,” Cardew argues, admitting that his is 
probably not the best raincoat on the market. 
“It’s not really for someone who’s looking to 

buy a proper raincoat. You have to get the 
humor side of it [to really appreciate it]. By 
wearing Market Trench, you’re making a 
statement and you have to be prepared to get 
some funny looks on the street.”

Since the initial launch, Cardew has been 
doing various small-scale pop-ups around 
the city. Later this year, he also hopes to take 
the raincoat to New York for an exhibition at 
a small East Village gallery, Special Special. 
“The founder of the space (Cai Wenyou, artist 
Cai Guoqiang’s daughter) received a Market 
Trench raincoat through a mutual friend of 
ours, and she really liked it,” he explains. “It 
would be really exciting if we can take this lit-
tle side project [overseas]!”  

As for expanding his line of products 
made with the red-white-blue material, 
Cardew says he has at least one more idea up 
his sleeves, but that will very likely be the last 
of the Market Trench collection. “I don’t really 
want to make a brand out of it,” he concludes, 
stressing that the fun in the process of mak-
ing these quirky products is the reason why 
he’s doing it in the first place. “It’s just a small 
art project of our creative studio, and I’m al-
ready very happy with the response so far.” 

markettrench.com

Designer Luke Cardew on Creating a 
Sturdy Raincoat with China’s Famous 
Tricolored Material
By Dominic Ngai

    By wearing Market 
Trench, you have to be 
prepared to get some 

funny looks on the 
street



REGISTRATION FOR THE FIRST EVER 
ILLUSTRATION CONTEST FOR 
CLASSICAL CHINESE POETRY 

IS NOW OPEN TO THE PUBLIC!

Who Can Participate

• elementary school students (grades 1-5) 
• Junior high school students (grades 6-9) 
• High school students (grades 10-12) 
*Open to students of all nationalities

Contest Process

1. Registration starts: April 18
• The contest will be divided up into three different categories based 
on the varying levels of difficulty of Tang Dynasty poetry. 
• Participants will register in the designated category and randomly 
answer questions based on the group. (Entrants cannot re-register 
once they’ve chosen a category). 
• Each student will illustrate a poetry painting matching their chosen 
theme. 
• No restrictions on the style of painting: oil painting, watercolor 
painting, ink painting, pastel painting, etc. are all acceptable formats.

2. Submission period: April 18 - June 9
• Complete the registration within the submission period and send 
an electronic version of your work to our official email address 
(gscch@urbanatomy.com). 
• One submission per student only. 
• When submitting your entry, please include the contestant ID, 
student’s full name and poem title, and attach a candid photo of 
the contestant working on his/her painting. 
• Entries that don’t meet all of the submission requirements listed 
above will be automatically disqualified.

4. Results announced: July 26
• In each group, the entrants who receive the highest number of votes 
per poem will be awarded the title of Star Illustrator. 
• Entrants who receive recognition by the team of judges will be 
awarded the title of Talent Illustrator. 
• Two prizes are available in each category.
Awards

Register 
Now!
Scan the QR 
code below to 
sign up:

中文比赛
详情
Chinese 
Information

3. Online voting and selection: June 20 - 
July 21
• All entries will be classified according to groups and topics and a 
one-month public voting session will be carried out on the WeChat 
public platform. 
• Online voting will select a ‘Star Illustrator’ for each topic. 
• At the same time, a team of professional judges will also select 
‘Talent Illustrators.’

Awards
• Star Illustrators will receive a Certificate of Honor from China 
Intercontinental Press and have the opportunity to receive exclu-
sive gifts. 
• Talented Illustrators will receive a Certificate of Honor from 
China Intercontinental Press and have the opportunity to see their 
work published.



ARTS

2019 Festival Croisements
Bigger and More Diverse Than Ever Before, p36

Jesus Mary and Chain
P32

New China Albums
P34
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LUXIXI
Flooding Beijing’s Party Scene with 
Femme Energy
Interview by Sarah Forman

Luxixi is no stranger to the underground party scene in 
Beijing and has become one of the city’s most prominent 
producers. In addition to playing DJ sets and making her own 
tracks, she also runs a promotional company, THUVDR, and 
champions a space for female artists in the capital. Later this 
summer, she’ll be taking her show on the road, so we caught 
up with the mix master herself to talk about expanding the 
scene and her future plans.

So you started off as a DJ – how did you make the transi-
tion to become a producer?

I have a friend who once said every DJ wants to become a 
producer, and I think he’s right. It’s true for me at least, but 
I’m only ever going to make the kinds of sounds that I like. 
The thought of becoming a producer really stuck with me. 
Then, when I realized that mixing different tracks up can give 
you an entirely new feeling, I made some mash ups. But once 
I got involved, I found that mash ups just weren’t enough for 
me. 
 
How did THUVDR get its start?

Initially, it came about because we just felt terrible about 
living in Beijing. No one was booking artists we liked, and 
everyone we were into would book gigs in Shanghai instead. 
We started to play with the idea of running a party label in 
Beijing on our own, so we could help push music we liked 
while bringing through who we wanted.

What are you trying to do with THUVDR?

When we started in 2016, we just wanted to have fun and let 
more people know about club music that isn’t techno. Hard 
drum, reggaeton and music that doesn’t really fit into a genre 
still has a pretty small audience in China, but is big in some 
other places. We just want to do more for the club scene, be-
yond throwing parties in Beijing, and THUVDR will be a part 
of that platform. 

Do you think it’s important to have a gender balance with-
in the music scene?

I really want people to care less about gender and just focus on 
the music itself, but it’s impossible in the current landscape. 
We want there to be a balance, which is why we are encourag-
ing women to do what they love, and that includes my own 
work. I think women are more sensitive with the music they 
play, with what they select, because they care more about the 
reaction of people on the dance floor.

How would you describe the music scene in Beijing? Is it 
difficult to break into or quite open and accessible?

It’s quite open actually, but we face one big problem – there 
just aren’t too many venues.

What do you have coming up that people can look forward 
to?

We are having tours in August and September with two out-
standing record labels, NAAFI and Fractal Fantasy. It’s a great 
experience to feel each city’s club culture live, and we’ll be 
hitting Shanghai, Hangzhou, Shenzhen and Beijing in August. 
We’re still working out the details for September, but we want 
it to be bigger, to also include Chengdu, another city and a few 
countries outside of China, like Indonesia. 

WeChat ID: THUVDR



COLL AGE

HAO BU HAO

MAY
25

MAY
10

COMING TO A THEATER NEAR YOU

TRANSCRIBED

Pokémon: Detective 
Pikachu
Pokémon fans are in for a surprise with this 
updated, live-action remake of the cultural 
phenomenon that defined a generation. Pikachu 
turns into a caffeine-addicted super-sleuth (voiced 
by Ryan Reynolds, because yes, he talks), who 
meets a young man named Tim (Justice Smith) 
after finding an address in a detective cap. Upon 
realizing that Tim can understand him, the duo 
embark on a journey to recover Pikachu’s memory 
and track down Tim’s father. Operating in the 
modern metropolis of Ryme City, where humans 
and Pokémon co-exist, they uncover a shocking 
plot that threatens to upset the balance of their 
world, leading them on an expedition that they 
hadn’t quite prepared for. 

Aladdin
In this live-action remake of the 1992 Disney 
classic, Guy Ritchie brings his fast-paced 
directing flair to the uplifting story of the ne’er-
do-well thief who changes his fortune with the 
help of a wisecracking genie. With a diverse 
cast that includes Will Smith as the lamp-
dwelling, wish-granting Genie, and young 
Canadian actor Mena Massoud as the 
infamous street urchin, the latest edition of the 
Arabian Nights tale promises to be punchier 
and more action-packed than before. Flying 
carpets, brilliantly colorful sets and original 
songs like ‘Never Had a Friend Like Me’ in the 
score set it up to be a more lighthearted 
version of the childhood favorite.

Hao
Film director Wong Kar-wai confirmed at the Hong Kong 
Screenwriter’s Guild on March 17 that he will start pro-
duction on the long-awaited adaptation of Jin Yucheng’s 
Blossoms within the year. A follow up to In The Mood for 
Love and 2046, both released in the early 2000s, his upcom-
ing film will be the last part of the ‘Love’ trilogy and set 
in Shanghai. Wong, who was born in Shanghai and moved 
to Hong Kong at the age of 5, says all cast members must 
speak Shanghainese. While no actors have been confirmed 
as part of the project as of yet, film buffs will certainly be 
excited to see him wrap up this narrative 20 years in the 
making.

“How long will the people 
of Shenzhen have to wait?”
… an excited WeChat user commented on a post 
that went out announcing two Boiler Room shows 
in Beijing and Shanghai. The British-founded, 
global music-streaming platform went on a year-
long hiatus in China after restrictions on internet 
usage ramped up in 2018, leaving techno fiends and music lovers in the dark about the cool down. 
Known for bringing famous DJs, musicians and underground artists together to throw parties 
all over the world, their re-entry to the PRC was met with fervor, and their representatives have 
confirmed that shows in southern China are in the works. While they won’t be live-streaming the 
events, Boiler Room will release the video footage immediately after the event, so keep an eye out 
for digital sets and upcoming dates.

Bu Hao
Festival organizers were forced into a tough predicament 
last month when the government released an 
announcement changing the dates of the Labor Day 
holiday. Midi Festival in Suzhou and Strawberry Festivals 
in Shanghai and Chengdu were forced to offer refunds 
to customers who could no longer attend when April 28 
and May 5 suddenly became official working days. While 
the Strawberry Festivals in both cities kept their original 
dates, Midi organizers pushed everything back one 
day to make it easier for attendees to adjust to the new 
holiday schedule.
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WHAT’S NEW

SINO CELEB 

Dilireba 
A few years ago, you probably wouldn’t have heard 
of Dilireba. But recently, the Xinjiang-born actress, 
who has appeared in a number of popular televi-
sion programs and earned an impressive array of 
accolades both at home and abroad, has become 
a household name. Here are five interesting facts 
about her life and career.

From the West
Born in 1992 in the city of Urumqi, Dilireba 
is an ethnic Uyghur, one of the PRC’s 55 offi-
cially recognized ethnic minority groups. Her 
given Uyghur name is Dilraba Dilmurat. 

All the Awards
Dilireba’s career took off in 2015 and 2016, 
particularly after her leading role in the 
37-episode series Hot Girl, for which she won 
the award for ‘Outstanding New Actress’ at 
the 2016 ENAwards. The TV program tells 
the story of a young woman’s journey to be-
come a bodyguard. That same year, Dilireba 
also took home the ‘Best New Actress’ award 
at the China Britain Film Festival for her role 
in Mr. Pride vs Miss Prejudice. 

Tampon Whisperer 
Due to her rising fame in China, the 25-year-
old actress was named by Procter & Gamble 
as the spokesperson for their Whisper 
tampons. In addition to promoting hygiene 
products, Dilireba has also endorsed brands 
such as Oppo and Mikimoto, and even served 
as the Asia-Pacific ambassador for Dolce & 
Gabbana.

Goodbye Gabbana
In the aftermath of the infamous racist ad-
vertisement released by Dolce & Gabbana in 
November 2018, Dilireba joined a number of 
other Chinese celebrities – including singer 
Karry Wang of the TFBoys – in severing ties 
with the Italian fashion house. 

Produce 101
In late 2018, Dilireba was confirmed to take 
part in the new season of Produce 101, a 
Tencent-produced show that sees entertain-
ment industry hopefuls battle it out for a spot 
in a musical supergroup. The newest season 
will see a talented array of men compete, 
meaning she’s likely to be a judge in the up-
coming competition. 

Good news for the film industry in Hong Kong: a deal that 
promises to relax regulations and open up new opportuni-
ties for actors and filmmakers on the Chinese mainland was 
struck in mid-April. According to this agreement, films and 
filmmakers are now allowed to apply for awards at film fes-
tivals on the mainland, and fees for establishing co-produc-
tions have been waived. Incentives were also put in place to 
enable the distribution and promotion of mainland films to 
reach a broader audience, creating chances for industry play-
ers in both regions to further integrate.
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A TALE OF 
TWO CITIES
The Evolving Operatic Art Exhibition from Para Site in  
Hong Kong and Rockbund Art Museum in Shanghai
By Sarah Forman

China far outpaces any other country when it comes to the development 
of private museums. The most recent Art Market Report estimates that 
as of 2019, some 1,500 of the total 5,000 museums across the Middle 
Kingdom fall under this category, and that doesn’t even factor in galleries 
and other art spaces. The expansive nature of the creative landscape 
poses challenges for all institutions involved, but it also creates 
opportunities within the network to foster partnerships and increase 
the exposure of their respective catalogues, an opening that Para Site 
contemporary art center in Hong Kong and Shanghai’s Rockbund Art 
Museum are taking full advantage of.

The two institutions have entered into a 
partnership that started in March with 
the opening of Para Site’s current exhibi-

tion, An Opera For Animals, which is curated 
by Executive Director Cosmin Costinas and 
Deputy Director Claire Shea in Hong Kong. The 
show also leads to part of a larger conversa-
tion with RAM’s senior curators Billy Tang and 
Hsieh Feng-Rong.

“This has been a long-running discussion 
because there are many things we share… over 
a few years we tried to court each other until 
we decided to sit down, and this is what came 
out of it,” Costinas says, describing a process 
that bore striking resemblance to friends 
trying to figure out if they should take their 
relationship to the next level. “Both institutions 
have a history of doing projects in the field of 
performance, and more particularly, in search 
of this renewed presence with living bodies 
within institutional programs,” Costinas con-
tinues, speaking about the beginnings of one of 
Para Site’s most impressive projects to date. 

The large-scale group exhibition includes 
over 40 artists’ views on the histories and 
principals of classical opera in European 
and Chinese cultures. It applies the canon’s 
language to traditions and reinterprets the 
theatrical practice through a variety of lenses. 
Cui Jie, Robert Zhao Renhui, Lee Bul and Wang 
Wei are among the extensive list of artists who 
use their works to transform the space in Hong 
Kong’s Quarry Bay into a vibrant and pulsat-
ing urban jungle. The show will run until the 
end of June, then make its way up to Shanghai, 
where Tang and Hsieh will help to re-contextu-
alize it by adding even more Chinese artists. 
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There’s much that goes into the curation 
of exhibits as a general practice, with added 
levels of bureaucracy on the Chinese mainland. 
Between applying with the cultural bureau 
(which takes around 20 working days), ship-
ping (which takes very few), customs clearance, 
individual artist negotiations and installing the 
exhibition, there’s only so much that can be 
confirmed a few months in advance when tak-
ing on this kind of evolving project. “We are still 
in discussion with the artists to finalize their 
proposals and figure out what makes the most 
sense for the show,” Hsieh tells me, before a 
several-second pause and an excited admission 
that he could confirm one of the additions to 
the exhibition. The Rockbund will be screening 
Beijing- and New York-based filmmaker Yang 
Yuanyuan’s latest work, with the working title 
Theater of Crossed Roads. The film untangles 
the interweaving histories of San Francisco and 
Havana’s Chinatowns and the roles they played 
in hosting Cantonese opera companies that 
toured between the cities.

Utilizing the high ceilings and multiple 
floors of the art deco building, the exhibition 
at RAM will be able to show some of the works 
on a larger scale through projections for films. 
Museum-goers can expect more breathing 
room and white wall space, but the organiza-
tion and general themes will remain the same 
in this second part. 

“Storytelling is always an essential element 
of each exhibition we put on, and for An Opera 
for Animals it’s a very special project,” says 
Hsieh on the opportunity to re-shape the narra-
tive established by the four curators. “Through 
storytelling we hope to build a connection with 

our audience. We try to bring different medi-
ums and include as many different formats as 
possible to enrich the methodology, because 
we know it’s a time-based process and a very 
important part of our work.” 

Hong Kong and Shanghai are both unique 
in the way that their relationships with the 
Western world have become an integral part of 
their respective identities. Through this part-
nership, the two institutions are able to explore 
and re-jig an impressive collection of works to 
tease out just what they have in common and 
what sets them apart.

“Each partnership presents totally differ-
ent opportunities for the institutions, curators 
or  artists involved, and it’s a great chance to 
think about a different audience and cultural 
context,” Shea says about the evolving dialogue 
this growing exhibition facilitates. “The critical 
role Para Site plays in Hong Kong is taken on by 
Rockbund in Shanghai, and we’re very excited 
for what will come in the next year,” Costinas 
concludes. 

The partnership culminates in a final show 
back at Para Site in September 2020, a closing 
act for this script with many authors. Those 
fortunate enough to see all three shows will 
witness what can happen when likeminded 
institutions come together, and how physical 
space transforms an experience with art.

Hong Kong: Until Jun 9; Para Site, 22/F Wing Wah 
Industrial Building, 677 King’s Road, Quarry Bay 藝術空間 
香港鰂魚涌英皇道677號 榮華工業大廈22樓, (para-site.art)

Shanghai: Jun 22 – Aug 25; Rockbund Art Museum, 
20 Huqiu Lu, Huangpu District 虎丘路20号, 近香港路 
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It was always the band’s plan to shake a rather 
stale music business up, and [getting banned 

from venues] illustrated that we were on track to 
do just that

UNBRIDLED, UNBOUND
The Jesus Mary and Chain’s Borderless Influence
By Sarah Forman

A R T S  |  M U S I CA R T S  |  M U S I C

3 2  |  S Z  |  M A Y  2 0 1 9  |  W W W . T H A T S M A G S . C O M



While many people grew up listening 
to The Jesus and Mary Chain, my 
most memorable encounter with 

their music was in a bungalow-esque cafe 
in Shanghai’s Putuo District, at Guangzhou-
based band yourboyfriendsucks’s concert.  
As I made my way around a large, fenced-in 
park thinking I must have gone to the wrong 
place, I eventually found an entrance and fol-
lowed bucket hat-clad kids, who led me to a 
20-minute-long line, where I was informed 
that the show was sold out. After more than 
30 minutes of loitering, the girl at the door 
told me I could squeeze in, and after three 
local supporting acts finished their sets all 
bathed in the confetti-colored light of fairy 
strands, the band kicked off their show with 
the heartbreaking, reverberating intro to ‘Just 
Like Honey.’ 

That was my introduction to Chinese 
indie music, and yourboyfriendsucks’ Episode 
01 became the most played EP on my iTunes 
in 2016. “When we first started, we realized 
we all loved The Jesus and Mary Chain, so we 
tried to be a shoegaze band,” yourboyfriend-
sucks guitarist Xiao Ji tells me. It’s why the 
Guangzhou-based indie band opened all of 
their shows with TJAMC’s most famous song, 
and why the cover made its way onto their EP.

Since the founding of The Jesus and Mary 
Chain in 1983, former and current members 
of the Scottish alt-rock band have influenced 
indie, shoegaze and mainstream acts from 
yourboyfriendsucks to My Bloody Valentine, 
Black Rebel Motorcycle Club and the Dum 
Dum Girls. Later this month, brothers Jim 
and William Reid, Scott Von Ryper, Brian 
Young and Mark Crozer are embarking on the 
band’s first China tour since 2012.

While the band draws on the musical 
stylings of The Velvet Underground with 
loose, relaxed guitars and vocals, they quickly 
became one of Britain’s most controversial 
acts for their violence-inducing gigs during 
the 1980s. Watch any playback of their early 
performances on YouTube and you can see 
the crowd getting riled up as Jim Reid sways 
in front of the microphone, often pushing 
over the mic stand by the time he’s done, as 
other band members drop instruments and 
sit on the stage. 

The Jesus Mary and Chain blew up over-
night in the UK with their debut 1984 single, 
‘Upside Down.’ But due to their excessive 
alcohol consumption and their blase onstage 
behavior, which often led to riots at the ven-
ues, the band struggled to get booked for 
gigs. Two major performances at the North 
London Polytechnic and Electric Ballroom 
in Camden even landed them on blacklists 
across the country in 1985.  “It didn’t bother 
us too much. It was always the band’s plan 
to shake a rather stale music business up, 
and to us, this illustrated that we were on 
track to do just that,” Jim Reid tells me, as he 
emanates an unbridled demeanor that lasts 
throughout our conversation.  

The band addressed this by showing up, 
claiming to be one of the supporting acts and 
playing only a handful of songs before mak-
ing quick exits, though they rarely escaped 
the venue unscathed. “We used to regu-
larly get beaten up by the so-called security. 
Sometimes it would be guys that we had actu-
ally paid to be our bodyguards. By the end of 
the night, they would have had enough and 
threatened us with physical violence… we 
were often very drunk [by then].”

What made The Jesus and Mary Chain 
stand out was a combination of their poetic 
lyrics about sex, complete lack of showman-
ship and a comic honesty that turned into a 
new breed of apathy, offering a refreshing 
contrast to the already established British 
punk scene. That attitude and sound have 
turned into a constant for today’s indie, al-
ternative and shoegaze genres, and speaks to 
the far-reaching influence these two would 
go on to have. It’s why in 2016 an indie band 
in a bungalow cafe in Shanghai opened with 
a cover of their song. It’s also why the team 
behind Coachella spent years trying to get 
them to regroup after they broke up in 2000, 
which eventually happened in 2007 when 
they headlined the festival alongside Scarlett 
Johansson. 

“The reunion was not necessarily in-
tended to be permanent. But since my 
brother and I managed to not inflict any 
serious injuries on each other, we regarded 
it as a success and decided to continue,” Reid 
says. Since then, they’ve recorded another 
album, Damage and Joy, and played all over 
the world, all while they continue to influence 
emerging acts in every pocket of the globe. 
More than 30 years after their controversial 
coinage, the band no longer has a problem 
landing bookings. Getting tickets to their 
shows is the hardest part.

Shenzhen: Mon May 27, 8pm; RMB338. Hou Live, 
B112A KK ONE Shopping Center, 9289 Binhe 
DaDao, Futian District 福田区滨河大道9289号KK ONE
购物中心负一层B112A (showstart.com)

Hong Kong: Tue May 28, 7.30pm; HKD540 plus 
HKD10 fee. Kitec Music Zone @ E-Max, Ground 
Floor, KITEC, 1 Trademart Drive, Kowloon Bay 九龙湾
国际展贸中心一楼 

UNBRIDLED, UNBOUND
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Continue?  by Chinese Football
It’s been a while since we’ve heard from Wuhan’s math rock band Chinese Football, but at the 
end of March they graced the internet with a five-track EP. The second album of the ‘game tril-
ogy,’ Continue? serves as a follow-up to their 2017 release Here Comes a New Challenger and 
expands on the narrative of the hot-blooded teenage protagonist repeatedly confronted with 
a choice: to continue or walk away. Angsty but optimistic, the heavy indie influence feels like 
the Chinese cousin of Scott Pilgrim Versus The World with the title track starting out strong 
and slow. Halfway through, ‘Adventure Island’ takes on a more complicated riff with calculated, 
stumbling guitar scales that only reinforce the adolescent affiliation. The album acts as a teaser 
for their upcoming Hong Kong show with American Football, the red-white-and blue-striped 
emo rock legends who inspired their band name.

Listen here: chinesefootball.bandcamp.com/album/continue

Bay Park Serenade  by Cheesemind
Following the release of their limited lathe cut vinyl for Record Store Day, Cheesemind dropped 
their first full-length EP at the end of April, and boy, is it dreamy. Starting off as a two-piece act 
back in 2012, musicians Ruibi Qiu and Chen Zhenchao drifted apart after finishing university, 
and eventually regrouped in 2018 to release their first independent single in six years. Now, 
they’ve grown in size and partnered with Qiii Snacks Records to release this EP of five seaside 
ballads, all of which that resonate with their Xiamen roots. The opening track starts with float-
ing guitar chords, a radio alarm and chattering in Japanese before bubbling into an upbeat, 
surfside melody that’ll have you longing for a boardwalk stroll. Plucky bass and airy vocals 
transition into noisier, grungy fuzz over a slow, summery pace before petering into a seasonal 
ballad, making this album our top pick for the sunny days ahead.

Listen here: qiiisnacksrecords.bandcamp.com/album/bay-park-serenade 

Folding Knives by Swimful
If you feel mildly attacked listening to Swimful’s newest release, then you’re probably onto 
something. The album title of the heavy electronic release from Shanghai-based label SVBKLT 
was inspired by a dream Swimful had, in which he was throwing knives at his doppelganger 
on a street he used to live on. The opening track ‘Plain’ reeks of Stranger Things weirdness, 
evoking some nostalgic video game soundtrack-esque creepy awesomeness. Its abrupt end-
ing opens the door for the even eerier intro of ‘Are You Telling Me A Sad Story?’ with distant-
sounding percussion styled like a lullaby. ‘Aura’ simmers down with a sound that brings Blade 
Runner to mind, before transitioning into ‘Agony’ – a straight-up downtempo dance track. The 
remaining three songs resolve whatever anxiety was induced before, concluding a heavily 
saturated and lucid EP that we’re happy to get behind. 

Listen here: svbkvlt.bandcamp.com/album/folding-knives

Three New  Homegrown Albums on Our Radar  
This Month
 By Sarah Forman

CHINA  
MUSIC CORNER
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2019 FESTIVAL CROISEMENTS 
IN SOUTH CHINA

By Tristin Zhang 

Marc Riboud’s China  Exhibition
Marc Riboud’s portraits offer viewers an in-
sight into the changes that have taken place 
in China over the past half century. One of 
France’s greatest photographers, Riboud first 
ventured to China in 1957 and continued to 
visit regularly until his last trip to Shanghai 
in 2010. Mesmerized by the country’s age-old 
civilization and vast and diverse landscapes, 
he has explored how Chinese people have 
lived since the founding of the PRC. This se-
ries of 36 photographs traces the history of 
China over more than 50 years and is a testa-
ment to Riboud’s fondness for the country, 
and for Asia as a whole.

Tue-Sun Apr 26-May 25, 10am-5pm. Luohu Art 
Museum, 6 Nanji Lu, Luohu District, Shenzhen 深圳
市罗湖区南极路6号罗湖美术馆 (0755-8234 0049) 

Every year, the French Embassy supports a series of events up and down China to celebrate the wonders of French 
culture. Now celebrating its 14th edition, Festival Croisements is bigger and more diverse than ever, featuring 
everything from grand operas to film retrospectives and even an exhibition profiling photography legend Marc 
Riboud. Here, we’ve rounded up some of the most interesting events taking place over the next two months around 
the Pearl River Delta. 

The Diotima Quartet  Classical Music 
Entirely comprised of Paris National Conservatory prize winners, The Diotima Quartet was 
formed in 1996 and is known for reenergizing classic works by such notable composers 
as Beethoven and Schubert, the Viennese trio of Schoenberg, Berg and Webern, as well as 
Janáček, Debussy, Ravel and Bartók. The quartet is regularly invited to perform at prestigious 
concert venues and festivals around the world. 

Sat-Sun May 25-26, 7.30pm; RMB180-380. Guangzhou Opera House, 1 Zhujiang Xi Lu, Zhujiang Xincheng, 
Tianhe District, Guangzhou 广州市天河区珠江新城珠江西路1号广州大剧院 (gzdjy.org) 

Don Giovanni By Mozart  Opera 
As one of Mozart’s most celebrated operas, Don Giovanni is known for balancing comedy and 
tragedy, and for its incredible energy, which contains a strong dose of darkness and ardent cyni-
cism. Premiered at the Bordeaux Opera in 2002, this fantastic production is directed by Laurent 
Laffargue.

Sat-Sun Jul 6-7, 7.30pm; Price TBD. Guangzhou Opera House, 1 Zhujiang Xi Lu, Zhujiang Xincheng, Tianhe 
District, Guangzhou 广州市天河区珠江新城珠江西路1号广州大剧院 (gzdjy.org) 
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Panorama of French Cinema  Film 
Screening
The 16th edition of Panorama of French 
Cinema offers Chinese cinemagoers in 
Guangzhou and Shenzhen the opportunity 
to discover an eclectic range of French films. 
Varda by Agnes by Agnès Varda, By the Grace 
of God by François Ozon and Sink or Swim by 
Gilles Lellouche will be screened for movie 
lovers over the month of July, with each film a 
fine example of the vitality of contemporary 
French cinema.

Shenzhen: Jul, various times and prices. Broadway 
Cinematheque, 5/F, MixC, Shennan Dadao, Nanshan 
District, Shenzhen 深圳市南山区深南大道深圳万象天地
五楼深圳百老汇电影中心; 

Guangzhou: Jul, various times and prices. Cinema 
Palace Liede, 4/F, IGC, 222 Xingmin Lu, Zhujiang 
Xincheng, Tianhe District, Guangzhou 广州市天河区
珠江新城兴民路222号天汇广场4楼百丽宫IMAX影城

Music Day 2019  Music Festival 
From June 21 to 23, Shunfeng Mountain Park 
in Shunde will again play host to the Music 
Day festival, a three-day (we know, the name 
is a tad deceiving) celebration of French 
and Chinese music. Don’t miss this amazing 
chance to catch French quintet ‘Le Concert 
impromptu,’ who will be performing on June 
21 at 8pm. Additionally, catch French hip hop 
artist Orē and trap artist Dlyn/Ynsm, along 
with Chinese hip hopper Vyan, on the evening 
of June 22. The following day, a selection of 
Chinese and French rock bands will hit the 
stage to wow audiences with a selection of 
punk and jazz rock.

Fri-Sun Jun 21-23, various times; free. Shunfengshan 
Park, Nanguo Dong Lu, Shunde District, Foshan 佛山
市顺德区南国东路顺峰山公园 

Superjava Pop  Funk
It was shiny and solar electro-pop that 
brought the four members of Superjava to-
gether. Soon after Archibald and Alexandre 
met in the hallways of the prestigious Berklee 
College of Music in 2015, after spending their 
childhoods respectively in Jakarta and Lima, 
the first funky and swinging riffs of the band 
were played. Yet, it was in Paris in 2016, 
with Arnaud’s retro keyboard melodies and 
Antonin’s hectic rhythm, that Superjava really 
started to take off. With the release of their 
first single ‘All in All’ online, the band became 
the talk of the town and started touring sum-
mer music festivals. Check out their perfor-
mance at The Canton Place. 

Sun Jun 16, 7pm; free. The Canton Place, Haifeng 
Lu, Zhujiang Xincheng, Tianhe District, Guangzhou 
广州市天河区珠江新城海风路广粤天地
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EYE 
ON 

THE 
SKY

CHINA’S MASSIVE TELESCOPE AND THE GLOBAL 
QUEST TO FIND EXTRATERRESTRIAL LIFE

WORDS BY MATTHEW BOSSONS, RESEARCH SUPPORT BY NAOMI 
LOUNSBURY AND WANG KAIQI



At shortly before 10.30am on January 3, 2019, the 
China National Space Administration (CNSA) made 
history, landing the first-ever probe – Chang’e-4 

– on the far side of the moon. The accomplishment drew 
international attention and highlighted China’s commitment 
to rival the United States and Russia in the field of space 
exploration. 

Over 380,000 kilometers away from the plot of lunar 
land currently being explored by Chang’e-4, in a small 
rural county in China’s Guizhou province, another type 
of galactic exploration is currently underway using the 
world’s largest filled-aperture radio telescope. Dubbed the 
Five-hundred-meter Aperture Spherical Radio Telescope, 
but more commonly referred to as FAST, or by its Chinese 
nickname Tianyan (meaning ‘Sky Eye’), the observatory 
was completed in 2016 and is expected to begin normal 
operations this year. Since its completion, the observatory 
has been monitoring the heavens, observing pulsars 
and working to detect interstellar molecules, among 
other missions. Perhaps most interesting of all, the 
facility is expected to be a powerful tool in the search for 
extraterrestrial intelligence.

The hunt for advanced beings and civilizations on other 
worlds is not a new field of study. Up until the early 1990s 
the United States’ NASA ran a program dedicated to 
finding ET. What is new, however, is China’s elevated role 
in the search, which is in large part due to the country’s 
massive, unblinking ‘eye on the sky.’
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According to the Atlantic, 
the dish is large enough 
to hold two bowls of rice 
for every person on the 

planet



There is more to space exploration than 
rovers and rockets, and the hunt for in-
telligent life elsewhere in the universe 

is – at present, anyway – best served by 
neither. Instead, researchers involved in the 
search for extraterrestrial intelligence (SETI) 
utilize a number of Earth-based technologies 
to try to detect telltale signs that we are not 
alone in the universe. 

These signs, simply put, are technology, 
or evidence of technology, that is not of 
Earthly origin. This could include the discov-
ery of space-based megastructures (Google 
‘Dyson sphere’ for reference), artificial pol-
lutants impacting on the light emitted from 
distant celestial bodies, the discovery of 
probes or other alien artifacts and laser or 
radio signals.

For nearly seven decades, radio signals 
have been the main focus of SETI research-
ers.

According to the SETI Institute, a non-
profit corporation dedicated to the study of 
life in the universe, virtually all of the radio 
signals that SETI is currently looking for are 
‘narrow-band signals,’ which are possibly 
“only a few hertz wide or less.” These, ac-
cording to the institute’s website, are an 
indication of an intentionally constructed 
transmitter and are easily distinguishable 
from naturally occurring interstellar noise-
makers such as pulsars (rapidly rotating neu-
tron stars that emit consistent radio wave 
‘pulses’). 

Guizhou’s FAST is one such facility that 
may soon be, for lack of a better term, ‘lis-
tening’ for signals from the stars. The colos-
sal, 500-meter-diameter radio telescope is 
situated in a natural depression surrounded 
by a cluster of karst peaks. From above, it 
looks like the world’s largest rice bowl (Fun 
fact: according to the Atlantic, the dish is 
large enough to hold two bowls of rice for 
every person on the planet). 

The winding route from Guizhou prov-
ince’s capital, Guiyang, to Pingtang county, 
where FAST is located, is a scenic one. 
During the nearly three-hour bus journey, I 
pass by towering, jagged karst mountains 
and clear, rushing rivers, as well as a few 
sparsely populated villages composed of 
simple, white buildings and overgrown an-
cestral shrines. 

Pingtang’s far-flung location is fully 
brought into focus when I arrive at Kedu 
town’s dusty, one-room bus terminal, where 
I come to the startling realization that the 
town has no taxis and Didi is essentially non-
existent. Fortunately, after some haggling, I 
secured a ride to my accommodation from a 
friendly restaurant owner.

“The economy here is still very poor and 
business is not very good, except during the 
summer months when more people visit 
[FAST],” the restaurateur-turned-cabbie tells 
me, before adding that not many people in 
the town are employed at the Sky Eye.

Like several others I speak with, the 
driver, originally from Hubei, says that he 
moved to the region to open his business 
after construction on FAST began, hoping 
that the facility would provide a steady flow 
of visitors and income.

When we pull up at my hotel, which is 
located a stone’s throw from the Pingtang 
International Experience Planetarium, it’s 
clear that early April is not a popular time 
for tourists, as both the hotel and planetari-
um are as devoid of life as the lunar surface. 

In the planetarium’s case, this is for 
good reason: the educational facility is a 
major letdown for anyone who has ever 
visited a museum in China’s first-tier cit-
ies. Unrealistic displays and models – as 
well as low-quality TV monitors – plague 
the space, and the experience center’s two 
food vendors serve up gruel that can only 
be described as ‘food poisoning waiting to 
happen.’ Really, the only reason to visit the 
planetarium is to access the telescope itself.

I purchase a ticket to visit the telescope 
from the visitor’s center next to the plan-
etarium, before depositing my mobile phone 
inside a locker (electronic devices are not al-
lowed near FAST, lest their signals interfere 
with the Sky Eye’s delicate search). Next, 
before I can board a tourist bus bound for 
the monumentally large scientific instru-
ment, security personnel wave me through 
a metal detector and conduct a bag scan to 
ensure that no electronics, cigarettes, light-
ers or other prohibited goods make it to the 
telescope’s rim.  

A 20-minute bus ride and 800-stair 
climb later, I finally arrive at China’s ‘eye on 
the sky.’ 
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On August 15, 1977, a two- to two-and-a-half-minute signal 
from deep space was picked up by Ohio State University’s 
now-defunct ‘Big Ear’ radio telescope. The signal, which was 

hailed by NPR in 2010 as “one of the grandest riddles in modern 
science,” wasn’t formally discovered until three days later, when 
Professor Jerry Ehman was poring over the telescope’s printed re-
cords. When Ehman noticed the six-symbol sequence – 6EQUJ5 – on 
one of the printouts he was examining, he circled it in red marker 
and wrote “Wow!” beside it. Henceforth, this narrow-band radio 
signal, which was traced to the constellation Sagittarius, has been 
appropriately referred to as the ‘Wow! Signal.’

The signal is extraordinary for a couple of reasons: 1) at its loud-
est point it was over 30 times louder than normal noise observed in 
deep space, and 2) it falls in the frequency range that scientists have 
predicted that other intelligent beings will try to communicate in. 
Unfortunately for researchers though, the Wow! Signal has never 
been detected again, despite subsequent searches. 

Ehman’s exciting 1977 discovery isn’t the only eyebrow-raising 
signal from space that has been detected in recent history. Berkley 
SETI Research Institute’s Search for Extraterrestrial Radio Emissions 
from Nearby Developed Intelligent Population (SERENDIP) program 
has allegedly picked up close to 400 suspicious signals. As of now, 
there is insufficient data to prove any of them came from extrater-
restrial life. While researching for this story, I found no evidence to 
indicate that China has previously received signals of interest to folks 
involved in SETI. That, however, may soon change.  

Since its completion, FAST is now one of mankind’s greatest SETI 
tools and there is a good chance the next headline-grabbing signal 
may be detected in Guizhou. 

It was back in October of 2016 that FAST officially – on paper, 
anyway – joined the hunt for scientific evidence of life beyond Earth 
at a ceremony held in Beijing. The announcement came in a joint 
statement from the National Astronomical Observatories of China 
(NAOC) and the Breakthrough Initiatives, a 10-year SETI program 
founded in 2015.

“‘Are we alone?’ is a question that unites us as a planet,” said 
Yuri Milner, founder of the Breakthrough Initiatives, in a press re-
lease issued at the time. “And the quest to answer it should take 
place at a planetary level too. With this agreement, we are now 
searching for cosmic companions with three of the world’s biggest 
telescopes across three continents.”

In addition to FAST, the Green Bank Telescope in the US and 
the Parkes Observatory in Australia are also participating in the 
Breakthrough program. 

“[FAST] is the world’s largest filled-aperture radio receiver, and 
will be one of the most powerful instruments to search for potential 
intelligent life beyond Earth,” said Professor and Director General Jun 
Yan of the NAOC at the Beijing media briefing. “We are delighted to 
be collaborating with the Breakthrough Initiatives.”

In a 2017 article from the Atlantic, Director Andrew Siemion 
from the Berkley SETI Research Center was enthusiastic about 
Guizhou’s massive space-observing dish, telling Senior Editor Ross 
Andersen that FAST is our planet’s most sensitive telescope that’s fo-
cused on the part of the radio spectrum “classically considered to be 
the most probable place for an extraterrestrial transmitter.” 

This is, after all, part of the reason the observatory was con-
structed in the first place. Chinese astronomer Nan Rendong, the 
founder, chief scientist and chief engineer of FAST up until his death 
in 2017, personally ensured that the dish was tailor-made to partici-
pate in the search for messages from distant worlds. According to 
Andersen’s Atlantic piece, Nan was a participant in the FAST project 
from its initiation in the early 1990s when he helped select the site to 
build the observatory. 

In addition to the observatory’s prime location, there is another 
factor that makes it a candidate to detect an alien signal: how much 
sky it can observe, or, its field of view.

“It depends in which frequencies extraterrestrials are broad-
casting,” Professor Denis Bastieri, a special advisor in Guangdong 
from the department of physics and astronomy at the University of 
Padova, tells me. “The Arecibo Observatory [in Puerto Rico] is better 
at detecting higher frequencies compared to FAST, but as we don’t 
know where extraterrestrials are, it is of paramount importance to 
have a large field of view, which favors FAST.”

Admittedly, there is no official confirmation that FAST is currently 
listening for alien signals, or will begin doing so in the near future. 
While numerous sources I reached out to and have cited throughout 
this piece lead me to believe China is currently – or soon will be – an 
active participant in SETI programs, a Global Times story published 
late last year refutes that FAST is presently looking for life beyond 
Earth. The story was in response to media reports that FAST would 
begin hunting for aliens in 2019, once its trial period is complete and 
normal operations begin. 

The Global Times article fails to state when the observatory will 
begin hunting for signs of life beyond Earth, but does note that the 
telescope “is totally qualified for such a task.”

Now that China is equipped with one of the world’s best SETI 
tools, the question becomes: is there anybody out there, and are 
they trying to reach us?
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RADIO 
SILENCE 

In 1961, astronomer and astrophysicist Dr. Frank 
Drake devised his namesake probability theory, 
the ‘Drake Equation,’ an approach to measure the 

number of technologically advanced civilizations with-
in our home galaxy, the Milky Way. While much of 
the celebrated theory, which looks at things like the 
number of habitable planets around stars in the Milky 
Way and how long a civilization might be detectable 
for, is highly speculative, it has resulted in a range of 
estimates on how many intelligent, off-Earth societies 
may exist in our cosmic neighborhood. 

Italian astronomer and mathematician Claudio 
Maccone, according to Astrobiology Magazine, has 
speculated that our galaxy may be home to as many 
as 4,590 advanced alien communities. Other esti-
mates range greatly, from 1,000 civilizations to as 
many as 50 or even 100 million.  

But if so many intelligent, tech-savvy beings exist 
in the Milky Way, then, to quote physicist Enrico Fermi, 
“Where is everybody?” This is the essence of the Fermi 
Paradox, the ostensible contradiction between the high 
estimates often produced by the Drake Equation and 
the stunning lack of evidence available that we aren’t 
our galaxy’s lone inhabitants.  

There are so many plausible explanations to the 
Fermi Paradox that you could literally assemble a 
2-inch-thick textbook trying to catalogue them all. 
Aside from the obvious theory (we are alone), it could 
also be that it’s the nature of intelligent life to even-
tually destroy itself (through war or environmental 
devastation, to name just two), or that we’re simply 
too far apart in time and space to establish commu-
nication with our cosmic brothers and sisters. Others 
suggest human civilization has not been around long 
enough to detect messages, or that intelligent life 
only broadcasts detectable radio signals for fleeting 
periods of time. 

There are other more sinister theories, one of 
which is explored in Chinese science fiction author 
Liu Cixin’s Remembrance of Earth’s Past trilogy: that 

intelligent life in the universe might avoid making 
itself noticed out of fear they may attract the at-
tention of hostile creatures. In 2017, the Atlantic’s 
Andersen spoke with Liu, whose novella The 
Wandering Earth was recently adapted into one 
of China’s highest-grossing films ever, and wrote 
at length about his Dark-Forest Theory, the idea 
that any and all of the universe’s hypothetical civi-
lizations might be a “hunter hiding in a moonless 
woodland, listening for the first rustlings of a rival.” 
(Versions of this theory pre-date Liu’s series, but the 
term ‘Dark-Forest Theory’ can be traced back to the 
Remembrance of Earth’s Past trilogy and Andersen’s 
article.)    

The Dark-Forest Theory suggests it might be in-
herently dangerous to try to establish contact with 
other galactic populations, and draws on Earthly 
examples, such as the arrival of Europeans in the New 
World and Asia, to illustrate the potential risk of colo-
nization and, possibly, destruction.

But even if alien life might avoid contact, we 
could assume that radio pollution from their daily ex-
istence might be detectable from Earthly tools such as 
FAST. After all, human beings have been spewing ra-
dio signals into space since before the Second World 
War, so who’s to say that aliens haven’t been doing 
the same for far greater periods of time? 

Those stray signals, though, might be too weak 
to pick up, according to Professor Li Ran at the 
NAOC. 

“Another planet trying to detect a signal from 
Earth, even though we have a lot of radio signals be-
ing broadcast by radio channels, would have a hard 
time because these signals are still very weak,” Li tells 
That’s writer Naomi Lounsbury. “Unless we are trying 
to broadcast towards them on purpose to establish 
contact, it’s very hard to be heard.”

But this is all merely hypothetical. And who 
knows, first contact could, in theory, come as soon as 
tomorrow.  
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Sitting atop the tourist observation platform that’s 
positioned along the rim of the massive, bowl-
shaped telescope, it’s easy to get lost in the beau-

ty of the surrounding scenery. The rocky mountains 
and lush, semi-tropical vegetation that surround the 
dish offer a pleasant contrast to the metallic sheen of 
the telescope, and, more practically, help to block out 
interference from wind and Earth-based radio noise. 

I spend a little over an hour at FAST, and, when 
the weather looks set to turn on me, I begin the ardu-
ous hike down the backside of telescope’s surrounding 
peaks to the observatory’s parking lot. 

Later, back in town, I pose a question to an 
11-year-old girl operating a small cold noodle stall 
across the road from Pingtang International Experience 
Planetarium: “What do you think an alien message 
would state, or ask?”

“I think they’d say hello, and ask us our names,” 
the girl retorts. It’s difficult to say what information 
an intergalactic signal may include, but I reckon the 
youngster’s guess is as good as any. 

Two questions remain, though: Would we even 
be able to understand an alien signal? And, if China 
makes ‘first contact,’ how would the country respond?

On the SETI Institute’s FAQ page, our first question 
receives a simple and honest answer: “No one knows.”

“It’s conceivable that an advanced and altruistic civ-
ilization will send us simple pictures and other informa-
tion. They might do this because they are hundreds (or 
more) light-years [away from us]. That would make real 
back-and-forth communication tedious at best,” reads 
the SETI Institute’s website. “So, these alien broadcast-
ers might be tempted to send lots of information, and 
in a format that we could eventually decipher. Then 
again, we might pick up a signal that was never in-
tended for us, in which case, it might be impossible to 
figure it out.”

Mankind has previously sent messages out into 
the abyss of space, and the people behind those com-
munication attempts had to grapple with same issue: 
creating a message that could be understood by beings 
that lack Earthly context. Famed American astronomer 
Carl Sagan reportedly spent a year curating the content 
for the Voyager Golden Record, a message to extrater-
restrial intelligence that is currently hurtling through 
interstellar space aboard the Voyager 1 space probe 
– the furthest known man-made object from Earth. If 
we do receive a deliberate signal from space, fingers 
crossed that the senders took the same care in prepar-
ing its content as Mr. Sagan did.

China’s response to such a message is also uncer-
tain. According to the SETI Institute, any confirmation 
of extraterrestrial intelligence “should be disseminated 
promptly, openly and widely through scientific chan-
nels and public media, observing the procedures in this 

declaration. The discoverer should have the privilege 
of making the first public announcement.” In addition 
to a number of other non-binding provisions, the insti-
tute’s website notes that no response should be issued 
until “appropriate international consultations have 
taken place.”

When confronted with the question of China’s 
response to such a groundbreaking discovery, Li says 
that extensive confirmation work would first need to 
be done to ensure the signal was authentic and not a 
naturally-occurring noise from space. 

“Before submitting any report to the government 
or media, scientists would first try to make sure [the 
signal] is not coming from earth. This is step one,” 
says Li. “Step two would be trying to figure out what 
information [a message] really contains.” He adds that 
once the message is confirmed by the scientific com-
munity, it will be “up to other people” to decide how 
to proceed. 

And proceed they will, one day, if a mysterious sig-
nal from space ever arrives in the remote part of China 
that is Pingtang county. 
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Goon Goon by Young Master, P56
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BEER OF THE MONTH

Picture this: the sweltering South China sun is high in the sky, the mercury is creeping 
towards 30 degrees Celsius and you’re craving a cold drink. You grab a seat at your local 
watering hole and order a pint of the house beer. A glass of golden liquid arrives and you 
take a long, hard swig and... disappointment. It’s weak, tasteless and it immediately 
makes you regret breaking your pre-summer diet: it’s a Budweiser. 

Nothing tells you you’re drinking beer faster than a 
hoppy kick to the mouth – it’s a scientific fact. If this 
is a mantra you can get behind, David Strand, one of 

Guangzhou’s pioneering brewers of craft suds, has a beverage 
you simply must try – if you haven’t already.  

Dave’s Wuyang IPA is a palate-kicking tribute to the five 
heavenly goats who allegedly aided ancient Guangzhouers 
during a period of food shortages and starvation. The beer, 
which has been on tap at Dave’s flagship bar, The Strand in 
Wuyangcun, for five years, boasts a 6.2 percent ABV and 55 
IBU.

Hoppy and piney notes abound, and Master Brewer 
Strand tells us that the beverage, which comes in 330-mili-
leter cans, is crafted with Simcoe, Mosaic, Ahtanum and 
Columbus hops. 

“IPA lovers should enjoy Wuyang IPA, it has a clean malt 
profile with a unique combination of hops: giving it a piney, 
citrusy, funky flavor,” Dave tells us. “It’s unique. Fitting for 
summer and the long warm months of Guangzhou.”

And Dave is right, while there is no shortage of IPAs in 
South China, his seems perfectly suited for patio season – re-
freshing, and with more aroma than your generic IPA.

While IPA detractors may note the beer variety is less 
sessionable than lagers or ales, we personally find the 
Strand’s Wuyang IPA agreeable enough to indulge in more 
than one.

Wuyang IPA is available on Taobao for RMB275 (12-pack).

WUYANG IPA 
Nectar of the Goats 

By Matthew Bossons
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GRAPE VINE
We’re digging:

We’re done with:

THE SCANDALOUS SCOOP

Coffee-based cocktails and early open-
ing hours at Compass Cafe (page 54); 
GOT bringing Westerosi boozers out 
of the woodwork at some of our city’s 
favorite bars; Fast Lane Coffee’s new 
name change: Hanover Coffee; weekday 
evenings spent in the company of hordes 
of cats; Xpats’ new location aboard the 
Minghua Cruise Ship in Shekou.

The terrible news of a murder at Coco 
Park last month; super expensive set 
meals at one Wagyu-oriented outlet 
(page 54); happy hours and evening 
cocktail sessions spoiled by rain. 

WE TRY IT

When we first saw Family Mart’s new straw-
berry-themed coffee menu, we were taken 
aback. While we are avid fans of the conveni-
ence store’s cheap cups of Joe, the combina-
tion of this sweet, red, juicy fruit blended 
with our favorite morning drink seemed like a 
gnarly concoction. But, as fans of strange food 
and beverage items, we were obligated to give 
it a shot.

We ordered the shop’s ParCafe brand 
strawberry-infused latte (RMB14), which 
came in a pretty badass cherry blossom cup 
(you’ll probably have to ask for it as it’s a lim-
ited edition item). 

The latte was incredibly sweet, with the 

strawberry flavor largely absent until a fruity 
aftertaste kicked in. 

After drinking about a quarter of the bev-
erage, the taste took on a pleasant new form, 
comparable to the flavor of a glazed straw-
berry donut from Dunkin’ Donuts. And who 
doesn’t love a fried berry-glazed dough ring? 

Overall, the latte was decent, although 
we struggled to finish the whole cup given its 
sugary composition. But hey, if you are into 
extremely sugary beverages with just the right 
hint of strawberry, this RMB14 latte might be 
your new favorite drink. The store also offers 
a strawberry frappuccino, among other drink 
items, for a limited time only.

Family Mart’s Strawberry Latte
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E D I T O R . P R D @ U R B A N A T O M Y . C O M

Looking for a jianbing with 
bold, culinary flair? Then look 
no further than 2 Eggs, a chain 
of restaurants focused on creat-
ing bossed-up versions of the 
staple North China street food. 
For those of you unfamiliar 
with jianbing guozi (hang your 
head in shame), the dish is 
composed of a thin, mung bean 
pancake (think crepes) fried 
with eggs and then filled with 
diced green onions, sweet beet 
sauce, chili sauce (optional) and 
youtiao (a fried dough stick).

At 2 Eggs, the dough stick 
is swapped out for a crunchy 
cracker (pro move), and lettuce 
is also added to the mix. Where 
things get really cool, though, 
is with the specialty toppings, 
which range from the wildly 
popular durian and banana 
(RMB23), to tuna (RMB20), 
beef (RMB23), bacon (RMB15), 

tom yum-flavored pork neck 
(RMB24), spicy crab meat 
(RMB23) and meat floss and 
nori (RMB13).  

We’re big fans of the shop’s 
tuna wrap, which boasts big, 
savory flavors that elevate this 
particular jianbing to the title 
of ‘must-try edible.’ The bacon 
jianbing, on the other hand, 
was less impressive. 

With around 30 branches 
in Guangzhou and two in 
Shenzhen, PRDers can order 2 
Eggs’ tasty jianbing varieties 
with the tap of a finger!

Price: RMB13-24
Good for: a quick bite any time 
of the day, hangover grub
Search for: 2颗鸡蛋 (Ke ji dan)
Available on: Meituan 

WHAT’S ON WAIMAI KITCHEN CONFIDENTIAL 

Gwenpire
If you don’t know Gwen, oth-
erwise known by her social 
media persona Gwenpire, 
you’re not partying right in 
Guangzhou. She’s beautiful, 
worldly and knows how to 
have a good, boozy time. 
This month, Gwen, who has 
worked as the PR manager 
at W SUNS club for over 
three years, shares her 
thoughts on Guangzhou’s 
club scene.

On strange clubbers…
The strangest thing you see 
at a club is people who are 
just hanging out there and 
not drinking. 

On club love…
It’s been impossible for me to 
find love in any club, because 

everyone is doing the same thing: 
hunting. 

On club bangers…b
If I have to pick one song, it would 
be ‘Shape of You’ by Ed Sheeran, 
because when that song starts, 
everyone gets excited. 

Jam-packed Jianbing
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E A T  &  D R I N K  |  F E A T U R E

China was one of the first countries in the world to domesticate cats. According to a 
study by French public organization Centre National de la Recherche Scientifique, as 
cited in a 2016 National Geographic article, 5,000-year-old cat bones were discovered at 
agricultural sites in the PRC. 

Fast forward to modern-day China and domesticated felines have practically become 
social media stars. Young urbanites regularly document the lives of cute cats on their WeChat Moments, while 
cat cafes are suddenly booming in major Chinese cities. We took a tour of Shenzhen’s cat cafe scene to see 
what these feline-focused establishments have to offer.

Four Cat Cafes to Check out in Shenzhen
By Bryan Grogan

E A T  &  D R I N K  |  F E A T U R E

Quite possibly our favorite cafe on this list, this Huanggang-
based venue is home to a whopping 32 cats. Helpfully, cats are 
categorized in terms of friendliness for visitors, with each of 
the animals adorned with a color-coded collar. Green-collared 
cats are allegedly the friendliest, while red-collared cats are the 
least friendly (and probably most avoidable). The owner, Hebe, 
previously owned another cat cafe in Shangmeilin that was 
unfortunately forced to close its doors after the landlord raised 
her rent. Following that closure, Hebe moved her legion of cats 
to Shanghai, before settling back in Shenzhen near the end of 
2018. Catopia is a very new opening, so the menu is quite lim-
ited at the moment, featuring a selection of desserts, coffee, tea 
and juices. In the future, Hebe 
plans to add more substantial 
food offerings, such as sandwich-
es and wraps, to the menu.

Open daily, 2-9pm; No. 2001, Building 
A, Huangdou Guangchang, Futian 
District 福田区皇都广场A座2001 (135 
3048 1291)  

In the heart of bustling Chegongmiao, this small cat cafe is situ-
ated above a number of banks and offices and directly next door 
to a Wall Street English training center. According to workers 
at the shop, Meow Garden also has another venue at Gangxia, 
although their Chegongmiao outlet opened first, in 2016. Here, 
cats are cordoned off in their own special glass-walled room, 
which allows visitors to watch the playful kitties while eating 
or drinking without the fear of choking on a furball. We threw 
back a latte (RMB29), washed our hands and changed shoes 
before stepping into the room. Unfortunately for us, it was late 
in the evening when we arrived and the cats were just about 
nodding off after what we presume was a long day of dealing 
with cloying visitors. We can say, however, that the 
seven little tuckers housed at Meow 
Garden were friendly, despite 
their sleepiness. 

Open daily, 11am-11.30pm; No. 2066 
2/F, Doushi Yanguang Mingyuan, 
Chegongmiao, Futian District 福田区车公
庙都市阳光名苑二楼2066号 (2360 7947) 

RIGHT ABOUT MEOW

Catopia 猫咪生活馆 Meow Garden 妙想花园
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 F E A T U R E   |  E A T  &  D R I N K

Located on the 14th floor of a residential building behind the 
Venice Raytour Hotel, Mao Xiao Zhu Mao Kafei (or ‘Cat Master 
Coffee Shop’ in English) is a brilliantly designed space, with large 
windows and a balcony looking out onto the lights of Window of 
the World below. Founded more than two years ago, this outlet 
was among the first wave of early cat cafes in Shenzhen and the 
owner chose to open the shop due to his intense love of cats, 
which he has harbored from a young age. Visitors to Mao Xiao 
Zhu Mao Kafei can enjoy coffee, fruit tea and ice cream, as well as 
noodles and snacks, and the felines that call the cafe home are en-
ergetic and friendly. Of note: children under the age of 10 are not 
allowed to enter the cafe.

Open daily, 1-9.30pm; No. 1403, 14/F, Building E Meijia Guangchang, Nanshan 
District 南山区美加广场E座14楼1403号 (158 9978 7570) 

Luckily, we arrived at this two-floor cat cafe on a weekday even-
ing, as staffers there told us that the weekends are consistently 
busy and guests are usually required to make prior bookings at 
the Shangmeilin-based venue. The cafe’s employees are friendly 
and the cats are curious, as demonstrated when three or four of      
     the furry fellas wandered over to peer inside our bags and 
       sniff around the rim of our lemonade (RMB36). While a   
      tad difficult to find (it’s located on the 10th floor of a residen-
      tial building), this shop rewards visitors with a drink list 
       that ranges from wine to fruit juice and a selection of typi-
     cal cafe bites, including pasta, salads and wings, among 
    other items. To avoid the cat-loving crowds, we recommend 

    visiting on a weekday evening.

      Open daily, 1-9pm; Room No. 1013, Lixiang Gongguan, Meikang Lu,                     
Futian District 福田区梅康路6号理想公馆1013室 (186 8151 6867/180 0252 
2672)

Mao Xiao Zhu Mao Kafei
猫小主猫咖啡

Mao Duo Duo Zhuti Kafei Ba 
猫哆哆主题咖啡吧
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E A T  &  D R I N K  |  N E W  R E S T A U R A N T S

COMPASS CAFE
Pointing the Way
By Luis Campos

The Place
Located in the center of Shenzhen’s Futian 
District and surrounded by soaring skyscrap-
ers that give the area its distinct sense of joie 
de vivre lies Compass Cafe, Curator’s latest 
food and beverage establishment and sister 
venue to The Compass Bar.  

The Food
It’s no coincidence that the best way to de-
scribe the menu at Curator’s second F&B es-
tablishment in Shenzhen is “highly curated.” 
The list of food and drinks at Compass Cafe is 

The Vibe
Great decor and a playlist featuring everything 
from jazzy Latin tunes to classic hip hop and 
rap give Compass Cafe an air of maturity and 
smoothness that inspires confidence. Though 
not overly pretentious, it is clear that the cafe’s 
ambiance has been curated to make you feel 
like you are somewhere rather hip – think New 
York City, Paris or any other global city where 
being cool is worth the shirt on your back.

Images courtesy of Hank Chiang 

Price: RMB150-200
Who’s going: entrepreneurs on a work lunch, 
Tantan third dates 
Good for: fancy drinks, truffles
Nearest metro: Gangxia (Exit B) or Exhibition 
Center (Exit A3), 5 minutes’ walk

Open daily, 8am-2am; No. 103, Huangting Dasha, 335 
Fuhua Lu, Gangxia Shequ, Futian District 福田区岗廈
社区福华路355号岗廈皇庭大厦103 (2388 3404)

WAGYU LAB
Thick Cuts for Thick Wallets 
By Jonathan Zhong

The Place
The latest in a procession of so-called foodie 
labs in the city, Wagyu Lab recently opened at 
Wongtee Plaza in the heart of Futian District.
Located on the third floor of the shopping 
mall, this fine-dining eatery specializes in beef 
that’s said to be from Australian Wagyu cat-
tle that are raised listening to music and are 
fed nuts, coconuts and candies. Seriously, we 
couldn’t make this stuff up. 

The Food
Although you can order certain menu items 
separately, such as the thick-cut beef tongue 
(RMB98), the truffle Futian shao (roast beef, 
RMB258), the braised Wagyu with sauce 
(RMB68), along with approximately 20 
other options, customers are encouraged by 
staff to order a set meal at the eatery. The 
prices of the three available set meals, how-
ever, aren’t particularly customer-friendly. 
Depending on your selection, prices can 

range from RMB680 and RMB1,380 per per-
son to RMB1,980, with each set consisting of 
around 13 courses. In addition, if you can’t 
read Chinese, the ordering process can be a 
bit challenging, as the restaurant currently 
lacks English translations or pictures of the 
food.

We could certainly regale our readers about 
the culinary joys that each expensive set meal 
has to offer, but instead, we want to focus on 
one particular dish: the M9 full-blood Wagyu 
steak. Before serving the steak, a staffer came to 
our table with several chunks of meat wrapped 
in a white cloth in order for us to make our 
selection. Then, they cut and grilled the meat 
on the stove at our table. The meat that we 
selected was extremely tender and juicy and 
crispy on the outside, a real treat. 

The Vibe
The establishment occupies a large space 
consisting of a number of private booths and 
a public area. Stylish art pieces adorn the 
walls, which, together with a giant pond in 
the outlet’s hall, ensure a tranquil vibe.

Price: up to RMB1,980, plus 10 percent per 
person 
Who’s going: beef lovers, Futian dwellers, tuhao
Good for: Wagyu beef, friendly service, go-
ing bankrupt
Nearest metro: Gangxia (Exit B), 7 minutes’ 
walk

Open daily, 11.30am-3pm, 5.30pm-12am; F/3, 
Wongtee Mansion, Fuhua Lu, Futian District 福田区福
华路355号皇庭大厦裙楼3楼 (2777 3377)

both simple and worldly, presenting 
extensive combinations of cuisine offerings not 
easily found elsewhere in Shenzhen. Looking 
for chorizo, fresh sourdough bread, black truf-
fles and steak tartare? Compass Cafe has it all. 

For carnivores looking for more tradi-
tional dishes, the cafe offers a steak au poivre 
with spinach and French fries (RMB198), 
a safe option for meat and potatoes types. 
However, for those looking to venture out 
into more exciting territory we recommend 
the oven-roasted salmon with chorizo and 
potato mash (RMB168), which is a nice 
choice even for those who seldom eat fish. 
Alternatively, try the black truffle morel 
mushrooms with linguine, cream and par-
mesan crisps (RMB88), which is an excellent 
foray into the world of black truffle hype. 

Of course, this being a cafe we also sampled 
some of the beverage offerings at  Compass Cafe. 
With over 40 drinks  to choose from on the menu 
(and many others at the bar) it was difficult to pick 
the perfect companion to our meal. We settled for 
the London Fog white tea (RMB38) and the iced 
dirty (RMB36) – both enjoyable and creative pres-
entations of old classics. 
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RE-C
Hobnobbing With Cigar Snobs 
By Jonathan Zhong

The Place
Life in Futian District can be 
hectic at the best of times. 
While the central business 
district may be better known 
for high blood pressure than 
mellow vibes, Re-C, a brand-
spanking new cocktail and 
whisky bar, aims to change that 
perception.

The Drinks
Along with a decent selection of 
Cuban and Nicaraguan cigars, 
the establishment’s drink menu 
is pretty well-rounded, with 
enough spirits and cocktails 
to keep all-comers happy. The 
bar also serves up some tasty 
edibles like saucisson sec, fried 
chicken fillet and seafood. 

During our visit, we were 
delighted to learn that visitors 
are encouraged to custom-
ize their own drinks (though 
popular cocktails, for example 
a whiskey sour, are available if 
you ask for them). Simply tell 
the bartenders your particular 
preference, and they will whip 

something up to tingle your 
taste palate.

We requested some-
thing fresh and fruity from 
the barkeep, who threw to-
gether a Back on Boogie Street 
(RMB105), which you won’t 
find on the menu. Made with 
dragon fruit puree, strawberry 
puree, Re-C’s self-distilled va-
nilla vodka and bitters, this 
pink concoction is a creamy and 
sour delight, reminiscent of a 
Singapore sling.

While this cocktail certainly 
met our demands, we wanted 
something a bit stronger for 
our next drink. We ordered the 
sazerac (RMB108), a heavy hit-
ter some would say, consisting 
of rye and lemon peel, which 
arrived with a side shot of ab-
sinthe (don’t mind if we do). 
After breathing in the fragrant 
aniseed scent of the absinthe, 
we combined the spirits to-
gether. Interestingly, the rye 
overpowered the absinthe with 
its oaky flavor, while a light 
and pleasant citrusy aftertaste 
was in evidence. A straight-up, 
no-nonsense drink, this one is 

a treat for folks who enjoy 
bold flavors.

The Vibe
Re-C’s European-style 
wooden interior design gives 
the place a luxuriant and el-
egant touch. While Re-C may 
not be your first choice for a 
cheap evening with the gang, 
if you’re out for a special 
evening, Re-C may be one of 
your best options in central 
Futian.

Price: RMB200
Who’s going: dates (the 
romantic kind, not the fruit), 
cigar snobs, spirit lovers
Good for: absinthe-infused 
cocktails, escaping spring-
time showers
Nearest metro: Convention 
& Exhibition Center (Exit B), 
7 minutes’ walk 

Open daily, 7pm-2am; 4066 Yitian 
Lu, Futian District 福田区益田路
4066号附近 (139 2388 1758)
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On certain days, 
Upperhills 
Shopping Mall 
can seem like a 
ghost town. While 

trendy shops and F&B outlets 
have already opened at the rel-
atively new development near 
Lianhua Bei Metro Station, a 
large portion of the outlets 
have yet to see the light of day. 

One of the recently opened 
venues, tap house and res-
taurant Goon Goon by Young 
Master, sits in the shadow of 
WeWork’s new Upperhills loft, 
near Lianhuashan pedestrian 
bridge, and is the perfect loca-
tion for a nice cold brew after a 
weekend stroll. 

Excited and anxious to try 
their Hong Kong-style food 
and beers, we quickly snagged 
a menu and found a seat. The 
food is organized by size (and 
sweetness), with meals desig-
nated as tiny, smaller, bigger 
or sweeter (for desserts). One 
aspect of the menu we found 
helpful is that it informs visi-

tors of whether a meal is sa-
vory, spicy or sweet, among a 
range of other flavor profiles. 

We ordered their jerky 
(spicy, RMB58) to start, along 
with a ‘beer novice’ platter 
(RMB90), a cheerfully conveni-
ent introduction to their best-
known brews, coming with six 
100-mililiter glasses of every-
thing from a pale ale to an im-
perial IPA. While the jerky was 
somewhat hard and difficult 
on the teeth, it’s, thankfully, 
not your typical sweet Chinese 
variety. The meaty flavor goes 
down well with our personal 
favorite beer, the 1842 Island 
Imperial IPA, which is sweet, 
aromatic and tastes a bit like 
caramel. 

We complemented our 
beer and jerky with the softer 
shrimp taco (RMB58), an East 
Asian twist on the traditional 
Mexican dish. Fried shrimp, 
mango and leek paste all co-
mingle on a Malaysian roti 
bed, making for a fluffy, fruity 
and light dish. Moving on, and 
buoyed by the delightfully bit-

ter and creamy taste of their 
classic pale ale, we dove into 
a plate of their Hell’s Chicken 
(RMB88). With boneless 
and irascibly spicy pieces of 
breaded chicken sitting on a 
pair of toasted slices of bread, 
this dish is classic bar fare, but 
also surprisingly crunchy and 
sweet.

Goon Goon by Young Master 
proves to be a spacious craft 
brew Mecca. While crowds in 
the area are still quite sparse, 
considering the mall’s half-
open, half-closed status, we ex-
pect that this may soon become 
one of Futian’s favorite places to 
drink the working week away.

Price: RMB75-150
Who’s going: craft brew-dogs, 
homesick Hong Kongers 
Good for: well-crafted beers, 
delicious fast food
Nearest metro: Lianhua Bei 
(Exit A2), 10 minutes’ walk

Open daily, 11am-11pm; T3055, 3/F 
Upperhills Mall, Caitian Lu, Futian 
District 福田区彩田路深业上城3层
T3055号 (8325 2703) 

GOON GOON BY YOUNG MASTER
Craft Beer Shifu
By Bryan Grogan

5 6  |  S Z  |  M A Y  2 0 1 9  |  W W W . T H A T S M A G S . C O M





HEAR

Carl Barat Rock

Pompeya New Wave Rat Boy Alternative Rock

Iconic guitarist with The Libertines, and a damn good solo act in his own right, 
Carl Barat returns to China once more this May after a successful tour around 
the PRC in 2018. 
Sat May 4, 8.30pm; RMB320 presale, RMB380 at the door. B10, North side of Building C2, 
North Area, OCT-Loft, Xiangshan Dong Jie, Nanshan District 南山区香山东街华侨城创意文
化园北区C2栋北侧 (247Tickets.com)

Just a few days before they appear at 
Rye Music Festival in Beijing alongside 
the likes of The Jesus and Mary Chain 
and Angus and Julia Stone, Russian 
band Pompeya will land at Hou Live 
in Shenzhen. Taking influence from 
new wave legends of the ‘80s, such 
as The Cure, fans of funky, danceable 
music should be sure not to miss this 
concert. 
Sat Jan 12, 7.30pm; RMB100-488. Hou Live, 
B112A KK ONE Shopping Center, 9289 
Binhe Dadao, Futian District 福田区滨河
大道9289号KK ONE购物中心负一层B112A 
(showstart.com)

Named as NME’s Best New Artist of 
2016, Rat Boy (aka Jordan Cardy) com-
bines alternative rock, accented British 
vocals and a penchant for rapping, 
making him reminiscent of the sort of 
vital rock music that brought Jamie T to 
fame. Catch him and his newest album, 
Internationally Unknown, when he ar-
rives in Shenzhen this month. 
Thu May 23, 9pm; RMB180 presale, 
RMB220 at the door. Hou Live, B112A KK 
ONE Shopping Center, 9289 Binhe Dadao, 
Futian District 福田区滨河大道9289号KK 
ONE购物中心负一层B112A (247Tickets.
com)

Warbly Jets Rock

Jesus and Mary Chain Rock Dough Boy Hip Hop

Another returning act from 2018, LA band Warbly Jets are back again with a 
new EP, Propaganda. Taking in eight cities across Greater China, Warbly Jets 
arrive in Shenzhen on March 9 with legendary Chinese punk band Hedgehog 
in tow. 
Thu Mar 9, 8.30pm; RMB160 presale, RMB220 at the door. B10, North side of Building C2, 
North Area, OCT-Loft, Xiangshan Dong Jie, Nanshan District 南山区香山东街华侨城创意文
化园北区C2栋北侧 (247Tickets.com)

Little needs to be said of Jesus and 
Mary Chain. As one of the most in-
fluential UK rock bands of the ‘80s, 
their unique blend of post punk, 
noise rock and shoegazing elements 
saw them adored on both sides 
of the Atlantic. Also, in the years 
since its release, their debut album 
Psychocandy has achieved legendary 
status. They returned to action in 
2017, 19 years after the release of 
their previous album. 
Mon May 27, 8pm; RMB338. Hou Live, 
B112A KK ONE Shopping Center, 9289 
Binhe Da-Dao, Futian District 福田区滨河
大道9289号KK ONE购物中心负一层B112A 
(showstart.com)

After the release of his latest album, 
The Good, Bad & Ugly, Hong Kong 
rapper Dough Boy returns to the 
Chinese mainland. Apparently, this 
tour will present new musical con-
cepts, a brand-spanking-new live 
show and 13 new songs.
Sun May 26, 8.30pm; RMB150 presale, 
RMB200 at the door. Hou Live, B112A KK 
ONE Shopping Center, 9289 Binhe Dadao, 
Futian District 福田区滨河大道9289号KK 
ONE购物中心负一层B112A (247Tickets.
com)
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School of Rock Musical

Three-Body Problem  Drama   
She Likes it Once A Week 

Ladies’ Night

Retro Music Mondays Mediterranean Treats at 
Kempinski Hotel Shenzhen

German Gala Dinner

Based on the wildly successful film 
of the same name, this musical by 
Andrew Lloyd Webber tells the story 
of substitute teacher and ambitious 
rocker Dewey Finn as he teaches his 
students the basics of rock ‘n’ roll. 
Fri-Sun May 10-12, 2/7.30pm; RMB880-
1,280. Shenzhen Poly Theater, Baoli 
Culture Square, Houhaibin Lu, Houhai, 
Nanshan District 南山区后海滨路保利文
化广场保利剧院 (247Tickets.com)

Adapted from the Hugo-winning 
novel by Liu Cixin, this drama ex-
plores the threat of the colonization 
of the Earth by extraterrestrial intel-
ligence. Lotus Lee studio bring this 
story to life on stage at Nanshan 
Cultural and Sports Center this 
month. 
Fri-Sat May 10-11, 3/8pm; RMB380-880. 
Nanshan Cultural and Sports Center, 62 
Nantou Jie, by Nanshan Dadao, Nanshan 
District 南山区南山大道南头街62号 
(247Tickets.com)

Ladies can enjoy selected house wine 
and cosmopolitans on the house at 
this great ladies’ night every Thursday 
at Champs Bar & Grill, inside of 
Shangri-La Hotel Shenzhen in Luohu 
District. 
Thu all month, 7-9pm; free entry. Champs 
Bar & Grill, 2/F, Shangri-La Shenzhen, 1002 
Jianshe Lu, Luohu District 罗湖区建设路
1002号香格里拉大酒店2楼 (8396 1387)

Turn out in force for this event every 
Monday at funky speakeasy Barber 
Shop. DJs Mashmike and Leevo will 
play a host of different musical gen-
res from the ’70s all the way to the 
present day. Also, don't miss out on 
the great drinks deals that the venue 
has in store for visitors. 
Mon all month, 10pm; free entry. Barber 
Shop, B9-1, Bldg B, Yufeng Buildilng, 
Shangbu Nan Lu, Luohu District 罗湖区上步
南路玉丰楼B栋B9-1

Kempinski Hotel Shenzhen’s Seasons 
Restaurant will present an array of 
Mediterranean culinary highlights, 
such as Italian ham and mozzarella 
bruschetta and much more. These 
dishes will pamper your taste buds 
with the acclaimed flavors of the 
Mediterranean. Enjoy the buffet with 
a glass of selected wine to start your 
weekend the right way. 
Fri, Sat and Sun all month; free entry. 
Kempinski Hotel, Haide San Dao, Nanshan 
District 南山区后海滨路海德三道 (8888 
8888)

The German Chamber of Commerce 
in China|South and Southwest, to-
gether with the German Chamber of 
Commerce Hong Kong would like to 
invite you to the German Gala Dinner 
on May 17 at The Langham Shenzhen. 
Are you ready for the city’s biggest 
German-Chinese party of the year?
Fri May 17, 6pm; RMB800-1,000. The 
Langham Shenzhen, 7888 Shennan Dadao, 
Futian District 福田区深南大道7888号 
(eventbank.cn)

Henry Steiner • Graphic 
Communicator Graphic Design 

Henry Steiner • Graphic 
Communicator is Henry Steiner’s first 
solo exhibition on the Chinese main-
land, and also his largest exhibition 
to date. It presents Steiner's design 
practices and history since the 1960s. 
Known as the man who designed the 
HSBC logo and also Hong Kong’s cur-
rency, he has been called the father 
of Hong Kong’s graphic design scene. 
Until Jun 20; free entry. Sea World Culture 
and Arts Center, 1187 Wanghai Lu, 
Shekou, Nanshan District 南山区蛇口望海
路1187号 (2162 5455)

DO

James Bond Night 

Wear your favorite tuxedo or dress 
to kill and you can snag a free mar-
tini on this 007-themed evening at 
The Terrace in Sea World. Also, take 
advantage of the venue’s very rea-
sonable RMB200 deal for free flow 
martinis. 
Thu May 2, 8pm; free entry, RMB200 free 
flow martinis. The Terrace Restaurant and 
Bar, No. 201, Seaworld Square, 32 Taizi Lu, 
Shekou, Nanshan District 南山区蛇口太子
路32号海上世界广场商铺201 (2682 9105)

SEETASTE
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HK MU

HONG KONG & MACAU CALENDAR

MAY 3-5
FRI-SUN  

Tap Siac Craft Market, various times; 
free. Tap Seac Square.
Started in 2008, this craft market 
has grown to become a popular 
event among local and overseas 
creatives, who descend on the 
event to browse unique items and 
showcase their creations. Over 200 
stalls staffed by people from across 
Asia will display unique handicrafts, 
while workshops and stage perfor-
mances will give up-and-coming 
performers a chance to shine!

MAY 12    
SUN

Feast of the Drunken Dragon, morn-
ing. Kuan Tai Temple (near Senado 
Square)
The Feast of the Drunken Dragon, 
also known as the Drunken Dragon 
and Lion Dance Gala, is a tradition-
al folk festival celebrated by fish-
mongers in Macau, which later on 
developed into an annual event on 
the eighth day of the fourth month 
of the lunar calendar. A ‘drunken 
dance’ will be staged, as well as a 
‘drunken dragon parade’ and lion 
dance. ‘Longevity rice’ will also be 
distributed among attendees.

MAY 13  
MON  

Procession of Our Lady of Fatima, 
5.45pm (mass), 6.45pm (procession). 

St. Domingo’s Church.
Starting from St. Domingo’s Church 
to the Penha Chapel, this annual 
procession of Christian devotees 
commemorates the miracle of 
Fatima in Portugal in 1917. This 
spiritual event will feature an 
open-air mass, after which white-
robed women will carry a statue 
of Our Lady of Fátima through the 
historic streets of Macau.

UNTIL MAY 19  
DAILY

Macau Gourmet Festival, 5pm-late; 
free admission. Broadway Macau 
(broadwaymacau.com.mo)
With more than 200 types of street 
food from Macau and beyond, as 
well as beer, wine and sake varie-
ties, this food festival offers some 
of the best bites the city has to of-
fer. A line-up of local performers is 
also scheduled to entertain visitors 
at the festival, which is organized 
by Broadway Macau. Note that this 
is a ‘green’ event and attendees 
are encouraged to bring their own 
food containers and cutlery. 

JUN 1-2, 7
SAT-SUN, FRI

Macau International Dragon Boat 
Races 2019, time TBD; free. Nam Van 
Lake Nautical Center (macaodragon-
boat.com) 
This year’s Macau International 
Dragon Boat Races will see teams 
from Hong Kong, Japan, the US, 
the Philippines, China, Thailand, 
Singapore, Korea and Australia 
compete. The Macau races have 
been promoting the modality of 
dragon boating and have grown 
to become a huge sporting event 
that attracts athletes from around 
the world. The first two days will 
see local teams compete in the 
200- and 500-meter races, while 
international teams will compete 
on the third and final day.  

MAY 12
SUN

Gluestick Fest, 4pm; HKD680 plus 
HKD10 fee. Kitec Rotunda 3
(ticketflap.com)
Another stellar music festival line-
up sees indie acts like Taiwan’s 
soulful rockers Sunset Rollercoaster 
combine with the likes of Thai 
musician Phum Viphurit and 
Taiwanese rapper OZI, as well as 
Hong Kong-based acts like Dusty 
Bottle and Cocoonics. If you’re go-
ing to attend one music event in 
Hong Kong this month, make sure 
it’s this one. 

MAY 16-18
THU-SAT 

Andy Parsons, 8/9pm; HKD488 plus 
HKD10 fee. Grappa’s Cellar/Eaton 
Club (ticketflap.com)
This Goatee-sporting British comic 
is one of the quirkier characters 
on the UK scene. Best known for 
his appearances on a variety of 
funny panel shows, Parsons is also 
known for his radio and podcast 
work, as well as for appearing on 
travel documentaries like World’s 
Most Dangerous Roads. He’s also 
got a hilarious dry wit to boot. 
Don’t miss out.

MAY 16-19
THU-SUN

Affordable Art Fair, various times; 
HKD90-300. Hong Kong Convention 
and Exhibition Center
(hkticketing.com)
Affordable is a relative term, as art 
works on show will retail for be-
tween HKD1,000 and HKD100,000. 
But, if you are still having with-
drawal symptoms following 
March’s artsy festivities in Hong 
Kong, this is the perfect place for 
you, as 115 galleries will showcase 
works over the course of the fair’s 
four days.

MAY 25-26
SAT-SUN

Young Master Invitational Beer 
Festival, 1-8pm; HKD380-1,100. 
House 1881 (youngmasterales.com)
Over the course of two days in 
Tsim Sha Tsui, this beer festival re-
turns for its second year, bringing 
together 21 breweries from Asia, 
Europe and Oceania, with the two 
days broken up into four themed 
sessions revolving around beer 
types and tastes. A must for South 
China-based brew fans. 

MAY 1-31
DAILY

Le French GourMay, various times; 
various prices. Various venues
(frenchgourmay.com)
Taking in the wonders of the food 
and drink from France’s Loire 
Valley, this food and drink festival 
focuses on delicious French food. 
The event organizers will partner 
with Michelin-starred chefs, res-
taurants, importers, retailers and 
learning centers in Hong Kong 
and Macau to present menus, 
wine tastings, promotions and 
workshops throughout the month 
of May. 
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FIRST CONTINUUM IB WORLD SCHOOL IN SHENZHEN, CHINA
International School of Nanshan Shenzhen

www.isnsz.com

CAMP 2019
SUMMER
SESSION 1
June 17 - 28, 2019, 9:00 AM - 3:30 PM

SESSION 2
July 1 - 12, 2019, 9:00 AM - 3:30 PM

REGISTER
NOW

THE BUS AND LUNCH SERVICES ARE INCLUDED IN THE THE CAMP FEES

CAMP FEES
2 Week Session: 8,500 RMB
4 Week Session: 17,000 RMB

Email Inquiries To: summercamp@isnsz.com

Creative Arts • Team Sports • Cooking • Reading Fun 

Math Minds • Creative Writing • Video Production 

Beginners English • Global Culture • Science for Kids 

Developing English Through Role-Play • Outdoor fun



HOTEL NEWS

Wyndham Grand Shenzhen
Delicious High Tea Set

What is more refreshing than a gathering accompanied by tea, coffee 
and desserts with your best friends on a warm afternoon? To honor 
the tradition of high tea, Wyndham Grand’s pastry chef has created an 
exquisite and exclusive afternoon tea for ladies, who can share it with 
their special someone – a significant other, first date or best friend. 
The High Tea Set needs to be ordered at least one day in advance as 
each item is freshly made.

RMB268 plus 10 percent service charge and 6 percent tax per set. Wyndham Grand Shenzhen, 2009 
Caitian Lu, by Fuhua San Lu 福田区彩田路2009号. (8299 8888 ext. 8550)

Sheraton Dameisha Resort 
Swim Until Your Heart’s Content

Affected by Typhoon Mangkhut last year, Sheraton Dameisha 
Resort has re-built its outdoor swimming pool, which is located 
right in front of the peaceful beach area. The giant swimming pool 
is 4,000 square meters, and is the perfect place to relax with the 
family or catch up with friends. Adjoining the pool area is a pool 
bar, children’s pool, children’s play area, water slides and more. 
From May onwards, tickets cost RMB298-368 to access the hotel’s 
pools and beachfront. 

Shenzhen Marriott Hotel Golden Bay 
Special Anniversary Package

Shenzhen Marriott Hotel Golden Bay are offering a special anni-
versary package in 2019. A one-night stay in their grand sea-view 
room, as well as a buffet breakfast for two adults, a romantic sea-
view set dinner for two adults, one complimentary bottle of select-
ed red wine and one hotel-themed cake, starting from RMB2,999. 
Additionally, you can enjoy the indoor and outdoor swimming 
pools to refresh yourself.

Marriott Executive Apartments 
Parent-Child Rooms Officially Debut

The OCT Harbour, Shenzhen – Marriott Executive Apartments has 
launched their fantastic ocean-themed guestroom, perfect for 
wonderful family time. The new rooms have particularly attractive 
and humorous decorations, while lovely seal and sea lion toys 
await you in a cute tent. Book now to get three free aquarium 
tickets!  
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PRD FOCUS

US Meat Export Federation and Chef Michael Rosenblum held 
a meat-focused seminar at Park Hyatt Guangzhou on March 27, 
where guests were treated to a fascinating history lesson on 
red meat and other American culinary traditions. 

On March 24, the Ritz Carlton, Guangzhou played host to a 
ceremony celebrating the third anniversary of iBorn Women’s 
Hospital. Over 300 people attended the memorable event.  

On March 28, students from The British School of 
Guangzhou performed ‘Back to the ’80s,’ taking the audi-
ence on a musical romp through 1985.

On March 27, Chef Peter Van Es, the brand ambassador of 
Stockyard, presented local guests with finely cooked Wagyu beef 
at Four Seasons Hotel Guangzhou.

On April 12, together with Hefang Jewelry and Huafa & 
CPAA Grand Theatre, The St. Regis Zhuhai hosted a ‘Fantasy 
Carnival Night’ party in its 1,100-square-meter presidential 
suite, inviting over 40 media companies from the PRD to 
attend. 

Sands Resorts Macao hosted a gala dinner in Guangzhou on 
April 11 as part of an international roadshow series taking 
place in 19 cities. 
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CITY SCENES

Interchamber Guangzhou 2019 

Sonar HK Thrills Festivalgoers in The Fragrant Harbor

Easter Yoga Fun at Haven Studio

Peacock Celebrate Third Anniversary with Bathrobe-
Themed Party 

On a stormy Saturday in Shekou, this past April 20, Haven Studio 
hosted an Easter-themed kids yoga event. The children participated in 
yoga while all wearing bunny-ear hats. Parents happily gathered and 
watched the children while sharing drinks and snacks. Afterwards, 
the parents and children joined together to decorate eggs and hunt for 
chocolate eggs. 

To celebrate the third anniversary of Peacock, the venue organized a 
bathrobe-themed party. While always insisting upon spreading cock-
tail and party culture in its own way, Peacock aims to provide exciting 
and diverse party scenes, conveying their free, equal, fraternal at-
titude, while also helping to ensure that the club is a private and free 
space for fans to reach out to the wider world.

On the evening of April 17, the Official Spanish Chamber of Commerce 
in China, South Division, along with seven other locally-based chambers, 
hosted more than 200 guests at Jojo’s Riverside for their Interchamber 
Guangzhou 2019 event. The gathering provided a splendid opportunity 
for people from the eight participating chambers to network and share 
ideas. In addition to a social atmosphere, attendees were also able to 
enjoy free flow snacks, soft drinks, wine and beer, and stood the chance 
to take home some pretty cool prizes!

More than 35 scintillating international and local acts converged on 
Hong Kong for one day at Sonar HK. For the third year in a row, the awe-
some electronic festival thrilled festivalgoers in the Fragrant Harbor. 
Highlight acts from the event included UK trip hop act Bonobo, jazz funk 
maestro Thundercat and funky dance duo AlunaGeorge. 

(Supported by               and                     )
(Supported by               and                     )

(Supported by               and                     )(Supported by               and                     )
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Whittle School & Studios are set to open 
one of their first campuses this coming fall 
in Shenzhen. Excitement is building for the 
opening of this artfully designed school 
in one of China’s best innovation hubs. 
With another Whittle campus also opening 
at the same time in Washington DC, this 
PreK-12 educational institution looks to 
build on the impetus of a new age of learn-
ing in one of the key cities in the Greater 
Bay Area.

As the Whittle School, Shenzhen cam-
pus prepares for its grand opening later 
this year, we speak with the leaders work-
ing tirelessly to ensure this school gives 
students the education of a lifetime.

Rhiannon Wilkinson 
Head of School, Shenzhen Campus

Building on your teaching and admin-
istrative experience in England, Hong 
Kong and Brunei, how can you utilize 
those diverse experiences and make 
Shenzhen’s Whittle campus a culturally 
rich environment?

I appreciate how fortunate I am to have 
had the opportunity to have worked with 
people from all over the world. I spent 11 
years in Asia in total, and it couldn’t get 
any more different than Hong Kong and 
Brunei. I think I have a real awareness, 
therefore, of a variety of people in the 
world and expectations of people whose 
children may well have a different back-
ground. I have a real respect for people 
who have a different culture and back-
ground. Moreover, I enjoy working with 
people whose lives have been entirely dif-
ferent from mine. I think we all grow and 
become better human beings if we have 
the opportunity to be together in that 
melting pot, and I believe that’s what I can 
offer, a real level of comfort and apprecia-
tion and a level of opportunity. 

Yin Li 
Member of Global Education Design 

Whittle School’s city development pro-
gram sounds like a unique opportunity 
for students to truly ‘go global.’ Could 
you tell us more about this program 

SHAPING MINDS
Whittle School & Studios’ Leaders Talk Reimagining Education

and what students and parents can ex-
pect from this style of education?

We have a ‘one school’ mentality with sev-
eral campuses, providing great conveni-
ence for students to exchange ideas. Our 
students will feel at home even if they go 
from Shenzhen to Washington DC or New 
York. Their studies, communication with 
tutors and development of their unique 
persona will remain consistent. One of the 
biggest advantages of our global exchange 
program is that when you move from one 
city to another, you will understand the 
culture much faster. I think having that 
multicultural understanding plays an es-
sential role in shaping a person to become 
a leader or change-maker.

Donald Wilkinson 
Interim Head of School, Shenzhen Campus
Design is certainly a big focus at the 
Whittle School’s Shenzhen campus. Why 
has design been such a key aspect of the 
school and how can it impact students’ 
learning?

I think design in any educational institu-
tion is important. First, it’s important 
to grow up with an aesthetic awareness 
and to appreciate the beauty and the 
practicality of design. I think we live in a 
world where these things are becoming 
increasingly important and will become 

even more so in the future. In terms of the 
actual building, I think the attention that 
the architects have given to light is very 
important. If you’re working in an illumi-
nated atmosphere and receive natural light 
throughout the day, I think there is clear 
evidence that this environment can en-
hance learning. I think the classrooms are 
spacious, and the furniture is ergonomi-
cally designed. The fact that there are open 
spaces outside the classrooms and in other 
parts of the building will enable students 
to have more opportunities to exchange 
and converse. Whittle is trying to take an 
‘anywhere, anytime’ approach to learning, 
and we think anything and everything that 
goes on in a school promotes learning. 

Another thing Whittle will do is try to 
link what goes on in our schools to the UN 
Sustainable Goals program. Having a con-
cern for the environment is very important 
to us and we want it to be important for 
our students. Growing up with this envi-
ronmental awareness will be significant for 
them, the country and the world.

This interview has been edited for clarity and brevity.

Scan the QR code to follow up on 
Whittle School & Studios 
information and events

Current Headmistress of Wycombe 
Abbey School in UK

Committee, Head of Cities Experience 
Program,  Whittle  School & Studios

A D V E R T O R I A L  |  E D U C A T I O N

W W W . T H A T S M A G S . C O M  |  M A Y  2 0 1 9  |  S Z  |  6 7



Scan for complete listings
Want to see all restaurants, hotels and more in 
Shenzhen? Check out  www.thatsmags.com or follow 
our official WeChat account by scanning the QR code.LISTINGS

OPEN  DOOR

ITALIAN PIZZA PARADISE
Flair Pizza and Acrobatic Tossing
From May 23, Italian chef Manolo Masconi, renowned for his acrobatic tossing 
techniques and unique cooking performances, will host ‘Flair Pizza’ at Venice 
Raytour until June 3. Using fresh and unique ingredients, the celebrated chef will 
showcase his skills by preparing authentic Italian pizza, all while entertaining at-
tendees with his dance performances and humorous jokes.

Venice Raytour Hotel, The Venice Raytour Hotel Shenzhen, 9026 Shennan Road, Overseas Chinese 
Town, Nanshan District 南山区华侨城深南大道9026号 深圳威尼斯睿途酒店 (2693 6888)

A STYLISH DINING EXPERIENCE
Scrumptious Italian Lunches
In an effort to introduce the Sunday lunch of Italy, Chef de Cuisine Stefano Nicodemo 
from Paletto at The Ritz-Carlton, Shenzhen has crafted a new menu, which features 
imported beef, salmon and Icelandic cod. Let the exceptional Italian gourmet dishes 
delight you on a Sunday at this elegant and stylish dining experience.

Paletto Italian Restaurant, 2nd Floor of The Ritz-Carlton, Shenzhen, 116 Fuhua San Road, Futian 
District 福田区福华三路116号深圳星河丽思卡尔顿酒店二层 (2222 2222)

Winner of a That's Food & 
Drink Award 2018

FOOD & DRINK
AMERICAN

Element Fresh 1) 1/F, Zone B, Sea World, 
Shekou, Nanshan District (2681 4848) 2) L2-
7/7A, Wongtee Plaza, 118 Fuhua San Lu, 
Futian District (8323 7249) 1) 南山区海上世界广
场B区B130-210号 2) 福田区福华三路118号皇庭国
商购物广场L2-7/7A号 
 

 Baia Burger Concept 1) 1C-
077-078A, 1/F, Shopping Park, Fuhua San 
Lu, Futian District (8290 6696) 2) A2303 3/
F, Second Building Section A, Sea World, 
Shekou, Nanshan District (2681 8890) 1) 福田
区福华三路购物公园1楼078A 2) 深圳市南山区蛇
口海上世界A区2座3楼3号

The Butchers Club B101A, PAFC Mall, Ping 
An Finance Center, 5033 Yitian Lu, Futian 
District (8272 5669) 福田区益田路5033号平安金
融中心B1，下沉式广场B101A商铺（观光厅入口旁
边）

Morton's Grille N901, 9/F, PAFC Mall, Ping 
An Finance Center, 5033 Yitian Lu, Futian 
District (8326 8333) 福田区益田路5033号平安
金融中心9楼N901

 Hard Rock Cafe Shenzhen 9 
Mission Hills Blvd, Longhua New District 
(3395 2888) 龙华新区观澜高尔夫大道9号www.
hardrockhotels.com/shenzhen

Blue Frog Shop 28, 2/F, Wongtee Plaza, 
118 Fuhua San Lu, Futian District (8255 
3646) 福田区福华三路118号皇庭国商购物广
场2层28铺

CHINESE

CANTONESE

Hoi Fan 1) North gate L/F, Yijing Central 
Walk Shopping Mall, 3 Fuhua Yi Lu, Futian 
District (8322 6165) 2) Rm 16 3/F, Raffles 
City, 2163 Nanhai Dadao, Nanshan District 
(2640 8664) 1) 福田区福华一路3号新怡景商
业中心L层北大门 2) 南海大道2163号来福士广
场3层16号

Diandoude Dim Sum 4/F, Greater China 
IFC, Shennan Dadao and Caitian Lu Inter-
change, Futian District (8321 9215) 福田区
深南大道和彩田路交汇处大中华IFC四楼

Jade Garden 22-31 L2/F, Yitian Holiday 
Plaza, 9028 Shennan Dadao, Nanshan Dis-
trict (8860 6228) 南山区深南大道9028号益田
假日广场L2楼22-31号

SICHUAN

Rong Yue 1) 468 4/F, MIXC, 1881, Bao'an 
Nan Lu, Luohu District (2221 6888) 2) L3/F, 
Yitian Holiday Plaza, 9028 Shennan Dadao, 
Nanshan District (8665 6877) 1) 罗湖区宝安
南路1881号华润万象城一期4层468号2) 南山区深
南大道9028号益田假日广场3层

Lan Ting 23/F, Hilton Shenzhen Futian, 
Tower B, Great China IFC, 1003 Shennan 
lu, Futian District (2130 8888) 福田区深南大
道1003号大中华国际金融中心B座大深圳中华希
尔顿酒店23楼

SHANGHAINESE

Crystal Jade La Mian Xiao Long Bao B1/F, 
KK MALL, 5016 Shennan Dong Lu, Futian 
District (2265 9183) 福田区深南东路5016号
KKMALL京基百纳空间B1层

Din Tai Fung 3/F, MixC, 1881, Bao'an Nan 
Lu, Luohu District (2598 2779) 罗湖区宝安南
路1881号华润万象城一期3层

Shanghai Min A-1F, OCT Bay, 13 Baishi 
Dong Lu, Nanshan District (4008209777) 
南山区白石路东13号欢乐海岸曲水湾A-1F 

ITALIAN

PAPI Italian Restaurant N702, 7/F, Ping 
An Finance Center, 5033 Yitian Lu, Futian 
District (8326 6833) 福田区益田路5033号平安
金融中心7楼N702号

Artisans 1/F, Block A, Poly Cultural Center, 
Houhaibin Lu, by Haide San Dao (8628 
7109) 南山区 保利文化广场A区40号店铺
 
Alla Torre #101, Area B, Sea World, 1128 
Wanghai Lu, Shekou, Nanshan District (2685 
1322) 南山区蛇口望海路1128号海上世界B区101

Blue Italian Seafood & Grill Restaurant 
3/F, The Venice Raytour Hotel Shenzhen, 
9026 Shennan Dadao, Nanshan District 
(2693 6888) 南山区深南大道9026号深圳威尼斯
睿途酒店3楼意大利餐厅

 Baia Restaurant Bar Grill B301, 
Bldg B, Zone B, Sea World Square, Shekou, 
Nanshan District (2681 8836) 南山区蛇口海
上世界广场B区3楼B301

La Terrazza 1/F, Grand Hyatt Shenzhen, 
1881 Baoan Nan Lu, by Jiabing Lu (2218 
7338) 罗湖区宝安南路1881号深圳君悦酒店

Paletto 2/F, The Ritz-Carlton, 116 Fuhua 
San Lu, Futian District (2222 2222) 福田区福
华三路116号深圳星河丽思卡尔顿酒店二层

 Oggi Trattoria Pizzeria 3-14 
Golden Century Lu, Phase 3, Coastal Rose 
Garden, Shekou, Nanshan District (2689 
0118) 南山区蛇口金世纪路南海玫瑰花园三期金
世纪路3-14号

PIZZA

Pizza Express Shop 568, 5/F, the MixC, 
1881 Bao'an Nan Lu, Luohu District (2215 
9036) 罗湖区宝安南路1881号万象城5楼568
号商铺

Kiwi Pizza 1) Shop B14, COCO Park, by 
Fuhua Lu (8329 2299) 2) 8 Outlets Minkang 
Lu, by Huanan Lu 3) B1, 138 Mintian Lu, by 
Fuhua Yi Lu 1) 福田区购物公园B1楼地铁商业街
B14铺 2)龙华新区奥特莱斯8号仓店 3) 福田区民田
路138号购物公园B1楼

Baia Da Marco Shop #28 Coastal Rose Gar-
den, Shekou, Nanshan District, shenzhen 
(2681 8849)  南山区蛇口街道望海路南海玫瑰花
园（二期）33—36裙楼28

NYPD New York Pizza Delivery 1) Shop 
26, HaichangJie, 1 Gongyuan Nan Lu (8887 
6973) 2) 3 Fuhua Yi Lu, by Zhongxin Si Lu 
(8887 6973) 1) 南山区公园南路1号海尚国际26
号铺 2)福田区福华一路中心城FL1015商铺

FRENCH

Belle-Vue Grill 37/F, Grand Hyatt Shen-
zhen, 1881 Bao'an Nan Lu, Luohu District 
(2218 7338) 罗湖区宝安南路1881号君悦酒
店37楼 
 
L’etoile Building A 302-303, Ecological 
PLAZA, OCT, Nanshan District (8166 8111)
南山区华侨城生态广场A 栋302-303

 La Maison Shop 108, Nanhai 
Rose Garden, 91 Wanghai Lu, Nanshan 
District (2685 7030) 南山区望海路91号南海玫
瑰花园108号

Taste Moment Restaurant 1st floor, Bldg 
1, Block A, 1979 Cultural and Creative Park, 
1011 Qiaoxiang Lu, Futian District (8255 
6173) 福田区侨香路1011号1979文化生活新领
域A区1栋1层

GERMAN

Haxnbauer 1) L1C-055B, 1/F, Coco Park, 
Fuhua San Lu, Futian District (8359 2080) 
2) L1-15, Raffles City, 2163 Nanhai Ave, 
Nanshan District (8652 6580) 1) 福田区福华
三路星河Coco Park一楼L1C-055B 2) 南山区南
海大道2163号福士广场L1-15 
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ROMANTIC FOODIE CHOICES
Delicious Mediterranean Treats
Every Friday to Sunday night until the end of June, Kempinski Hotel Shenzhen 
invites you to enjoy a Mediterranean feast. If sunshine and sea make the 
Mediterranean romantic, then olive oil, beans, fruits and vegetables, cheese, yo-
gurt, seafood and red wine make the region tasty. Enjoy a delicious meal here for 
only RMB248 (including a glass of wine). 

Kempinski Hotel Shenzhen, Haide Sandao, Houhai Bin Lu, Nanshan District 南山区后海滨路海德
三道 (8888 8888)

SOUTHWEST CHINA DELIGHTS
Treasures of Teochew Cuisine
Intercontinental Hotel Shenzhen welcomes Master Chef Chen Zejia to showcase 
authentic Teochew cuisine. Chef Chen has been mastering the art of Teochew cuisine 
since his youth and has served up a wide range of incredible Teochew dishes for 
more than 30 years.

May 1-31, Intercontinental Hotel Shenzhen, 9009 Shennan Avenue, Nanshan District 南山区深南
大道9009号 (3399 3388 ext.8511)

OPEN  DOOR
 

 Paulaner Brauhaus 1) C-005, 
Huanchuan Square, Sea World, Shekou, 
Nanshan District (2668 7230) 2) 8/F, Shop 
801, PAFC Mall,Ping’An Finance Centre, 
5033 Yitian Lu, Futian District (8253 5187) 
1) 南山区蛇口海上世界环船广场C-005 2)福田区
益田路5033号平安金融中心8楼801

SPANISH

Ling Spanish Kitchen 1011 Qiao Xiang 
Dong Lu, 1979 Cultural Park, Nanshan Dis-
trict (8322 7522) 南山区侨香东路1011号1979
文化新天地B区1层

MIDDLE EASTERN

Bus Grill Turkish Steakhouse Shop 134, 
1/F, Shopping Park B Area, Futian District 
(158 2044 6962) 福田区购物公园B区134铺

Les 5 Chef's Miznon 143 Laojie, Shekou, 
Nanshan District (132 5889 0561) 南山蛇
口老街143号

The Istanbul Restaurant 1-22 Huafa Bei 
Lu, Huaqiangbei Jiedao, Futian District 
(3309 7180) 福田区华强北街道华发北路1-22号

MEXICAN

 Teqo FL1018, Yijing Central Walk 
Shopping Mall, 3 Fuhua Yi Lu, Futian Dis-
trict. (18928448542) 福田区福华一路3号怡景
中心城FL1018号铺

Orale No. 1026, Zhonghang Beiyuan V 
Shangjie, Zhenhua Lu, Huaqiangbei, Futian 
District (2396 4990) 福田区华强北振华路中航
北苑V尚街1026号铺

Tacos 3118#, Sea World Square, 32 Taizi 
Lu, Shekou, Nanshan District (2161 1006) 
南山区蛇口太子路32号海上世界广场A3118店铺

Latina No. 1128, Sea World, Wanghai Lu, 
by Nanhai Dadao (2667 7679) 南山区蛇口望
海路1128号海上世界广场C区

INDIAN

Bombay Indian Restaurant & Bar Shops 
20-24, Sea World, Nanshan District (2667 
6049) 南山区海上世界商铺20-24号

Saffron Indian Restaurant and Bar Floor 
B1, Jinhu Hotel, 1005 Wenjin Lu, Luohu 
District (8219 1115) 罗湖区文锦中路1005号锦
湖宾馆地下一层 
 
Indian Cottage Shop 48-49, 2/F, Area A, 
Poly Cultural Centre, Wenxin Wu Lu, Nan-
shan District (8628 7265) 南山区文心五路保
利文化广场A区2楼48-49号商铺

 
Little Papa Indian Restaurant #116, 
Building 6, Nanhai E-Cool, Taizi Lu, Shekou, 
Nanshan District (2686 0020) 南山区蛇口太
子路南海意库6栋116号

JAPANESE

BOA 3/F, West side of  International Bar 
Street, Sea World, Shekou, Nanshan District 
(130 4894 9034) 南山区蛇口海上世界国际酒
吧街西侧三楼

Tang Ben Jia #FL1011, L/F, Yijing Central 
Walk Shopping Mall, 3 Fuhua Yi Lu, Futian 
District (8280 1086) 福田区福华一路3号怡景中
心城广场L楼FL1011号

Bincho Ya L120-121, Bldg 2, Times Square 
Excellence, Fuhua Lu, Futian District (8278 
2760) 福田区福华路卓越时代广场二期L120
－L121店 
 
 

 Komachi B-132, North Side, 
Shopping Park, Futian District (8290 5806) 
福田区购物公园北园B区132号 
 

Kyoku Japanese Cuisine B-17 Qushui 
Bay, OCT Bay, 50 Baishi Lu East, Nanshan 
District (8654 1122) 南山区白石路东50号欢乐
海岸曲水湾B-17

Nishimura 1/F, Macro Polo Hotel, Fuhua Yi 
Lu, by Mintian Lu (3339 7709) 福田中心区福
华一路马哥孛罗好日子酒店1楼

Kanpai Classic 9/F, PAFC Mall, Ping An 
Finance Center, 5033 Yitian Road, Futian 
District (6182 2987) 福田区福华三路平安金
融中心第9楼 
 

KOREAN

Minikor Kitchen L01-B01, Coco Park, 269 
Fuhua San Lu, by Mintian Lu, Futian District 
(8606 9266) 福田区民田路福华三路269号星河
Coco Park L1-B0

Bornga Korean Cuisine A-11A, Qushui 
Wan, OCT Bay, 42 Baishi Lu East, Nanshan 
District (8654 1158) 南山区白石路东42号欢乐
海岸曲水湾A-11A

VIETNAMESE

Lian Shop 562, 5/F, The MIXC Shenzhen, 
Luohu District (8266 6366) 罗湖区万象城商
场5楼562铺

Muine 1) L2-203, Coco Park, Fuhua San 
Lu, Futian District (8271 2527) 2) B139 
and B139-2, B1/F, Jiufang Shopping Mall, 
ShennanZhong Lu, Futian District (2681 
7828) 3) No. 219, 2/F, Shekou Garden City 
Center, Nanshan District (2681 7828) 4) 
B2-017A, King Glory Plaza, Luohu District 
(2220 3052) 5) RL1094B, Yijing Central 
Walk Shopping Mall, 3 Fuhua Yi Lu, Futian 
District (8273 2993) 6) G-025B, OCT Bay 
Shopping mall, 13 Baishi Dong Lu, Nanshan 
District (8671 7326) 1) 福田区福华三路COCO 
Park L2-203 2) 福田区深南中路华强北九方购
物中心B1层B139 & B139-2 3) 南山区南海大道
1086号花园城中心第2楼219号铺 4) 罗湖区人民
南路金光华广场B2层B2-017A号 5) 福田区福华三
路中心城广场L层RL1094B号 6) 南山区滨海大道
2008号欢乐海岸购物中心G-025B

Mon Saigon Block B, 1979 Cultural and 
Creative Park, by Qiaoxiang Lu, Futian 
District (8270 3282) 福田区侨香路1979文化
生活新领域B区

Pho Nam Shop B26C, Link City Passage, 
by Fuhua Lu (8255 7048) 福田区连城新天地
B26C商铺

THAI

 The Terrace Restaurant & 
Bar #201, Sea World Square, 32 Taizi Lu, 
Shekou, Nanshan District (2682 9105) 南山
区蛇口太子路32号海上世界广场商铺201

Very Siam 1/F, A3 Bldg, Xiangshan Dong 
Jie, OCT-Loft, Nanshan District (8623 3225)
南山区OCT创意园香山东街A3栋1楼

Yes Thai 1) 4/F, KK Shopping Mall, KK 
Financial Centre, 5016 Shennan Dong Lu, 
by Hongbao Lu (2290 0333) 2) 5/F, Costal 
City, 33 Wenxin Wu Lu, by Haide Yi Dao 
(8635 9989) 1) 罗湖区深南东路5016号京基百
纳空间购物中心4楼 2) 南山区文心五路33号海岸
城购物中心五楼

La Maison D'Elephant 8/F, PAFC Mall, Ping 
An Finance Center, 5033 Yitian Lu, Futian 
District (8831 9918) 福田区益田路5033号平
安金融中心8楼 

BUFFETS

 Café Zen 1/F, Futian Shangri-la 
Shenzhen, 4088 Yitian lu, Futian District 
(2151 3825)福田区益田路4088号深圳福田香格
里拉大酒店1层

 
 
The Show Kitchen 32/F, Grand Hyatt Shen-
zhen, 1881 Baoan Nan lu, Luohu District 
(2218 7338) 罗湖区宝安南路1881号深圳君悦
酒店32层 
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OPEN  DOOR

SIP ON SOMETHING SWEET
Fruity and Floral Cocktail
The Flamengo cocktail is made with dry sherry, apple juice, rose syrup, peach 
liqueur, lemon juice and homemade fruit popsicles. With a faint fragrance of 
flowers and sweet peaches, this beautiful drink will summon memories of sum-
mer and of popsicles in the sun. 

Flamengo Juice&Cocktail, L119, The Eslite Spectrum, 1/F, The Mixc World, Nanshan District 南山
区万象天地里巷一层诚品生活L119 (2665 5606)

LIVIN’ IT UP
Appreciate Life Like the Italians Do
As an authentic Italian restaurant, featuring classic bites or surf ‘n’ turf accompa-
nied by an array of Italian wines, La Terrazza invites diners to enjoy life like the 
Italians do. In addition to tasty edibles, a live band will perform every Friday and 
Saturday night.

La Terrazza, Grand Hyatt Shenzhen, 1881 Baoan Nan Road Luohu District 罗湖区宝安南路1881号
一楼 (2218 7338)

Silk 2/F, The Langham, Shenzhen, 7888 
Shennan Dadao, Futian District (8828 9888 
ext. 8921) 深圳东海朗廷酒店2层秀·自助餐厅 

Market Café 2/F, Hyatt Regency Shenzhen 
Airport, Shenzhen Baoan International Air-
port, Boa’an District (2345 1234) 宝安区深圳
宝安国际机场深圳机场凯悦酒店2层

 Café Marco 1/F, Marco Polo 
Shenzhen, 28 Fuhua Yi Lu, Futian District 
(3322 7777) 福田区福华一路28号深圳马哥孛罗
好日子酒店1层 

NIGHTLIFE

 

 The George & Dragon is a quint-
essential British Pub; good draft beers, ales, 
and cider; comforting pub food and great 
BBQ; non-stop sports on three screens; 
secluded beer garden. Your home away 
from home. Also available for catering your 
parties and events. www.george-dragon.
com; e-mail: manager@george-dragon.com; 
tel: 2669 8564; Shop 3, behind Taizi Hotel, 
Taizi Lu 5, Shekou. 南山区太子路5号太子宾馆
1楼后排3号商铺

Club Viva No. 140, Fuhua Lu, Coco Park, 
Futian District 福田区福华路城建购物公园
140 号

Dazzle Club 3/F, Central Commercial Build-
ing, No.88 Fuhua 1st Road, Futian District 
(2348 1542) 福田区民田路中心商务大厦三楼

McCawley’s Irish Bar 1) Shop 151-152, 
Coco Park, Futian District (2531 3599) 2) 
Shop 118, Sea World, Shekou, Nanshan 
District (2668 4496) 1) 福田区购物公园151-
152 2) 南山区蛇口海上世界广场118号

Pepper Club 2/F, Shopping Park, Fuhua 
Lu, Fustian District (8319 9040) 福田区福华
路购物公园二楼

 The Terrace Above Starbucks, 
Sea World Plaza, Shekou, Nanshan District 
(2682 9105) 南山区蛇口海上世界广场2 楼星
巴克楼上 

EDUCATION
American International School, No. 
82,Gongyuan Lu, Shekou,Nanshan District 
(8619 4750)  
南山区蛇口公园路82号青少年活动中心 

Green Oasis School No. 4030, Shennan 
Middle Road, Tianmian, Futian District. 
(8399 6712) admission@greenoasis.org.cn   
www.greenoasis.org.cn
福田区田面村深南中路 4030 号

International School of Nanshan Shenzhen  
A Canadian school accepting application 
for Pre-Grade 1 through Grade 12. 11 
Longyuan Lu, Taiyuan Sub-District, Nanshan 
District (2666 1000, 2606 6968). admis-
sion@isnsz.com  www.isnsz.com  
南山区龙源路11号 

Merchiston International School  
No. 12 Shilongzai Road, Daliang Sub-
District, Longhua District, (400 867 0177) 
admissions@merchiston.cn, www.merchis-
ton.cn 龙华区大浪街道新石社区石龙仔路12号

 
Peninsula Montessori Kindergarten The 
Peninsula one, Jin Shiji Lu,  Shekou  Nan-
shan District ( 2685 1266)   
半岛城邦国际幼儿园 南山区蛇口东角头金世纪路1
号半岛城邦一期

Quality Schools International  
2/F Bitao Center, 8 Taizi Lu, 
Shekou,Nanshan District (2667 6031). 
www.shk.qsi.org  
南山区蛇口太子路 8 号碧涛中心 2 楼 

QSI International School of Shenzhen 

(Futian) A1, TCL Science Park, No. 1001 
Zhongshan Yuan, Nanshan District (8371 
7108) 南山区中山园路1001号TCL 科学园区A1栋            

Shekou International School   
Jingshan Villas, Gongye Er Lu, Shekou, Nan-
shan District (2669 3669). www.sis.org.cn
南山区蛇口工业二路鲸山别墅内

Shen Wai International School 29 Baishi 
San Lu, Nanshan (8654 1200, www.swis.cn)
深圳外国语学校国际部 南山区白石三道 29 号

HOTEL
Futian Shangri-La Hotel Shenzhen No.4088 
Yitian Lu, Futian District (8828 4088). 
福田香格里拉大酒店 福田区益田路 4088 号

Four Seasons Hotel Shenzhen 138 Fuhua 
San Lu, Futian District (8826 8888) 
福田区福华三路 138 号 

Grand Hyatt Shenzhen No.1881 Baoan Nan 
Lu, Luohu District (8266 1234) www.shen-
zhen.grand.hyatt.com  罗湖区宝安南路1881号

Hardrock Hotel Shenzhen， Hard Rock 
Cafe Shenzhen，No.9 Misson Hills 
Road,Shenzhen，0755-3395 2888 深圳硬石
酒店  观澜高尔夫大道9号 

Hilton Shenzhen Shekou Nanhai 1177, 
Wanghai Lu, Nanshan District 
深圳蛇口希尔顿南海酒店 南山区望海路 1177 号 
(2162 8888)

Hilton Shenzhen Futian Town B, Great China 
International Finance Centre, 1003 Shennan 
Dadao, Futian District  (2130 8888)  
福田区深南大道1003号大中华国际金融中心B座 

JW Marriott Shenzhen No.6005 Shennan 
Dadao, Futian District. (2269 8888) 
福田区深南大道 6005 号

JW Marriott Shenzhen Bao’an 8 Baoxing Lu, 
Baoan District (2323 8888) 
深圳前海华侨城 JW 万豪酒店 宝安区宝兴路 8 号

Marco Polo Shenzhen   Fuhua Yi Lu, 
CBD, Futian District (8298 9888). www.
cn.marcopolohotels.com 福田中心区福华一路

Shangri-La Hotel East of  the Luohu Train 
Station, Jianshe Lu, Luohu District (8233 
0888). www.shangri-la.com
罗湖区建设路火车站东侧

Sheraton Dameisha Resort 9 Yankui Lu, 
Dameisha, Yantian District (8888 6688) 
盐田大梅沙盐葵路 ( 大梅沙段 )9 号

St. Regis Shenzhen  No.5016 Shennan 
Dong Lu, Luohu District.(8308 8888) 
深圳瑞吉酒店 罗湖区深南东路 5016 号

The Langham, Shenzhen, No. 7888, Shen-
nan Dadao, Futian District (8828 9888). 
深圳朗廷酒店 福田区深南大道 7888 号

The Ritz-Carlton, Shenzhen 116 Fuhua San 
Lu, Futian District (2222 2222) 
福田区福华三路 116 号

The Venice Raytour Hotel Shenzhen 
No.9026, Shennan Dadao, Overseas Chi-
nese Town, Nanshan District (2693 6888) 
深圳威尼斯睿途酒店 南山区华侨城深南大道 9026 号

The Westin Shenzhen 9028-2 Shennan 
Dadao, Nanshan District (2698 8888) 
www.westin.com/shenzhen 南山区深南大道
9028号-2

Hyatt Regency Shenzhen Airport, Shen-
zhen Bao'an International Airport, Bao'an 
District 深圳机场凯悦酒店 宝安区深圳宝安国际机
场 (755-2345 1234)

InterContinental Shenzhen, No. 9009, 
Shennan Road, Nanshan District 深圳华侨城
洲际大酒店，南山区深南大道9009号 (3399 3388)

The Courtyard by Marriott Shenzhen 
Bao'an, No.46 Dongfang Road, Songgang, 
Bao'an District  宝安区松岗东方大道46号 (2986 
9888,  www.courtyardshenzhenbaoan.com)

HEALTH
Vista-SK International Medical Center Lvl 
4, Bldg 4C, Shenzhen Software Industry 
Base,Xuefu Lu, Nanshan District (3689 
9833) 南山区学府路软件产业基地4栋C座裙楼4层 
 
J&C Dental 4FG, China Economic Trade 
Building, No.8, Zizu Qilu, Futian District 
(13418536301) 福田区紫竹七道8号中国经贸
大厦4FG 
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OPEN  DOOR

EAT, DRINK AND EXERCISE
Vibrant and Fun Fitness Fair
The Shenzhen Health & Wellness Fair is a vibrant and fun event where more 
than 30 wellness and fitness-related businesses will be represented on May 11 
at Vista-SK International Medical Center from 10am to 4pm. With free classes, 
activities, demos and workshops, as well as yummy food vendors and much 
more, you shouldn’t miss out on this event. 

Level 4, Building 4C, Shenzhen Software Industry Base, Xuefu Road, Nanshan District 南山区学
府路深圳软件产业基地4c楼4层 (3689 9833)

MAKE A STATEMENT
Vogue Collection Afternoon Tea
Few times of year are as beautiful as spring, when the flowers return and the 
weather warms up. Spring is arguably the perfect season to escape from this con-
crete jungle and enjoy a lazy Italian afternoon in the golden sunshine. From April 
1 to June 30, The Langham, Shenzhen will be partnering with renowned Italian 
luxury brand Max Mara, Weekend Max Mara and MAX&Co. to present the Vogue 
Collection Afternoon Tea, which will take your palate on a journey to discover 
Italian people’s passion for life and fashion.

The Langham, Shenzhen, 7888 Shennan Dadao, by Nongyuan Lu 福田区 深南大道7888号

CLASSIFIEDS
JOBS OFFERED

CANTON GLOBAL ACADEMY (CGA) is 
an international school in Guangzhou 
operating the UK National Curriculum. 
It is part of the Canadian International 
Educational Organisation. Currently it has 
recruited students from Nursery (aged 3 
years) to Year 6 (aged 12 years) and the 
school is growing quickly. 
Required for January (or sooner)
Fully qualified and experienced Primary 
Years teachers. Preference will be given 
to applicants who have knowledge 
of and experience in teaching the UK 
National Curriculum Primary programme 
and to those who may have specialist 
qualifications for example in ESL, science 
and Music.
CGA OFFERS
*Initial two-year contract
*Competitive salary
*Annual flight allowance
*International Health insurance
*Benefits including accommodation 
allowance, end of contract bonus
Applicants should send a full CV listing two 
independent educational referees and a 
letter of application on/by 31 December to
Charles Chao, Chief Operations Officer, on 
charles.chao@cgagz.com 
from whom further information may be 
obtained.

Mobile Game company business 
development position.  
A NASDAQ-listed Shenzhen-based mobile 
game company. iDreamSky is looking for 
an expat for one business development 
position, native English speaker and fluent 
in Mandarin a must, well versed with 
mobile games or business negotiation 
experience a plus.  Responsible for 
looking for Western games suitable for 
the Chinese market and contacting the 
game developers. Our office is located in 
Nanshan district, Shenzhen. If interested, 
please send resume to Evan at evan.liang@
idreamsky.com.

MOVING & SHIPPING   

AGS Four Winds is a leading international 
moving company that offers a full range of 
relocation, moving and storage services. 
With our global network of over 300 
offices worldwide plus 40 years experience 
in the moving industry, we know your 
concerns and have the ability to serve you 
anywhere in the world.
We are FAIM & ISO 9001-2008 accredited, 
members of the FAIM and FIDI.
Contact us for FREE survey and quotation:
Tel: +8620 8363 3735/ +86 139 2277 1676
Email: manager.guangzhou@
agsfourwinds.com
Website: www.agsfourwinds.com

HarMoniCare Women & Children's Hospital 12018 Shennan Dadao, by Nanshan Dadao (3339 
1333) 深圳和美妇儿科医院  南山区深南大道12018号

C-MER (Shenzhen) Dennis Lam Eye Hospital 1-2/F, Shengtang Bldg, 1 Tairan Jiu Lu, 
Chegongmiao, Futian District (4001 666 120, 3322 7188) 福田区车公庙泰然九路一号盛唐大厦
1-2层 

IMC(International Medical Center)  
serves the local community and expatriates from all over the world. We are proud to provide 
private, personalized healthcare for each patient. Our experienced staff  from Hong Kong, 
Mainland China and overseas provide comprehensive medical services including general and 
specialty outpatient services, health assessments, inpatient services and more. Scan QR Code 
above for more info of  IMC. 深圳市福田区海园一路，香港大学深圳医院国际医疗中心 International 
Medical Centre，The University of Hong Kong - Shenzhen Hospital, 1, Haiyuan 1st Road, Futian 
District, Shenzhen (8691 3388）

HAIR SALONS
Shang Hair B2S-001, Coco Park, Fuhua San Lu, Futian District (8887 9899)福田区福华三路星河
Coco Park商场负二楼B2S-001

Toni & Guy 1) S248, The MIXC Shenzhen, Luohu District (2290 9505) 2) 103, Section C, Sea 
World, Wanghai Lu, by Xinghua Lu, Shekou, Nanshan District (2290 9521) 1) 罗湖区宝安南路
1881号万象城S248商铺 2) 南山区蛇口望海路海上世界C区103店

 
 BUSINESS

China-Italy Chamber of Commerce 
Rm220, 2/F, International Chamber Of  Commerce, Fuhua San Lu, Futian District (Tel: 8632 
9518; fax: 8632 9528). www.cameraitacina.com `
福田区福华三路国际商会中心 2 楼 220 室

European Union Chamber of Commerce Rm 308, 3/F Overseas Chinese Scholars Venture 
Building, southern section of  High-Tech Industrial Park, Nanshan District (Tel: 8635 0920; 
fax: 8632 9785). 
南山高新科技园南区留学生创业大厦 3 楼 308 室

French Chamber of Commerce in South China (CCIFC) Room 318, 3/F Chinese Overseas 
Scholars Venture Building,South section of  Hi-tech Industry Park, Nanshan District (Tel: 8632 
9602; fax: 8632 9736) www.ccifc.org 南山区科技园南区留学生创业大厦3楼318室 
 
German Chamber of Commerce  
Room 4A-11, Zone C, Zhong Ke Nano Building Yuexing Liu Lu, Nanshan District (8635 0487) 
www.china.ahk.de 中国深圳市南山区粤兴六道中科纳能大厦C区4A - 11
 
The American Chamber of Commerce in South China Rm 208, 2/F Overseas Chinese Schol-
ars Venture Building, southern section of  High-Tech Industrial Park, Nanshan District (Tel: 
2658 8342; fax: 2658 8341). www.amcham-southchina.org 

The British Chamber of Commerce, Shenzhen Sub-Chamber Rm 314, 3/F Overseas Chinese 
Scholars Venture Building, southern section of  High-Tech Industrial Park, Nanshan District 
(2658 8350). 深圳市南山区高新科技园南区留学生创业大厦3楼314室 
 
Morefoods No1,1F,Building A ,OCEAN city Garden,Shekou New Street, Nanshan 
District,shenzhen  (8827 9078) 深圳市南山区蛇口新街澳城花园A栋一楼1号铺  
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MAY

May is one of Shenzhen’s best months 
f o r  p a r t y i n g .  D o n ’ t  l e t  t h e  a y i s ’ 
disapproving stares get you down – 
it’s time for some serious outdoor day-
drinking!

Gemini
5.22~6.21

Pisces
2.20~3.20

I f  y o u ’ r e  f e e l i n g  l i k e  y o u ’ r e  i n 
retrograde this month, don’t forget 
that you have 411 Facebook friends and 
can occasionally access it to catch up 
with them. They miss you too.

Armed with your HSK Level 1 Chinese, 
go forth and explore your area beyond 
Futian CBD. There are hidden gems and 
interesting locals awaiting you.

Cancer
6.22~7.22

Taurus
4.21~5.21

W h a t ’ s  t h a t  s o u n d ?  R e n o v a t i o n 
season. QQ may not have followed 
Spotify’s horoscope trends, but we’ve 
got your ears covered. Anything by 
Mavi Phoenix will reflect your vengeful 
mood this month.

Life has been getting you down for 
a while. If you’re feeling particularly 
low, try surprising your partner with an 
early-morning tickle attack. It will go 
better than you think.

Aries
3.21~4.20

Looking back at your WeChat Wallet 
statement  made you realize how much 
you've been spending on cocktails and 
brunches. Save up by ordering in cheap 
Chinese takeout every day. 

Leo
7.23~8.23

Aquarius
1.21~2.19

Some of your friends might be leaving 
Shenzhen this month. Get out and 
stock up on random WeChat contacts. 
Try the drinks at Goon Goon (page 56) 
and discuss the flavors in depth with a 
stranger.

Horoscopes
Finally, a horoscope that understands your life in Shenzhen. 

BY KAREN TOAST
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Cocktails in the morning is a thing, 
right? Use any upcoming free time to 
check out Compass Cafe (page 54), 
Curator’s new eatery that’s serving 
early morning cocktails and delicious 
bites.

Virgo
8.24~9.23

Your long-term goals are just within 
reach. If you’re too short to grab them, 
a ladder on Taobao really isn’t that 
expensive (but beware the dangers of 
convenient online shopping).

Libra
9.24~10.23

There are big changes happening in 
your life this month, but good things 
are coming your way. Don’t forget to 
tap everything eight times to let the 
good luck in.

Scorpio
10.24~11.22

Capricorn
12.22~1.20

Move over Mercury, this month Pluto 
is in retrograde. The uncontrollable 
cosmic powers have decided that you 
will no longer take no for an answer. 
Your Didi driver will drop you off right 
in front of your building.

In order to get out of your current rut, 
you must ‘Marie Kondo’ your digital 
life. Exit and delete all WeChat groups 
that haven’t been active for more than 
two weeks. 

Sagittarius
11.23~12.21

That’s 

Shenzhen






